Editor  &  Publisher 


Buffalo  News 
sold  to  pay 
estate  taxes 


If  King  Kong  had  come  to  Boston  he  would  have 
climbed  the  Hancock  and  Prudential  Towers. 
They’re  Boston’s  highest. 


The  African  Meeting  House  on 
Beacon  Hill  has  been  called  the  birth¬ 
place  of  Afro-American  freedom. 
Frederick  Douglas  and  William  Lloyd 
Garrison  spoke  here.  The  Abolitionist 
movement  was  founded  here.  And 
today  it  stands  as  a  proud 
monument  to  a  people’s 
I  struggle  to  be  free. 


How  would  you  like  to  travel 
50, 000, 000  light  years  into 
space.  Or  just  to  the  moon 
and  come  face  to  face  with  a 
30  foot  Tyrannosaurus  Rex. 
It  happens  all  the  time  at  the 
Museum  of  Science. 


Joint  pact 
in  Anchorage 
challenged 

Statehouse 
reporters 
rap  in  Fla. 


To  be  the  dinner  or  feed  * 

the  dinner.  That  is  the 
question.  You  can  find  out 
the  answer  any  afternoon  at 
The  New  England  Aquarium 
when  the  feeder  dives  into  the 
main  tank  to  feed  the  sharks.  ^ 


*E2**Ei  Rm  snowball  fight  that  ended  in  a 

\B«  lu  revolution  took  place  right  here 

^  ^  Old  State  House. 

History  remembers  the  event  as 
The  Boston  Massacre. 

f  In  Boston,  the  kids  don’t  play  cow  boys 
■  and  Indians,  they  play  British  and  Indians. 

Sometimes  anyway.  If  you’d  like  to,  the 
Tea  Party  Ship  and  Museum  are 
just  your  cup  of  tea. 


Boston  is  a  great  town.  And  it’s  our  town. 


Have  you  seen  The  Globe  today? 


Who^  first 
everyday 
in  Seattle  and 
Western  Widiii^ton? 


There’s  only  one  newspaper  covering  both  Seattle 
and  the  fifteen  county  Western  Washington  area. 

The  newspaper:  The  Seattle  Post-Intelligencer. 

The  market;  2,400,000  people  who  spend  well  over 
nine  billion  dollars  annually  on  all  kinds  of 
goods  and  services. 

As  the  only  morning  publication  in  Western  Washington, 
serving  both  the  population  and  market  activity 
centers  in  the  state,  shouldn’t  you  put  the  P-l 
on  your  next  schedule  for  the  Pacific  Northwest? 

For  more  information,  contact  our  national  advertising 
department,  (206)  628-8233,  or  have  a  talk  with  your 
local  Hearst  Advertising  Service  representative. 


The  Seattle  Fost4iitdl^encer 

Washington’s  Leading  Morning  Newspaper 


N.E.W.S.  BULLETIN 


Newspaper 
Eiecifuntcs 
Corporation 
EDiTERM  2000 


Our  new  address  is  3225  Roanoke  Rd.,  K.C.,  Mo.  64111 
If  you  can’t  visit  us,  call  our  new  number  (816)  756-0052 


Our  new  plant  is  larger,  more  modern  and  better 
equipped.  Just  as  our  Newspaper  Editing  and  Wire  Sys¬ 
tem,  the  N.E.W.S.,  is  custom-tailored  to  the  needs  of  the 
newsrooms  and  classified  departments  of  small  to 
medium  newspapers,  our  new  plant  is  custom-designed 
to  sen/e  you  better  with  expanded  production  and  service 
facilities  and  a  broader  line  of  products.  It's  no  news  that 
we're  proud  of  the  acceptance  of  the  N.E.W.S.  just  as 
we're  proud  of  our  new  home.  We'd  like  to  show  you 
both.  Come  in,  call  or  write  for  more  on  the  N.E.W.S. 


Newspaper  Electronics  Corporation 
3225  Roanoke  Rd.  -  Kansas  City,  Mo.  64111 
Telephone  816/756-0052 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


...it  squeaks,  purrs, 
hums,  growls,  rumbles 
and  oommunicotes 
with  teenagers! 

Young  readers  have  turned  on  to  a 
new  invention  they  discovered  this 
month  in  the  pages  of  The  St.  Petersburg 
Times. 

It's  The  Great  American  Talk  Machine. 

A  Sunday  package  of  features  for  teens: 
a  panel  discussion  by  a  dozen  articulate 
high  school  juniors  and  seniors;  stories 
about  night  spots  that  cater  to  teens;  a 
poll  of  young  readers,  asking  their  ideas 
about  stories  they'd  like  to  see; 

"Talk  Back,"  a  forum  for  reader  response. 

Two  days  after  the  first  publication, 
more  than  100  letters  indicated  the  section 
had  hit  a  responsive  chord.  Reader 
reaction  continues  to  be  gratifying. 

The  design  of  the  Talk  Machine 
evolved  during  a  year  of  studying  ways 
to  reach  young  readers,  to  make  the 
newspaper  sensitive  to  their  interests  and 
needs,  a  vital  part  of  their  lives.  Plans  are 
subject  to  change  as  engineer-editors 
work  out  the  bugs.  So  far,  though,  the 
vehicle  looks  like  a  winner! 


fptPFBburg  iilimpB 

FLORIDA'S  BEST  NEWSPAPER 


Evening  Independent 

Th«  People  Poper 
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2- 4 — Newspaper  Advertising  Co-operative  Network  Seminar.  Granada 

Royale,  Phoenix,  Arizona. 

3- 4 — Hendrix  Users  Group,  Le  Downtowner  Du  Vieux  Carre,  New  Orleans, 

La. 

3-5 — Pennsylvania  Newspaper  Publishers'  Association  and  Pennsylvania 
Society  of  Newspaper  Editors  Seminar,  Sheraton-Harrisburg  Inn, 
Harrisburg,  Pa. 

3- 6 — New  York  Press  Association,  The  Americana,  Albany,  N.Y. 

4- 5 — South  Carolina  Associated  Press  News  Council,  Columbia. 

5- 6 — "Hands-On  77  ”  Workshop.  Co-sponsored  by  National  Press  Photog¬ 

raphers  Association  Region  10  and  Department  of  Communication 
Arts,  California  State  Polytechnic  University,  Pomona. 

6- 9 — SNPA  Foundation  seminar,  "Reading  in  the  United  States."  Univer¬ 

sity  of  Miami,  Fla. 

6-10 — Pennsylvania  NewspaF>er  Publishers  Association  Foundation  Press 
Institute  Reporters  Training  Seminar,  Holiday  Inn  Town,  Harrisburg, 
Pa. 

11-13 — Alabama  Press  Association,  Huntsville  Hilton,  Huntsville,  Ala. 
13-15 — Southern  Newspaper  Publishers  Association  Production  Confer¬ 
ence,  Atlanta,  Ga.  (For  members  only.) 

13- 16 — ICMA/INPA  circulation  seminar,  Atlanta,  Georgia. 

14- 17 — Washington  Journalism  Center,  "The  Arts  in  America.” 

16-19 — Government  Affairs  Conference,  National  Newspaper  Association, 
Hyatt  Regency,  Washington,  D.C. 

18-19 — Louisiana  and  Mississippi  press  associations  joint  clinic.  Lake 
Charles,  La. 

18-19 — Society  of  Professional  Journalists  Region  2  Conference, 
Richmond,  Va.;  for  Maryland;  Washington,  D.C.;  North  Carolina, 
Virginia. 

18-20 — Oklahoma  Press  Association  workshop,  classified  advertising,  Ok¬ 
lahoma  City. 

18-21 — Mid-West  Circulation  Managers  Association,  Sheraton  Skyline 
East.  Tulsa.  Okla. 

21-22 — National  News  Council,  regional  meeting,  Drake  University,  Des 
Moines.  Iowa. 

21-25 — Penney-Missouri  Newspaper  Awards  Workshop.  University  of 
Missouri,  Columbia.  Missouri 

23- 25 — ANPA  Foundation  Newspaper-in-Education  program  develop¬ 

ment  conference,  Atlanta,  Ga. 

24- 25 — Pacific  Northwest  Newspaper  Association.  Benson  Hotel,  Port¬ 

land,  Oregon. 

25- 27 — Central  State's  Circulation  Managers  Association,  Marriott.  Lin¬ 

colnshire,  III. 

25-27 — Northwest  Mechanical  Conference,  Radisson  South  Hotel, 
Bloomington,  Minn. 

27-30 — SNPA  Foundation  workshop,  "Libel  and  Privacy  Law,”  University 
of  Kentucky,  Lexington. 

27- 30 — ^ANPA  Conference  for  Young  Newspaper  Men  and  Women,  Don 

Cesar  Beach  Resort  Hotel,  St.  Petersburg  Beach,  Florida. 

28- 31 — Inter  American  Press  Association  midyear  meeting,  Cartagana, 

Colombia. 

29- April  1 — SNPA  Editorial  Clinic,  "The  Role  of  the  Press  in  Politics,” 

Atlanta,  Ga. 

30- April  1 — America  East  Newspaper  Production  Conference,  Hershey 

Convention  Center,  Hershey,  Pennsylvania. 

30- April  5 — Ohio  Ad  Executives  Sales  Training  Seminar,  Marriott  Inn. 

Columbus. 

31- April  2 — Society  of  Professional  Journalists  Region  12,  Memphis  State 

University,  Memphis,  Tennessee. 

APRIL 

1-2 — Society  of  Professional  Journalists  Region  3,  Knoxville,  Tennessee. 
Region  4,  Huntington,  W.  Va.  Region  5,  Chicago.  Illinois.  Region  7, 
Columbia,  Mo.  Region  9,  Albuquerque,  N.M. 

1- 3 — Women  in  Communications,  Inc.  Region  2,  Ohio  University,  Athens. 

2- 3 — North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 

McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  and  Hilton  Inn,  Raleigh. 
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DRUFWy 


Worldmarket 
for  Printing 
and  Paper 


■nformation 
and  Progress 

For  two  weeks  DRUPA77  will  be  the  central  event 
for  printers  and  paper  converters  from  all  parts  of 
the  world.  More  than  1 ,000  manufacturers  will 
present  the  most  advanced  technology,  new 
methods  and  better  systems  for  more  economical 
production.  Please  make  use  of  the  wide  range  of 
information  on  the  following  subjects: 

Composing  •  Copy  preparation 
•  Preparation  of  printing  formes  •  Printing 
•  Paper  converting  and  bookbinding 
•  Materiais  •  Equipment. 

With  the  help  of  the  catalog  and  the  DIS 
(DRUPA-Information  System)  you  can  plan  your 
visit.  The  DRUPA  offer  of  each  exhibitor  is  stored  in 
an  EDP  system.  According  to  your  individual 
interests  this  computer  prints  out  a  list  of  exhibitors 
with  their  stand  and  hall  number  and  product 
description.  Please  use  the  attached  coupon  to 
request  further  information. 

I  7th  International  Feir 
Printing  and  Paper 

Duesseldorf 

June  3-16,1977 


Information:  German  American  Chamber  of  Commerce,  Inc. 
666  Fifth  Avenue,  New  York,  NY  10019 


■  Coupon  lor  further  information  ■■■■■■! 

Return  to:  Duesseldorfer  Messegesellschalt  mbH  -NOWEA-  DRUPA'77, 
Postfach  320203,  D-4000  Duesseldorf  30,  Federal  Republic  of  Germany 

Please  send  me/us  □  DRUPA-catalogue(s)  at  DM  15.-  each 
inclusive  1  voucher  for  1  DIS  route  plan 

□  Visitors'  prospectus 

CompanyIName 


Place  anti  Country 


Newsbriefs 


Boston  Globe  has  been  ordered  by  the  Federal  Trade 
Commission  to  cease  using  “unfair  and  deceptive  sales 
tactics”  and  to  make  a  $70,000  donation  to  St.  Jude's 
Children's  Research  Hospital  in  Memphis,  Tenn.  The 
complaint  that  led  to  the  agreed-to  order  challenges  state¬ 
ments  used  in  soliciting  subscriptions  in  which  prospective 
subscribers  were  told  that,  if  they  would  subscribe  for  a  trial 
period,  a  sizeable  donation  would  be  made  to  St.  Jude's.  The 
actual  donation,  the  FTC  said,  was  25  cents  if  a  subscriber 
paid  $26  for  a  13-week  subscription.  In  the  complaint,  it  was 
alleged  that  the  telephone  solicitors  have  not  been  “em¬ 
ployed  by  or  for  the  benefit  of  a  charitable  or  non-profit 
organization,  as  represented,  but  are  employes  of  a  tele¬ 
phone  solicitation  company.  Media  Sales  Inc.,  which  has 
entered  into  an  arrangement  with  the  Globe  to  sell  Globe 
publications.”  The  FTC  consent  order  forbids  the  Globe  to 
misrepresent  the  identity  or  employment  status  of  any 
solicitor  and  requires  it  to  disclose  clearly  during  the  initial 
contact  the  exact  amount  of  any  charitable  donation  it  will 
make  in  exchange  for  a  subscription.  Also,  it  must  police 
solicitors  to  see  the  order  is  complied  with.  The  Globe  is  to 
make  the  required  $70,000  donation  to  St.  Jude’s  in  two 
annual  installments  of  $35,000  each. 

*  *  * 

Former  Washington,  D.C.  correspondent  for  the  Fort 
Worth  (Tex.)  Star-Telegram,  Frances  Barnard,  who  is 
married  to  Washington  Post  reporter.  Bob  Woodward,  has 
filed  suit  against  the  S-T  charging  sex  discrimination  when 
the  paper  refused  to  name  her  its  bureau  chief.  Bamaard  said  she 
left  the  paper  in  January,  1976,  because  she  was  not 
promoted  from  acting  bureau  chief  to  bureau  chief  and 
because  the  paper  refused  to  pay  her  any  additional  salary 
for  her  performances  as  acting  chief  of  bureau. 


Los  Angeles  Herald-Examiner  employes  rejected  (February 
9)  the  company's  last  offer  to  inciease  wages  6.9%  this  year, 
6.4%  in  1978,  and  6. 1%  in  the  third  year  of  a  3-year  pact.  The 
employes,  which  are  represented  by  one  union,  the  AFL- 
CIO  Graphic  Arts  and  Communications  Union,  want  an  8% 
a  year  increase.  Many  of  the  members  of  the  union  were 
originally  hired  by  the  Hearst  paper  to  help  break  an  earlier 
strike  which  began  in  1%7.  The  members  were  not  asked  to 
vote  on  whether  they  want  a  full-scale  strike,  but  threats  of  a 
work  stoppage  have  been  made  if  demands  are  not  met  by 
management. 


Agreement  under  which  Tribune  Co.  of  Chicago  will 
purchase  30,000  circulation  Escondido  (Calif.)  Times-Ad- 
vocate  was  announced  by  Stanton  Cook,  president  of 
Tribune  Co.,  and  Mrs.  Jerene  Appleby  Hamish  and  Carlton 
Appleby,  principal  owners  of  the  newspaper.  Appleby  will 
remain  as  publisher.  Transaction  is  expected  to  complete  in 
March.  Terms  were  not  disclosed.  This  is  the  second 
acquisition  in  California  by  the  Tribune  Co.  In  1973,  it 
purchased  the  Valley  News  and  Green  Sheet  at  Van  Nuys. 

♦  ♦  9k 

With  the  New  York  Post  being  announced  this  week  as  a  new 
member  of  the  American  Newspaper  Publishers  Associa¬ 
tion,  the  latter  organization  has  the  distinction  of  having 
every  newspaper  with  a  circulation  of  over  65,000  as  a 
member.  As  of  February  23.  the  total  membership  of  AN  PA 
was  1232. 
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RESUME 


RESUME 


NAME:  America's  Labor  Force 

ADDRESS:  U.S.A. 

AGE:  200  Years 

PRESENTLY  EMPLOYED  IN: 

Agriculture  , 

3.97X 

Construction 

4.41X 

Manufacturing 

23.97i 

Trans . ,  coimun  i  cati  on 
and  other  utilities 

5.75X 

Wholesale  &  Retail 

19.12X 

Finance,  Insurance, 
Real  Estate 

4.69X 

Services 

14.85X 

Government 

16.30X 

Therels  no  place  like 
America. 


NAME: 

Portland's  Labor  Force 

ADDRESS :  Oregon 

AGE: 

125  Years 

PRESENTLY  EMPLOYED  IN: 

Agriculture 

2.55% 

Construction 

4.32X 

Manufacturing 

21.44X 

Trans.,  Communication 
and  other  utilities 

7.55X 

Wholesale  &  Retail 

23.17% 

Finance,  Insurance, 
Real  Estate 

6.18% 

Services 

16.94% 

Government 

15.61% 

BecauM  they  are  rounded  off,  percentaoes  do  not  total  100%. 


Except 

Portland, Oregon. 


Represented  Nationally  by  Newhouse  Newspapers;  in  Seattle  by  G.  A.  Wellington 


For  testing  your  product,  Portland’s  hard  to  beat.  Because 
her  population  is  remarkably  similar  to  our  country’s,  even 
down  to  the  way  its  labor  force  is  divided. 

So  considering  the  isolation  of  Portland’s  media  and  her 
diverse,  balanced  economy,  it’s  easy  to  understand  the  city’s 
popularity  for  test  marketing.  And  for  everyday  marketing. 
After  all,  nothing  attracts  sellers  like  buyers.  And  in  Portland, 
you’ll  find  plenty  of  them,  reading  the  Oregonian  and 
Oregon  Journal. 

Buy  either,  and  you  get  brilliant  photo-offset  reproduction. 

Buy  both,  and  you  get  brilliant  numbers:  68%  of  the  SMSA, 
48%  of  the  state. 

Our  free  Portland  marketing  manual  will  tell  you  more.  Just 
write  the  Oregonian  Publishing  Co.,  1320  S.W.  Broadway, 
Portland,  Oregon  97201. 

And  read  about  two  of  Portland’s — and  America’s — most 
productive  workers. 

OREGOMAN/OREOON  JOURNAL 

We’ll  help  you  get  a  reading  on  America. 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


'UABP 


^  Charter  Member 
Audit  Bureau 
‘  of  Circulations 
Member  American 
Newspaper 
Publishers  Association 

6  mo.  average  net  paid  June  30.  1976 — 25,009 


O  I  A’' 


Ban  it  or  tax  it 

Every  year  there  is  a  rash  of  state  and  federal  bills  that 
would  either  tax  advertising  or  prohibit  it  for  certain 
products.  This  year  is  no  exception. 

A  proposed  6%  sales  tax  on  “all  advertising”  is  before  the 
Pennsylvania  legislature.  The  multi-million  dollar  receipts 
from  the  tax  would  be  earmarked  for  senior  citizen  real 
estate  tax  relief.  That  doesn’t  make  it  a  better  bill  but 
makes  it  a  more  difficult  one  to  fight  against. 

The  Supreme  Court  has  said  “advertising,  however  taste¬ 
less  and  excessive  it  sometimes  may  seem,  is  nonetheless 
dissemination  of  information  .  .  .  The  free  flow  of  economic 
information  is  indispensable.” 

In  spite  of  that,  legislators  continue  to  try  to  ban  it  or  tax 
it,  which  almost  amounts  to  the  same  thing.  Proposals  to  tax 
advertising  invariably  are  aimed  directly  at  local  news¬ 
papers  because  there  is  no  way  a  state  can  tax  the 
advertising  that  comes  across  state  lines  via  magazines  and 
broadcasting.  Because  it  is  discriminatory,  the  Penn¬ 
sylvania  bill  should  be  defeated. 

In  Congress,  Rep.  George  Brown,  Jr.,  of  California,  has 
introduced  a  bill  which  would  disallow  the  advertising  of 
alcoholic  beverages  as  a  business  tax  deduction,  which  he 
believes  would  discourage  consumption.  How  naive  can  you 
get? 

When  an  item  is  freely  available  for  purchase  to  anyone  of 
legal  age  at  stores  all  over  town,  the  prohibition  of  adver¬ 
tising  will  have  little  if  any  effect  on  consumption.  It  may 
only  change  some  brand  loyalties. 

Furthermore,  what  legal  pretext  can  be  used  for  Congress 
to  decide  that  what  is  legally  manufacturered  and  sold 
cannot  be  legally  advertised?  At  least,  not  advertised  in  the 
normal  course  of  doing  business. 

The  people  of  this  country  voted  on  the  issue  of  alcoholic 
beverages  45  years  ago  and  there  is  no  present  indication 
they  have  changed  their  minds. 

Singie  rate  pian 

After  several  years  of  lying  somewhat  dormant  on  the 
newspaper  scene,  except  for  occasional  comments  by  some 
advertising  agency  people,  the  single  rate  plan  for  retail  and 
national  advertising  has  been  given  a  shot  in  the  arm  by  the 
New  York  News.  The  twice  weekly  frequency  requirement  to 
earn  the  rate  is  something  new. 

As  E&P  reported,  it  is  too  early  to  tell  whether  the  action 
by  the  News  will  start  a  trend  in  other  cities  and  add  to  the 
70  dailies  now  offering  the  single  rate.  But  you  can  bet  that 
the  News’  telephones  will  be  ringing  with  calls  from  other 
newspapers,  and  its  linage  reports  will  hit  the  best  seller 
list. 
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Do  we  need  to  know  the  page-count? 


By  Oxie  Reichler 

The  Washington  Post  tells  us  that  it 
has  obtained  a  “250-page”draft  report  by 
the  General  Accounting  Office  of  Con¬ 
gress,  not  likely  to  be  made  public  until 
next  spring.  This  “250-page”  document 
is  expected  to  show  that  more  than  half 
the  banks  in  a  random  sample  have  been 
cited  by  examiners  for  violating  federal 
or  state  laws  and  regulations. 

What’s  a  “250-page”  report?  Is  it 
typewritten  or  printed?  If  typed,  is  it 
double-spaced,  triple-spaced;  are  mar¬ 
gins  wide  or  narrow;  is  it  on  letterhead  or 
legal-size  sheets?  If  printed,  is  the  type 
small  or  large,  on  small  or  large  pages, 
printed  on  one  side  or  both? 

Why  not  let  readers  learn  more  clearly 
about  how  brief  or  voluminous  the  report 
is?  Why  not  estimate  the  number  of 
words?  That’s  the  way  it  has  been  done 
for  years! 

I  mention  this,  because  we  seem  sud¬ 
denly  immersed  in  a  curious  outbreak  of 
this  “pages”  syndrome.  Wire  services, 
news  syndicates,  and  many  dailies  and 
weeklies  (including  some  of  our  most 
prestigious  publications)  accept  a  useless 
and  meaningless  count  of  “pages.”  The 
word  “page”  seems  to  paralyze  copy 
desks.  It  infects  thoughtless  reporters — 
including  tv  and  radio  broadcasters — 
because  of  its  growing  “acceptance”  in 
journalism.  The  spread  throughout  the 
craft,  domestic  and  overseas,  is  at  a  ter¬ 
rific  rate.  The  invasion  has  affected 
editorial  writers. 

It  may  not  be  long  before  we  read  that 
someone  gave  “an  800-page  speech,” 
without  the  explanation  that  the  fellow  at 
the  lectern,  having  poor  vision,  was  read¬ 
ing  from  “pages”  that  carried  but  30 
words  each  in  huge  typewriting. 

From  the  U.S.  Supreme  Court  comes 
a  dispatch  about  “a  two-sentence  state¬ 
ment”  reconfirming  a  death  penalty  de¬ 
cision.  How  long  is  “a  sentence”?  (Ques¬ 
tion:  Does  copy  desk  laxity  invite  the 
current  proliferation  of  “pages”  instead 
of  the  more  appropriate  and  informative 
estimate  of  wordage? 

Surely  we  in  the  press  seek  clarity. 
What  is  meant  by  “some  150  pages  of 
FBI  documents,”  discovered  under  the 
Freedom  of  Information  Act,  which  re¬ 
late  how  the  FBI  monitored  editorial 
criticism  of  West  Virginia’s  leading 
daily,  the  Charleston  Gazette?  And  how 
truly  informative  is  a  report  that  the 
Call-Chronicle  sued  Allentown  (Pa.)  of¬ 
ficials  “to  restrain  Council  from  altering 
or  destroying  the  206-page  transcript”  of 
a  closed  police  disciplinary  hearing? 

Of  course,  there  are  exceptions.  Here 
and  there  a  reporter  estimates  wordage 
instead  of  offering  page-count.  From  the 
New  York  Times  we  learn  that  Manhat- 


( Reichler  is  the  former  editor  of  the  Yon¬ 
kers  (N.Y.)  Herald-Statesman.) 


tan’s  district  attorney  wrote  “a  1500- 
word”  letter  to  a  former  federal  prose¬ 
cutor  about  the  problems  of  lawyer 
Roy  M.  Cohn,  and  received  “a  2500- 
word’’  response.  Also  that  Norman 
Mailer  is  working  on  a  new  novel, 
“which  could  go  between  550,000  and 
800,000  words.”  And  again,  that  it  was 
“a  1400-word  piece”  by  John  Hersey 
that  Norman  Cousins  excluded  from  his 
Saturday  Review.  But  the  Times  far 
more  frequently  succumbs  to  the  less 
fact-laden  “page”  count. 

In  her  Esquire  piece  about  “The  Ben¬ 
nington  Affair,”  Nora  Ephron  mentions 
a  “112-page”  report  but  soon  tells  us 
that  it’s  a  “a  20,000-word  document.” 

Tax  reform  news  a  few  months  ago 
was  laden  with  “pages”  pepper  of  con¬ 
fusion.  A  columnist  described  the 
“1000-word  document”  and  called  for 
“a  simple  one-page  tax  reform  bill.”  (A 
newspaper  page?)  An  editorial  called  the 
bill  “monstrously  long — nearly  2,000 
pages.”  As  the  measure  went  to  the  Pres¬ 
ident’s  desk,  an  editorial  referred  to  it  as 
“a  mammoth  document  of  over  1000 
pages.”  Another  newspaper  editorial 
had  estimated  the  original  Senate  reform 
bill  “would  add  5000  pages”  to  the  mea¬ 
sure  adopted  by  the  House  of  Represen¬ 
tatives.  Still  another  edit  suggested  the 
reform  measure  “would  add  2000  pages 
of  fine  print”  to  the  present  complex 
laws. 

A  London  story  about  Richard  Nix¬ 
on’s  forthcoming  treatise  on  Watergate 
says  his  memoirs  include  “164  pages  of 
completed  manuscript”;  that  at  the 
Frankfort  Book  Fair  in  West  Germany, 
Warner  Books  exhibited  “a  secret 
13-page  topic  outline”  and  a  “14-page 
list  of  foreign  contacts”  plus  a  “6-page 
supplement”  mentioning  every  foreign 
Journey  Nixon  made  as  President. 

In  Washington  the  counting  of  “pages” 
seems  close  to  the  heart  of  many  cor¬ 
respondents.  A  Presidential  study  group 
completes  “a  50-page  report”  on  nuclear 
policy  options.  The  FBI  is  asked  to  turn 
over  “a  2000-page  file”  to  the  Socialist 
Workers  Party.  The  Federal  Election 
Commission  receives  “less  than  100 
pages  of  information”  on  President 
Ford’s  campaign  spending.  U.S.  Sen. 
Abraham  Ribicoff  says  the  Senate 
Government  Operations  Committee  has 
issued  “a  448-page  committee  print”  on 
computer  abuse.  A  UPl  dispatch  men¬ 
tions  “a  27-page  transcript  of  secret  tes¬ 
timony”  on  NATO  sales  of  military 
items  to  Soviet  Russia  and  China.  A  Sen¬ 
ate  appropriations  subcommittee  issues 
“an  8-volume  report”  of  “more  than 
4560  pages”  on  12  days  of  “budget  hear¬ 
ings”  that  were  ne'’er  held!  The  U.S. 
Public  Health  Service  issues  “a  137-page 
report”  on  national  health.  The  House 
ethics  committee  prepares  “a  2()0-page 
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report”  about  a  Florida  Congressman. 

Federal  Court  reporters  write  of  an  in¬ 
dictment  against  an  accused  draft  evader 
being  dismissed  in  “a  l()6-page  deci¬ 
sion,”  and  that  “a  69-page  decision” 
lambastes  an  assertedly  fraudulent  sales 
procedure.  In  Los  Angeles,  a  federal 
judge  rules  “in  a  223-page  decision”  that 
television’s  family  hour  idea  is  legally 
offensive. 

State  of  New  York  writers  are  in¬ 
fected,  citing  “a  9-page  report”  asking 
Manhattan’s  sheriff  jury  be  abolished. 
The  State  Division  of  Criminal  Justice 
issues  “a  176-page  document”  critical  of 
the  justice  system.  The  State  Commis¬ 
sion  of  Investigation,  in  a  “112-page  re¬ 
port,”  brands  former  prosecutor  M.  H. 
Nadjari  an  improper  news-leaker  to  the 
press.  State  Comptroller  Arthur  Levitt 
issues  “a  55-page  audit”  on  New  York 
City’s  jails. 

We  spot  it  in  academe:  Henry  M. 
Wriston,  president  emeritus  of  Brown 
University,  writes  of  national  health  in¬ 
surance:  “Our  Washington  mentors  will 
give  us  a  legislative  monster  of  600  to  700 
pages.”  A  Princeton  senior  prepares  “a 
34-page  report”  on  designing  a  do-it- 
yourself  atomic  bomb  for  $2,000. 

On  the  West  Coast,  Consumer  Action 
in  California  publishes  “a  l(X)-page  con¬ 
sumer  guide  on  banking  interest,  and  the 
Bank  of  America  announces  a  new  dis¬ 
closure  code  that  “fills  a  26-page  book¬ 
let.” 

Florida’s  governor  writes  “a  two-page 
letter”  to  a  Congressional  committee  on 
clean-air  efforts.  At  The  Hague,  “a  70- 
page  report”  discusses  assertions  of 
Lockheed  bribery  in  royal  circles.  In 
Boston,  a  unit  investigating  “adult 
entertainment”  files  “a  572-page  re¬ 
port.”  The  U.S.  section  of  Rev.  Sun 
Myung  Moon’s  Unification  Church  de¬ 
nies  political  involvement  with  the  South 
Korean  government  or  the  Korean  CIA 
in  “a  10-page  single-spaced  press  re¬ 
lease.”  A  young  lawyer  produces  “a 
102-page  complaint”  against  19  individu¬ 
als  to  get  legal  protection  for  battered 
wives.  A  State  Supreme  Court  judge  files 
“a  10-page  decision”  about  closing  a 
public  school.  Another  jurist  orders  a 
hospital  to  stay  open  “in  a  19-page”  find¬ 
ing. 

Yes,  even  in  advertising!  Mobil  dis¬ 
plays  an  open  letter  to  a  Congressman, 
which  includes:  “We  sent  you  a  10-page 
telegram!”  (Ten  words  on  each  page?) 

Do  we  need  to  know  the  page-count? 
Is  wordage  not  more  helpful  for  the 
reader?  Perhaps,  for  some,  the  con¬ 
clusion  is  that  it  doesn’t  really  matter.  If 
so,  then  why  waste  the  time  counting 
pages,  and  the  white  space  to  record  the 
non-intelligence? 

There  is  a  word  of  advice  for  the 
“pages”  addict.  It  is:  Don’t. 
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Boston’s 


(Are  you?) 


Mayor  tells  police: 
our  streets  are  safi 


Pat  Nixon  still 
on  critical  list 


(lists,  new  writers,  new  readers. 

What  readers? 

Over  600,000  affluent  Bostonians. 
(Herald  readers’  median  income  is  $14,250 
vs.  Globe  readers’  median  income  of 
$13,937.) 

Maybe  you  should  wake  up  to  it,  too. 

That’s  right.  The  Herald. 

Source:  1975  Belden  CMS 


A  few  years  ago,  when  the  Boston 
Herald  American  was  mentioned,  people 
were  apt  to  say  “Yawn.” 

Now  some  of  those  same  people  are  say¬ 
ing  things  like  “It’s  fun,  it’s  light,  it’s  lively.” 

Or  “I  don’t  feel  like  I’m  being  preached  to. 

“I  consider  the  Herald  a  serious  alterna¬ 
tive  to  the  Globe.” 

What’s  going  on  at  the  Herald? 

A  lot  of  things:  New  features,  new  col  urn- 
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EiP 

Every  Saturday  since  1884 


Buffalo  News  sold 
to  pay  estate  taxes 


Buffalo  (N.Y.)  Evening  News,  which 
was  sold  last  week  for  about  $33  million 
to  Blue  Chip  Stamps  of  California,  will 
be  operated  as  a  subsidiary  of  that  or¬ 
ganization  according  to  Henry  Z.  Urban, 
publisher  of  the  newspaper. 

Blue  Chip  Stamps  is  engaged  through 
subsidiaries  in  the  candy  and  savings  and 
loan  businesses.  Its  consolidated  earn¬ 
ings  in  the  fiscal  year  ended  February  28, 
1976,  were  $9  million. 

Blue  Chip  Stamps  made  an  unsuccess¬ 
ful  attempt  in  1971  to  buy  the  Cincinnati 
Enquirer.  Charles  T.  Munger  of  Los 
Angeles  is  chairman  of  Blue  Chip 
Stamps.  The  other  key  figure  in  the 
News  purchase  is  Warren  Buffett  of 
Omaha  who  controls  Berkshire  Hatha¬ 
way,  Inc.  which  is  the  controlling  stock¬ 
holder  of  Blue  Chip. 

Urban,  who  continues  as  publisher, 
noted  in  a  statement  that  Buffett’s  back¬ 
ground  “gives  him  an  understanding  of 
the  factors  that  distinguish  a  newspaper 
property  from  the  usual  commercial  en¬ 
terprise." 

Munger  said,  “we  both  have  a  high 
regard  for  newspapers,  respect  their 
functions,  and  would  wish  any  news¬ 
paper  with  which  we  were  associated  to 
remain  of  high  quality.” 

Buffett’s  grandfather  on  his  mother’s 
side  for  many  years  owned  and  edited  a 
small  country  weekly,  the  Cuming 
County  Democrat,  at  West  Point,  Neb¬ 
raska. 

His  mother,  upon  graduation  from 
high  school,  worked  in  all  the  jobs  on 
that  paper  to  earn  funds  for  a  college 
education.  The  jobs  included  selling  ads, 
reporting  and  operating  a  Linotype 
machine.  She  met  Warren  Buffett’s 
father  at  the  University  of  Nebraska 
when  she  went  to  apply  for  a  job  on  the 
Daily  Nebraskan,  of  which  he  was 
editor. 

As  a  boy,  Warren  delivered  papers  for 
both  the  Washington  Post  and  the 
Washington  Times  Herald.  At  one  time 
while  in  high  school  he  was  credited  with 
delivering  more  newspapers  than  any 
other  carrier  in  the  capital.  While  attend¬ 
ing  the  University  of  Nebraska,  he 
worked  for  the  Lincoln  Journal  and  was 
in  charge  of  country  circulation. 

In  1969  Berkshire  Hathaway  Inc., 
which  he  controls,  bought  Sun  News¬ 
papers  of  Omaha,  a  weekly  with  about 


Charles  T.  Munger 


Warren  Buffett 


40,000  circulation.  He  is  chairman  of  Sun 
Newspapers,  and  the  former  owner  con¬ 
tinues  as  publisher. 

Sun  newspapers  on  May  7,  1973,  was 
awarded  the  Pulitzer  Prize  for  special 
local  reporting  of  its  Boys’  Town  story  of 
the  preceding  year.  It  also  received  the 
Sigma  Delta  Chi  Distinguished  Service 
Award  for  the  same  story.  The  story  idea 
originated  with  Buffett.  He  participated 
actively  in  its  development  and  wrote 
one  section  of  it. 

He  is  a  director  and  chairman  of  the 
Finance  Committee  of  the  Washington 
Post  Company,  of  which  Berkshire 
Hathaway  owns  about  10  per  cent.  The 
Graham  family,  however,  has  voting 
control. 

Buffett  also  is  a  member  of  the  Advis¬ 


ory  Council  on  Corporate  Disclosure  to 
the  Securities  &  Exchange  Commission. 

Charles  T.  Munger  is  chairman  of  Blue 
Chip  Stamps.  Harvey  Ingham,  uncle  of 
Monger’s  mother,  was  the  leading  news¬ 
paper  editor  in  Iowa  for  decades.  He  was 
originally  a  partner  of  Gardner  Cowles, 
Sr.  publisher  of  the  Des  Moines  Register- 
Tribune.  He  sold  out  to  Cowles  after  10 
years  or  so  as  a  partner,  but  thereafter 
continued  as  chief  editor  of  the  paper, 
remaining  active  until  his  late  80s. 

Alfred  Munger,  the  father  of  Charles, 
was  the  lawyer  for  the  Omaha  World 
Herald  for  decades. 

Estate  tax 

One  of  the  reasons  for  the  sale  of  the 
newspaper,  centers  on  the  estate  tax  lia¬ 
bility  after  the  death  in  August,  1974  of 
Mrs.  Edward  H.  Butler,  who  was  sole 
owner  and  had  sole  control  of  the  Buffalo 
Evening  News,  Inc. 

The  final  estate  figures  have  not  been 
determined  but  the  estimated  tax  will 
undoubtedly  be  in  the  multi-million  dol¬ 
lar  range.  Urban  said. 

The  Butler  family  has  owned  and  op¬ 
erated  the  newspaper  since  its  founding 
October  11,  1880,  by  Edward  Hubert 
Butler  Sr.  The  sale  does  not  involve  the 
radio  station  WBEN-am  &  fm  and  the  tv 
station. 

Vincent  J.  Manno,  media  broker  of 
Weston,  Conn.,  handled  the  transaction, 
representing  the  Buffalo  Evening  News 
ownership. 

Mrs.  Butler  was  elected  president  of 
the  News  in  April  of  1956,  after  the  death 
of  her  husband  who  had  been  editor  and 
publisher  of  the  paper  since  1974. 

In  I%2  Mrs.  Butler  acquired  complete 
control  of  the  News  and  the  wholly 
owned  radio  and  television  properties. 
This  came  about  with  the  purchase  of  the 
interest  held  by  Mrs.  Ted  Van  Antwerp, 
daughter  of  E.  H.  Butler’s  sister. 

Mrs.  Bruce  E.  Wallis,  daughter  of  Mr. 
and  Mrs.  Edward  H.  Butler,  Jr.,  will  be¬ 
come  an  officer  of  the  newspaper.  Ed¬ 
ward  B.  Righter,  great-grandson  of  E.  H. 
Butler  Sr. ,  the  founder  of  the  newspaper, 
is  a  vicepresident  of  the  News. 

Early  twenties 

Edward  H.  Butler,  Sr.,  in  his  early 
twenties,  published  the  first  edition  of 
the  Evening  News  October  II,  1880,  as 
an  offshoot  of  the  Buffalo  Sunday  Morn¬ 
ing  News,  which  was  started  seven  years 
earlier.  Butler  Sr.  had  started  the  Brad¬ 
ford  (Pa.)  Sunday  News  in  1879  and  four 
years  later  sold  the  paper. 

In  April  of  1973  the  Evening  News 
moved  into  a  new  plant  at  One  News 
Plaza,  designed  by  Edward  Durell  Stone, 
internationally  famed  architect. 
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Anchorage  News  sues 
Anchorage  Times 


The  Anchorage  Daily  News  filed  (Feb¬ 
ruary  9)  a  $16.5  million  suit  against  the 
Anchorage  Times,  claiming  violations  of 
a  contract  for  joint  operations  of  the  two 
newspapers. 

The  Anchorage  Times  denied  it  had 
violated  the  contract  and  said  the  suit 
came  in  the  wake  of  an  ultimatum  deliv¬ 
ered  by  the  News  Tuesday  (February 
8). 

The  News  issued  the  ultimatum  during 
an  all-day  meeting  of  Times  and  News 
officials  and  their  lawyers. 

According  to  Robert  Atwood,  Times 
editor  and  publisher,  the  News’  ul¬ 
timatum  gave  the  Times  two  choices: 

— Atwood  must  either  relinquish  man¬ 
agement  and  control  of  the  Anchorage 
Times  corporation  and  be  replaced  by 
what  the  News  termed  an  independent 
manager  who  would  report  to  a  commit¬ 
tee,  the  membership  of  which  would  not 
a  majority  of  Times  representatives. 

— Or,  the  Times  give  to  the  News  a 
share  of  Times  profits. 

“We  adjourned  Tuesday  night  with 
that  ultimatum  before  us,”  Atwood  said. 
“On  Wednesday  morning,  we  advised 
the  News  that  the  choices  were  unac¬ 
ceptable.  It  appears  that  the  ‘or  else’  has 
now  been  invoked  and  that  is  the  suit 
filed  in  the  federal  district  court.’’ 

The  News  has  charged  the  Times  with 
attempting  to  monopolize  the  newspaper 
business  in  Alaska,  discriminating 
against  the  News  in  advertising  rates  and 
seeking  subscriptions  and  operating  the 
production  facilities  “discriminatorily 
and  in  bad  faith.’’ 

Atwood  said  the  Times  has  not  only 
complied  with  the  joint  agreement  but 
has  gone  beyond  its  requirements  in  try¬ 
ing  to  help  build  the  News.  He  denied  the 
Times  has  failed  on  any  point  raised  in 
the  suit. 

The  suit  also  claims  that  the  Times  has 
caused  “the  News  to  suffer  substantial 
injury  to  its  goodwill  and  reputation.’’ 
Claims  were  also  made  that  Times 
employes  failed  to  sell  the  News  adver¬ 
tising  or  subscriptions. 

The  joint  operation  agreement  was  ef¬ 
fected  December  1,  1974,  and  has  just 
completed  its  second  year  of  operation. 
Advisers  who  helped  draft  it  calculated 
that  it  would  be  five  years  before  it  could 
be  determined  whether  it  would  be  suc¬ 
cessful.  The  two  papers  were  the  first  in 
the  nation  to  combine  under  the  News¬ 
paper  Preservation  Act. 

According  to  the  Times,  Katherine 
Fanning,  publisher  of  the  News,  said  at 
the  Tuesday  meeting  that  she  had  enough 
money  to  run  the  News  until  the  end  of 
March.  She  has  said  her  son,  who  is  pres¬ 
ident  of  the  News,  has  put  in  $5  million 


to  keep  the  paper  going  since  it  was 
purchased  by  the  Fannings. 

In  a  February  1 1  memo,  written  by 
Mrs.  Fanning  to  Times  employes  in¬ 
volved  in  the  joint  agreement,  the  pub¬ 
lisher  said: 

“Mr.  Atwood  quoted  me  as  saying  the 
Daily  News  has  enough  money  to  run  the 
newspaper  until  the  end  of  March.  The 
clear  implication  is  that  we  will  cease 
publication  at  that  time.  This  is  abso¬ 
lutely  not  true.  The  reference  was  to  the 
cash  on  hand.  The  Daily  News  has  other 
commitments  for  financing  considerably 
beyond  that  date  and  it  does  not  con¬ 
template  ceasing  publication  at  any 
time.’’ 

Stanley  E.  Abbott,  executive  editor  of 
the  Daily  News,  said  a  headline  in  the 
February  14  edition  of  the  Wall  Street 
Journal — “Anchorage  Daily  News  Files 
Suit  to  Break  Joint  Operating  Accord 
with  Rival  Paper” — was  inaccurate.  Ab¬ 
bott  said  the  suit  does  not  seek  an 
end  to  the  joint  agreement.  The 
story  in  the  WSJ,  he  noted,  was  bylined 


By  I.  WUliam  Hill 

The  Supreme  Court  (February  22)  let 
stand  a  lower  court  decision  that  it  is 
legal  for  financially  healthy  newspapers 
to  make  joint  operating  arrangements. 

The  high  court  refused  to  review  a  rul¬ 
ing  by  the  U.S.  Circuit  Court  of  Appeals 
in  Washington  that  the  Newspaper  Pres¬ 
ervation  Act  does  not  ban  all  such  ar¬ 
rangements.  The  Newspaper  Guild  ap¬ 
pealed  that  decision,  contending  that  the 
act  passed  by  Congress  specifically  for¬ 
bids  such  arrangements  if  more  than  one 
of  the  newspapers  is  financially  healthy. 

The  preservation  act  was  passed  after 
a  1969  Supreme  Court  decision  ruled  in 
the  Tucson  Star  case  that  joint  operating 
arrangements  between  competing  news¬ 
papers  violated  anti-trust  laws. 

Thereupon  Congress  exempted  the 
Tucson  newspapers  and  other  papers 
sharing  operations  under  21  similar  ar¬ 
rangements  throughout  the  U.S.  The  act 
also  made  certain  exemptions  for  failing 
newspapers  but  appeared  to  ban  such 
arrangements  between  two  or  more 
prosperous  newspapers. 

Then,  in  1974,  the  then  Attorney- 
General  Edward  Levi  issued  a  Justice 
Department  regulation  informing 
government  lawyers  that  no  such  blanket 
ban  had  been  ordered  by  the  act.  While 


by  Mike  Doogan,  who  is  a  full-time  re¬ 
porter  for  the  Anchorage  Times. 

Atwood  said  the  joint  agreement 
wasn’t  intended  to  guarantee  financial 
solvency  of  the  News. 

“The  two  papers  have  always  helped 
each  other,  ever  since  Norm  Brown 
(originally  a  Times  employe)  started  it. 
He  covered  the  News  deficits  all  the 
years  of  his  operation  with  profits  from 
his  commercial  print  shop,”  Atwood 
said. 

“When  Larry  Fanning  purchased  the 
News  he  bought  it  without  the  profitable 
print  shop.  The  money  from  Ted  Field, 
Mrs.  Fanning’s  son,  has  kept  the  paper 
going.’’ 

As  far  as  records  indicate,  the  only 
other  joint  printing  and  sales  agency  ar¬ 
rangement  to  dissolve  occurred  in  1966 
when  the  Chattanooga  News-Free  Press 
and  Chattanooga  Times  broke  up  (E&P, 
May  21 ,  1%6).  The  agency  plan  had  been 
in  operation  since  1942  and  was  pat¬ 
terned  after  the  plan  developed  since 
1927  in  Clarksburg,  West  Virginia. 

In  one  respect  the  joint  agreement  in 
Anchorage  is  different  from  most  others 
in  the  country,  in  that  instead  of  a  sepa¬ 
rate  entity  being  set  up  to  run  the  busi¬ 
ness  affairs  of  both  papers.  Times  Pub¬ 
lishing  Co.  performs  that  function. 


such  arrangements  would  be  liable  to  in¬ 
quiries  regarding  anti-trust  violation 
without  prior  consent  by  the  Attorney 
General,  Levi  declared,  no  prior  consent 
was  otherwise  necessary. 

The  Newspaper  Guild  sued  and  won 
its  claim  in  a  federal  court  trial  that  Levi’s 
regulation  obliterated  the  meaning  of 
the  act.  The  Appeals  Court  ruled,  how¬ 
ever,  that  despite  the  apparent  literal  in¬ 
terpretation  of  the  Preservation  Act, 
Congress  had  not  intended  to  ban  such 
arrangements. 

In  an  unrelated  action,  a  report  by  the 
U.S.  Justice  Department’s  task  force  on 
antitrust  immunities  does  not  recom¬ 
mend  any  changes  in  the  1970  News¬ 
paper  Preservation  Act. 

The  report  said  the  arrangements  ap¬ 
proved  under  the  statute  may  “contrib¬ 
ute  to  increased  advertising  costs  in 
particular  local  markets,”  but  due  to  the 
act’s  “very  recent  legislative  origin,”  it 
does  not  merit  “detailed  scrutiny  at  this 
time.” 

Since  passage  of  the  act  the  Justice 
Department  has  received  only  one  re¬ 
quest  for  permission  to  enter  into  such 
agreement  in  another  city.  That  request, 
from  the  Anchorage  Times  and  Daily 
News,  was  approved  two  years  ago, 
which  is  now  being  challenged  in  a  fed¬ 
eral  court  by  the  Daily  News. 


Joint  agreements  between 
profitable  papers  upheld 
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Newspaper  sale  brings 
sudden  riches  to  staff 


About  three  years  ago,  Jo  Hoffman, 
special  projects  director  of  the  Kansas 
City  Star,  submitted  an  exhaustive 
study  to  the  directors  of  the  Kansas  City 
Star. 

She  had  consulted  with  many  Star 
employes  and  found  that  they,  like  her, 
were  concerned  about  the  company's  fu¬ 
ture. 

Her  study  concluded;  “There  are 
many  employes  at  the  Star  who  do  not 
believe  that  the  paper  can  be  turned 
around.  They  believe  that  within  five 
years  the  newspaper  will  have  to  be  put 
on  the  block.  They  cite  the  balance 
sheet,  examine  the  inadequate  plant, 
consider  our  computer  equipment,  ob¬ 
serve  the  success  of  our  competitors, 
compare  us  with  other  newspapers,  and 
say:  ‘We  have  lost  our  newspaper.’ 

“I  damned  near  got  fired,”  she  re¬ 
called  recently.  She  was  ordered  to  shred 
the  study.  But  she  was  right.  The  Kansas 
City  Star  Co.  was  sold  February  15.  For 
the  reasons  Jo  Hoffman  named. 

The  company  was  sold  for  $125  million 
to  Capital  Cities  Communications,  Inc., 
to  the  sorrow  of  some  of  the  530 
employes  who  hated  to  see  the  demise  of 
the  employe-owner  relationship.  The 
company  had  been  owned  wholly  by  its 
employes  some  50  years.  Sale  came  at  a 
time  when  the  Star’s  board  was  trying  to 
find  ways  to  solve  long-term  financial 
problems — basically  the  increasing  diffi¬ 
culty  of  generating  enough  capital  to  ex¬ 
pand  and  improve. 

In  many  ways  those  long-term  capital 
problems  were  brought  about  by 
employee  ownership — the  very  system 
that  many  Star  employes  were  reluctant 
to  lose  by  selling. 

“We  had  run  our  string  on  the  stock 
program,”  according  to  board  member 
Ben  B.  Schifman,  financial  vicepresident 
and  treasurer. 

President  and  editor  W.  W.  Baker  said 
much  the  same  thing  in  a  Jan.  18  letter  to 
stockholders,  advising  them  of  the 
purchase  offer  by  Capital  Cities. 

In  the  past  employes  had  been  able  to 
buy  company  stock  by  borrowing  money 
from  the  company  at  low  interest  rates. 
In  recent  years,  interest  rates  have  gone 
up,  making  the  stock  less  attractive, 
company  officials  said. 

At  the  same  time  the  company’s  earn¬ 
ings  were  pushing  up  the  book  value  of 
the  stock.  That  meant  employes  had  to 
pay  more  for  stock,  and  the  last  2  times 
the  company  offered  stock  for  sale  not  all 
of  the  issued  stock  was  sold. 

Growing  cash  demands 
The  result  was  the  stock  sale  did  not 


generate  much  cash  for  a  company  facing 
growing  demands  for  money. 

Another  problem  with  the  stock  sys¬ 
tem  was  that  much  of  it  was  held  by 
retired  persons  and  the  company  had  to 
buy  it  back  when  they  died. 

Baker  wrote  in  January  that  the  board 
estimated  about  55%  of  the  stock  then 
outstanding  “will  have  to  be  repurchased 
in  the  next  decade  if  the  company,  to 
preserve  employee  ownership,  were  to 
continue  its  practice  of  reacquiring  stock 
from  retiring  and  deceased  employees. 

Another  problem  was  necessity  to  buy 
back  large  blocs  of  shares  from  the  com¬ 
pany’s  pension  trust  to  comply  with  the 
Employee  Retirement  Income  Security 
Act  of  1974. 

Star  board  members  said  that  the 
further  into  the  future  they  looked  the 
more  they  became  convinced  that  the 
Capital  Cities  offer  ought  to  be  consid¬ 
ered  seriously. 

Employe  ownership  also  at  times 
created  what  Baker  referred  to  as  a 
“split  personality  in  management.” 
Management  was  both  boss  and  servant 
and  the  employes,  as  stockholders, 
were  in  one  sense  bosses  over  their 
bosses — persons  who  had  come  up 
through  the  ranks  over  the  years  at  the 
Star. 

The  last  several  company  presidents, 
in  fact,  reached  the  top  by  way  of  the 
newsroom.  Baker’s  background  was 
completely  in  news  and  editorial. 

Faced  cash  outgo 

Besides  the  problems  in  the  way  in 
which  the  stock  plan  was  set  up,  the 
company  faced  expenditures  for  the 
Flambeau  Paper  Co.  plant,  expansion  of 
press  capacity  and  modernizing  the  mail 
room.  In  recent  years  the  company  also 
has  encountered  the  high  costs  of  new 
publishing  technology,  such  as  installing 
a  computerized  typesetting  system  and 
enclosing  press  units  and  folders  under 
OSHA  regulations. 

Despite  what  appear  to  be  some  long 
term  financial  problems  Star  officials  and 
the  new  owners  say  that  the  company  is 
fundamentally  healthy.  Circulation  of 
both  papers  has  been  growing  and  in 
some  circulation  categories  is  higher 
than  it  ever  has  been. 

The  sale  to  Capital  Cities,  at  twice  the 
book  value  of  the  Star  shares,  created 
about  15  to  20  instant  millionaires,  the 
story  of  the  lifetime  for  most  of  them. 
Scores  of  others  received  hundreds  of 
thousands  of  dollars  each,  and  even 
many  of  the  most  youthful  staffers  got 
enough  to  buy  a  car  and  put  some  money 
in  the  bank  for  the  first  time. 


The  overnight  millionaires,  known  as 
“one  percenters,”  since  they  each  got  at 
least  $1.25  million,  included  William  W. 
Baker,  editor;  George  E.  Burg,  Abe 
Bogard,  Atwell  L.  Bohling  Jr.  (soon  to 
leave  for  Tahiti),  Oscar  G.  Erickson, 
Kenneth  L.  Fox,  J.  H.  Hoover,  Thelma 
Hubbard,  Frank  S.  McKinney,  Wal- 
demar  W.  Meyer,  Paul  V.  Miner,  Cruise 
Palmer,  Ben  B.  Schifman,  Nell  Sneed 
and  Howard  W.  Turtle. 

And  that  wasn’t  all.  Scores  of  other 
veteran  employes  received  several 
hundred  thousand  dollars,  and  lesser 
amounts,  but  enough  to  pay  off  a  second 
mortgage,  trade  in  the  old  car,  send  a 
child  to  college. 

Capital  Cities  chairman  Thomas  S. 
Murphy  promised  no  wholesale  firings, 
no  eruptions  in  the  city  room,  was  vague 
on  pay  raises  and  explained  he  preferred 
evolution  over  revolution. 

“I’ve  never  seen  so  many  unhappy 
rich  people  in  my  life,”  said  one  long¬ 
time  police  reporter  who  got  several 
hundred  thousand  dollars.  (Many  of  the 
veterans  who  have  spent  years  delving 
into  other  people’s  affairs,  were  reluc¬ 
tant  to  be  quoted  by  name  or  state  how 
much  they  got.) 

But  what  to  do  with  all  that  money? 
Frank  Spurlock,  the  features  editor 
due  to  receive  $500,000,  said  some  of  his 
would  go  to  his  church.  Librarian  John  J. 
Doohan,  recipient  of  some  $460,000,  was 
undecided.  Editorial  writer  C.  W. 
Gusewelle  was  non-committal.  None  of 
the  employes,  stolid  Midwesterners, 
voiced  any  outrageous  plans  to  charter  a 
plane  and  take  their  friends  to  Paris,  or 
even  the  nearby  Lake  of  the  Ozarks.  The 
biggest  event  was  an  Auld  Lang  Syne 
party. 

Vernon  Kassebaum,  a  company 
lawyer  and  financial  advisor,  said  35  to 
40  confused  employers  had  sought  his 
guidance.  Schifman,  the  financial  vice- 
president,  said  the  $125  million  would  be 
a  significant  influx  of  capital  into  Kansas 
City. 

• 

Die  in  house  fire 

Thomas  B.  McCabel  Jr.,  former  exec¬ 
utive  of  Scott  Paper  Co.  and  his  wife 
Yvonne,  the  oldest  daughter  of  Arthur 
H.  Motley,  chairman  of  board.  Parade 
magazine,  died  February  21  in  a  fire  in 
their  home  in  Wallingford,  Pa.  McCabe’s 
youngest  daughter,  who  was  also  in  the 
house,  managed  to  escape. 

Third  edition 

Broward  (Fla.)  Times,  a  twice  weekly 
publication,  moved  to  a  third  edition  on 
February  21.  The  paper  has  published  a 
Wednesday  and  Weekend  edition.  The 
paper  started  publication  as  a  shopper  in 
1964.  The  company  headquarters  are  in 
Tamarac,  Fla.  William  M.  Nicholson  is 
publisher. 
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Statehouse  reporters 
rap  with  legislators 


By  Carla  Marie  Rupp 

Phinneas  Pherret  is  statehouse  bureau 
chief  for  the  Capital  Chronicle  in  the 
state  of  Nirvana  with  a  gubernatorial 
election  coming  up.  He’s  covering  An¬ 
thony  Aardvark,  seeking  a  second  term; 
Carlton  Cretin,  State  Senate  President 
Pro  Tern;  and  Barbara  Babett  Banal, 
chairwoman  of  the  powerful  House  Fi¬ 
nance  Committee. 

Pherret  receives  a  mysterious  package 
of  documents  on  Cretin  showing  he 
smokes  marijuana,  used  amphetamines 
during  the  legislative  session  and  could 
have  a  mental  illness.  In  checking  furth¬ 
er,  the  reporter  learns  that  at  age  19  Cre¬ 
tin  had  been  arrested  for  vehicular 
homicide  but  was  never  prosecuted;  is 
undergoing  an  IRS  tax  audit,  drinks  to 
excess,  and  engages  in  amorous  activity 
with  Wanda  Werewolf,  a  Senate  staff 
aide. 

And  Pherret  is  also  intrigued  with  Rep. 
Banal,  a  right-to-life  leader  who  he 
learned  from  behind  closed  doors  was 
insisting  on  a  prohibition  against  abor¬ 
tions  amendment.  A  friend  in  the  state 
bureau  of  investigation  showed  Pherret 
medical  records  suggesting  that  25  years 
earlier,  at  age  17,  Banal  had  had  an  abor¬ 
tion. 

How  should  Pherret  decide  if  the 
leaked  information  is  legitimate  news? 

Lively  debate 

Using  the  ice-breaking  Socratic 
method,  Arthur  R.  Miller,  Esq.,  profes¬ 
sor  of  the  Harvard  Law  School,  probed 
the  minds  of  31  panelists  last  week  in  a 
three-hour  plenary  session  case  study 
exercise.  His  pacing  and  quizzing  pro¬ 
voked  candor,  even  frightening  to  some. 
Miller  is  an  expert  in  the  First  Amend¬ 
ment  and  privacy  fields. 

The  31,  including  editors,  capitol  cor¬ 
respondents,  statehouse  bureau  chiefs, 
publishers,  legislators  and  state  officials, 
had  been  told  the  night  before  by  Larry 
Margolies,  executive  director  of  Legis 
50,  to  just  read  the  seven-page  scenario, 
“relax  and  express  what  you  think.”  He 
promised  the  session  would  be  “ex¬ 
tremely  exciting”  (and  it  was).  He  said 
the  70  persons  in  the  audience — arranged 
around  the  panelists  who  were  seated  in 
a  rectangle  with  Miller  interrogating  in 
the  middle — could  express  their  observa¬ 
tions  in  the  smaller  workshops. 

The  occasion  was  the  first  Legis  50/ 
Gannett  Foundation  Conference,  held 
February  16  through  19  in  Orlando,  Fla. 
and  it  succeeded  in  the  aims  of  John  A. 
Scott,  president  of  the  Frank  E.  Gannett 
Newspaper  Foundation. 


Scott  had  called  for  “an  intelligent 
dialogue  between  reporters  and  legis¬ 
lators.”  The  Gannett  Newspaper  Foun¬ 
dation  granted  $80,000  for  the  confer¬ 
ence  because  of  its  major  national  in¬ 
terest  in  the  advancement  of  journalism 
education  and  professionalism,  accord¬ 
ing  to  Cal  Mayne,  director  of 
communications. 

Not  a  junket 

“As  a  newspaperman  I  would  nor¬ 
mally  define  a  meeting  of  legislators  in 
Florida  as  a  junket,  but  journalists  are 
invited;  so  we  call  this  an  exercise  in 
education,”  Scott  said  in  his  welcome. 
Gannett  was  picking  up  the  tab  for  all  of 
the  participants. 

Lou  Cannon,  national  correspondent 
for  the  Washington  Post,  one  of  the 
panelists,  in  commenting  on  “The  Perils 
of  Phinneas  Pherret,  Bureau  Chief” 
scenario,  revealed  that  if  he  were  in  the, 
shoes  of  Pherret,  for  example,  he  would 
definitely  not  expose  the  vehicular 
homicide  of  Cretin,  but  would  report 
Cretin’s  tax  audit  after  “talking  to  him 
first.” 

Roger  Myers,  statehouse  writer  for  the 
Topeka  (Kans.)  Capitol  Journal,  said 
he’d  run  with  the  story  if  he  had  a  doc¬ 
tor’s  report  saying  a  potential  governor 
had  a  potential  disabling  mental  illness. 

John  Hart,  associate  editor,  editorial 
page,  of  the  Lousiville  Courier-Journal, 
said  Cretin’s  affair  with  Wanda  Were¬ 
wolf  didn’t  bother  him.  A  candidate’s 
“sexuality  is  gossip,”  he  said,  and  thus 
not  news. 

Jill  Chamberlain,  capitol  correspon¬ 
dent  for  the  Sarasota  (Fla.)  Tribune  and 
Times,  said  she’d  report  the  affair,  par¬ 
ticularly  if  Cretin  and  Werewolf  were 
paid  by  the  taxpayers  and  “not  doing 
their  jobs.”  Arthur  Miller  asked  some 
panelists  how  they  would  react  to  Cretin 
if  he  were  having  an  affair  with  an  aide 
who  was  homosexual,  and  most 
wouldn’t  report  it. 

John  Omicinski,  Albany  bureau  chief 
for  Gannett  News  Service,  said  he’d  run 
the  story  on  the  right-to-lifer  who  had  an 
abortion  at  age  17  because  of  her  leader¬ 
ship  and  the  human  interest  value,  and 
Miller  asked:  “Would  you  still  report  the 
story  if  she  said  she  had  been  raped,  the 
abortion  had  been  arranged  by  her  par¬ 
ents  and  she  said  if  this  came  out  she 
would  be  shattered  emotionally?” 
Omicinski  still  stuck  to  his  decision. 
Other  panelists  backed  down.  Jill  Cham¬ 
berlain  said  she  “would  go  with  the  story 
reluctantly.”  Miller  questioned  panelists 


if  they  would  consider  using  the  abortion 
information  to  blackmail  Banal  because 
of  her  committee  position. 

Lou  Cannon  wouldn’t  print  the  story, 
believing  in  a  question  of  “fairness.  It’s 
not  relevant  to  a  woman  of  42  what  she 
did  at  17.”  Miller  went  further:  “But 
would  you  print  the  story  if  a  person 
worked  in  a  death  camp  at  17?”  Yes, 
Cannon  would,  out  of  public  interest. 
John  Hart  wouldn’t  write  the  abortion 
expose,  nor  would  John  Hanchette, 
Gannett’s  Tallahassee  bureau  chief,  but 
many  other  panelists,  on  the  moral  ques¬ 
tion  raised,  said  they  would. 

Other  interesting  comments  from 
panelists  came  out  of  the  scenario  exer¬ 
cise.  Walter  Friedenberg,  editor  of  the 
Cincinnati  Post,  was  concerned  that  too 
often  there  is  only  one  reporter  covering 
the  legislature.  Vincent  E.  Spezzano, 
publisher  oi  Today  in  Cocoa  Beach,  said 
he  didn’t  think  the  lone  bureau  reporter 
was  a  pattern. 

“I  don’t  think  a  newspaper  can  be  prof¬ 
itable  and  not  afford  to  staff  an  impor¬ 
tant  story,”  Spezzano  said.  John  J.  Cur¬ 
ley,  general  manager,  Gannett  News 
Service,  Washington,  D.C.,  admitted 
that  he  thinks  “a  lot  of  news  that  comes 
out  of  the  state  capital  is  dry.”  Curley 
said  newspapers  should  “take  a  hard 
look  at  the  way  they’re  spending  money 
and  check  the  people  not  producing  in 
the  state  legislatures.” 

Legislators  participate 

Legislators  also  spoke  up.  Sen.  Jason 
Boe,  president  of  the  Senate  in  Oregon, 
said:  “I  think  there  is  a  certain  amount  of 
hypocrisy  on  the  part  of  the  press.  It 
would  be  illuminating,  for  example,  to 
know  what  goes  on  at  editorial  board 
meetings.”  In  justifying  closed  caucuses 
he  noted  the  cause-effect  relationships 
involving  the  press  and  legislators. 

Jill  Chamberlain,  when  Miller’s  grilling 
ended,  termed  the  experience  “terrify¬ 
ing.”  It  was  almost  as  if  1  were  being 
convicted  of  a  crime.  But  Miller  was  get¬ 
ting  us  to  think  about  how  we  evaluate 
our  performance,  how  personal  judg¬ 
ment  in  legislative  news  coverage  plays 
such  a  large  role.  This  session  made  me 
realize  that  how  reporters,  editors,  pub¬ 
lishers  and  politicians  feel  shapes  the 
news  the  citizen  gets  to  read  about  his 
own  state  government.”  Chamberlain,  in 
Miller’s  questioning,  had  admitted  that 
she  would  go  as  far  as  “bugging  a  room 
or  listen  outside  the  door”  if  excluded 
from  a  legislative  meeting  she  wanted  to 
attend. 

Jack  Scott  asked  the  participants  in 
this  unusual  educational  attempt  to  deal 
with  state  government-news  media 
relationships  and  coverage  to  “speak 
up”  so  they  could  “carry  away  ideas  to 
improve  legislative  reporting.”  Readers 

(Continued  on  page  16) 
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Prof  tells  publishers: 

Newspaper  vitality  tied 
to  a  prosperous  economy 


By  Gerald  B.  Healey 

Characteristics  of  changing  markets 
will  not  be  altered  to  any  great  extent  by 
the  country’s  newspapers  but  daily  pub¬ 
lications  can  certainly  develop  knowl¬ 
edge  of  variations  that  will  accrue  to 
both  the  community  and  the  newspaper. 

Important  dimensions  of  change  will 
hinge  on  the  editorial  policy  of  the  paper 
and  the  role  it  plays  in  the  education  of 
the  community,  Stephen  Star,  Harvard 
University  Graduate  School  of  Business 
Administration  professor,  told  the  Inland 
Daily  Press  Association  February  21  in 
Chicago. 

“Your  opportunity  lies  in  the  basic 
work  of  improving  the  community  and 
influencing  its  economic  growth,’’  Star 
said.  He  pointed  to  the  unusual  number 
of  fine  newspapers  in  North  Carolina, 
stating  that  there  is  a  direct  relationship 
between  such  newspapers  and  the 
economic  success  of  communities  in  that 
state. 

Star  mentioned  that  the  New  York 
City  fiscal  crisis  might  not  have  been  so 
severe  if  Manhattan  papers  had  covered 
the  local  scene  to  the  extent  that  they 
may  have  moved  local  governmental 
bodies  to  take  a  closer  look  at  what  they 
were  doing,  thus  affecting  changes  that 
might  have  brought  the  city  out  of  finan¬ 
cial  morass. 

Star,  who  has  done  consultant  work 
for  dailies,  sees  increasing  segmentation 
of  markets.  When  major  markets  reach 
that  point,  newspapers  must  themselves 
engage  in  segmentation.  Smaller  mark¬ 
ets,  diametrically,  must  be  in  touch 
with  the  total  market,  even  to  the  point 
of  editors  “walking  the  streets’’  to  find 
out  what  their  readers  want. 

People  were  talking  recently  in  Miami 
about  a  Herald  page  one  story  that  dealt 
with  the  hot  topic  of  “Do  It  Yourself 
Divorce.’’  But  Star  said  he  heard  not  a 
word  about  how  good  was  the  article  or 
whether  it  belonged  back  in  the  women’s 
pages,  since  women  read  heavily. 

Wilbur  Thompson,  visiting  professor 
of  urban  economics  at  the  Frank  E.  Gan¬ 
nett  Urban  Journalism  Center,  North¬ 
western  University  took  examples  of  a 
Midwest  manufacturing  central  city,  a 
professional  services  city  and  a  rural 
community,  where  incomes  and  life¬ 
styles  vary  drastically. 

He  said  professional  service  cities  are 
facing  new  growth,  manufacturing  cities 
have  to  pay  attention  to  lowering 
downtown  growth  and  rural  communities 


are  not  losing  young  people  as  rapidly  as 
they  were  several  years  ago. 


Inland  newspapers 
win  citations  for 
editorials  and 
make-up.  See  page 
40  for  stories. 


Newspapers  must  keep  a  continual 
check  on  what  is  transpiring  in  the  city  or 
area  in  which  they  circulate  in  order  not 
to  let  policymaking  and  interest  in 
economics  get  into  the  wrong  channels. 
This  was  the  thrust  of  the  panel,  moder¬ 
ated  by  I.  W.  Cole,  dean  of  the  North¬ 
western  University  school  of  journalism. 

Noting  changes  in  the  Midwest  and 
moves  of  light  industries  to  the  Sun  Belt, 
Thompson  said  he  says  he  sees  the  Mid¬ 
west  becoming  less  homogeneous  and  he 
observed  that  no  longer  will  there  be  any 
cities  with  more  than  a  50%  manufactur¬ 
ing  base. 

Star  is  of  the  opinion  that  if  a  good 
fringe  newspaper  outside  a  metro  circu¬ 
lation  area  is  given  enough  time  “it  will 
prevail  in  its  chosen  section’’  and  if  this 
happens  the  metro  will  tend  to  move 
“back  in’’  or  develop  new  zoned  mar¬ 
kets  outside  the  reach  of  suburban  circu¬ 
lation. 

Enlarging  on  metro  zoning.  Star  said 
that  newspapers  have  awakened  to  the 
possibilities  in  outlying  areas  even 
beyond  the  close-in  suburbs  and  he  pro¬ 
jected  the  opinion  that  this  program  will 
grow  tremendously. 

Asked  if  they  saw  unionization  spread¬ 
ing  in  the  south  because  of  light  industry, 
the  panel  said  that  this  is  unlikely  be¬ 
cause  of  the  feeling  that  the  south’s 
growth  in  new  manufacturing  facilities  is 
almost  at  an  end. 

Asked  further  about  newspaper  seg¬ 


mentation,  Star  said  he  sees  the  time 
when  “you  and  your  neighbor  will  get 
different  newspapers’’  because  of  non¬ 
geographic  zoning. 

Paul  Hirt,  vicepresident/promotion, 
Chicago  Sun-Times  and  Chicago  Daily 
News,  discussing  the  total  newspaper, 
said  editors  should  keep  aware  of  market 
growth  and  marketing  executives  must 
keep  promotion  departments  and  circula¬ 
tion  people  advised  as  to  market  trends 
to  avoid  fighting  an  uphill  battle. 

Newspapers  should  serve  their  mar¬ 
kets  by  being  consensus  catalysts  and 
catalysts  of  social  change.  Ad  salesmen 
should  keep  in  mind  that  instead  of  sell¬ 
ing  space  they  are  selling  response  and 
that  top  department  heads  should  not 
consider  themselves  heads  of  kingdoms 
which  should  be  defended,  Hirt  said. 
Better  that  they  think  always  in  terms  of 
the  total  newspaper. 

In  a  panel  discussion  regarding  U.S. 
Postal  Service  moves  to  terminate 
Saturday  delivery,  which  would  include 
the  handling  of  second  class  mail,  H.  W. 
Stuart,  circulation  manager  of  the 
Bloomington  (111.)  Daily  Pantograph, 
observing  that  such  a  move  would  be 
“one  step  backward  for  mankind,’’ 
complained  that  this  should  be  unneces¬ 
sary  in  view  of  the  2  quarterly  surpluses 
reported  by  the  Postal  Service. 

He  said  newspapers  have  failed  to  pro¬ 
test  loudly  enough  the  projected  curtail¬ 
ment,  adding  that  editors  need  to  get 
rural  subscribers  particularly  aroused.  In 
some  remote  areas  rural  subscribers  are 
receiving  Saturday  and  Sunday  editions 
on  Monday  morning,  although  the  Pan- 
tagraph  has  increasingly  utilized  agents 
and  truck  carriers  stuffing  rural  boxes. 

Greg  Taylor,  assistant  to  the  general 
manager  of  the  Joplin  (Mo.)  Globe, 
thought  cutoff  of  Saturday  delivery  is  in¬ 
evitable  but  Stuart  countered  that  this 
would  become  a  fact  if  newspaper 
managements  say  nothing  about  the  situ¬ 
ation  and  calmly  accept  it. 

The  Globe,  with  6,000  miles  of  rural 
carrier  runs,  said  it  is  frightening  to  have 
a  large  percentage  of  subscribers  depen¬ 
dent  on  questionable  mail  delivery.  The 
Globe  has  slashed  mail  delivery  to  800, 
he  noted. 


Family  Weekly  adds  4  papers 

Four  Sunday  editions  of  daily  newspapers  will  be  added  to  the  Family 
Weekly  roster  during  the  next  six  weeks,  president-publisher  Morton  Frank 
announced. 

On  March  6,  beginning  Family  Weekly  will  be  the  new  Sunday  edition  of  the 
Passaic  (N.J.)  Herald-News:  the  new  Sunday  edition  of  the  Johnstown  (Pa.) 
Tribune-Democrat;  and  the  Sunday  edition  of  the  Burlington  (Vt.)  Free  Press. 

The  Eugene  (Ore.)  Register-Guard  will  resume  carrying  Family  Weekly 
April  3,  after  a  12-year  hiatus. 

The  addition  of  these  four  brings  the  number  of  the  magazine’s  newspaper 
subscribers  to  328.  Their  combined  circulation  takes  Family  Weekly’s  paid 
circulation  (ABC  and  certified  paid  for  non-ABC  papers)  to  more  than 
11,000.000. 
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Editors  urged  to  print 
more  suburban  stories 


By  John  Consoli 

Metropolitan  newspapers  must  offer 
more  editorial  space  to  suburban  news  or 
face  a  continued  erosion  of  circulation  to 
the  smaller  suburban  newspapers,  Wil¬ 
liam  Parry,  president  and  publisher  of 
the  South  Middlessex  News,  Framing¬ 
ham,  Massachusetts,  told  New  England 
Association  of  Circulation  Executives 
members  at  their  winter  meeting  in  Bos¬ 
ton  last  week. 

Many  city  papers  have  allowed  smaller 
suburban  papers  to  start-up  and  grow 
around  the  city  when  they  should  never 
have  been  able  to  survive.  Parry  said.  He 
blamed  the  editors. 

“Editors  have  a  misconception  that 
everybody  wants  to  read  about  the  big 
city,”  he  said.  “They  have  some  belief 
that  if  you  give  the  natives  (in  these  small 
surrounding  towns)  two  inches  of  edito¬ 
rial  coverage,  they  will  be  satisfied — but 
they  won't  be. 

“Editors  must  wake  up  and  it  is  up  to 
the  circulation  managers  to  wake  them 
up.  Editors  take  the  bows  when  the 
paper  is  successful,  but  when  circulation 
is  not  good,  you  take  the  blame  for  falling 
on  your  face.” 

Parry  cited  the  Hartford  Times  as  one 
example  of  a  newspaper  being  forced  to 
shut  down  because  it  allowed  the  smaller 
suburban  papers  to  present  all  the  local 
news,  while  it  battled  the  Hartford 
Courant  to  present  the  “big  city”  news. 
Newspapers,  he  said,  must  present  as 
much  suburban  news  as  city  news. 

Circulation  in  many  larger  newspapers 
has  been  declining,  he  said,  not  because 
people  are  tired  of  reading  a  newspaper 
but  because  newspapers  are  not  supply¬ 
ing  the  information  readers  want.  Parry 
said.  Readers  want  more  local  news,  en¬ 
tertainment  and  good  sports  coverage, 
he  said. 

“The  Associated  Press  and  DPI  do 
what  I  believe  to  be  a  half  ass  job,”  he 
said.  He  cited  sports  as  an  example.  “In 
their  sports  coverage  they  just  run  the 
straight  details  without  giving  any  in- 
depth  as  to  why  something  happened. 
They  get  some  stringer  who  writes  a 
straight  game  story — no  interviews  or 
quotes.  This  is  why  it  is  important  to 
have  a  staff  writer  cover  the  professional 
teams.” 

Parry  said  one  reason  New  Haven's 
morning  paper  the  Journal-Courier  does 
not  have  a  strong  circulation  (32,000 
compared  to  the  evening  Register's  over 
100,000)  is  that  readers  are  buying  the 
New  York  papers  to  get  the  broad,  in- 
depth.  staff-coverage  of  the  professional 
sports  teams  in  New  York. 


The  Middlesex  paper  publishes  seven 
editions,  each  covering  two  or  three 
towns.  Parry  said.  “We  re-make  50  to  60 
pages  each  day  for  our  editions.  Zoned 
editions  aren't  really  that  hard  to  put  to¬ 
gether,  but  the  composing  and  produc¬ 
tion  people  complain  and  editorial 
doesn't  want  the  headaches,  so  it  is  not 
done  by  many  papers. 

“These  papers  must  remember  that 
they  are  publishing  not  for  the  compos¬ 
ing  room  or  for  production,  but  for  the 
advertisers  and  readers.  We  put  out 
zoned  editions  with  a  smaller  composing 
room  than  most  large  papers.” 

Parry  feels  the  two  departments  that 
have  prime  importance  in  a  newspaper 
are  editorial  and  circulation. 

“The  newspaper  business  is  a  num¬ 
bers  business.  If  you  have  a  second  rate 
ad  department,  you  will  still  sell  ads  if 
the  circulation  is  there.  If  you  don't  have 

New  Haven  Register 
not  horsin'  around 

The  New  Haven  (Conn.)  Register 
might  become  the  first  newspaper  in  the 
country  to  return  to  the  horse  and  buggy 
as  a  means  of  distributing  the  paper.  That 
is  if  circulation  director  Art  Ferrucci  gets 
his  way. 

The  step  back  in  time  would  be  taken 
strictly  as  a  gimmick  of  course.  Ferrucci 
is  looking  into  the  possibility  of  having 
about  500  copies  of  the  evening  Register 
delivered  each  day  by  horse  and  buggy 
from  the  newspaper's  plant  to  a 
downtown  New  Haven  newsstand  run 
by  the  Register. 

The  distance  from  the  plant  to  the 
newsstand  is  only  about  four  blocks,  but 
Ferrucci  feels  the  gimmick  would  give 
the  paper  some  added  promotion. 

Of  course  Ferrucci  still  has  some  small 
details  to  work  out  such  as  getting  per¬ 
mission  from  his  publisher,  finding  a 
place  to  store  the  horse  and  getting  the 
approval  of  New  Haven  public  officials. 

“One  of  our  mailroom  employees  lives 
in  Woodbridge,  a  rural  suburb  of  New 
Haven,  about  six  miles  away,”  Ferrucci 
said.  “He  has  offered  to  store  the  horse 
on  his  property,  but  that  would  present  a 
problem  of  how  we  would  get  it  into  New 
Haven  each  day.” 

Ferrucci  threw  out  his  idea  during  the 
recent  New  England  Association  of  Cir¬ 
culation  Executives  in  Boston  and  it 
prompted  one  attendee  to  state:  “It 
would  certainly  eliminate  the  air  pollu¬ 
tion  problem,  but  would  create  a  solid 
waste  problem  on  the  streets.” 


good  circulation,  its  hard  to  sell  ads  no 
matter  how  good  the  ad  department  is.” 

Though  sometimes  controversial. 
Parry  is  more  than  qualified  to  talk  about 
newspaper  circulation.  He  began  his 
newspaper  career  in  the  1930's  as  a  dis¬ 
trict  manager  in  the  circulation  depart¬ 
ment  of  the  Hartford  Courant.  Since  join¬ 
ing  the  South  Middlesex  News  in  the 
mid-1960's,  first  as  general  manager  and 
later  becoming  president  and  publisher 
when  Harte-Hanks  took  over  three  years 
ago,  circulation  has  grown  from  14,()()0  to 
43,000. 

How  does  Parry  determine  where  to 
add  another  edition?  “We  hire  college 
students  and  take  our  own  surveys.  We 
survey  about  4%  of  the  households  to 
find  out  where  the  people  shop.  Once  we 
find  that  out,  we  go  in  to  see  if  we  can  get 
50%  of  the  potential  readers  in  the  mar¬ 
ket.  If  we  feel  we  can’t,  we  won’t  go  in.” 

How  about  daily  newspapers  using 
“giveaway  papers”  or  free  weeklies  to 
help  broaden  market  coverage  for  adver¬ 
tisers?  “I  think  these  throwaways  are 
just  a  stop  gap  measure.  The  editorial 
matter  in  them  is  a  pile  of  junk.  I  don’t 
think  anybody  reads  it  and  it  detracts 
from  the  advertising.  If  you  are  going  to 
give  something  away,  why  not  make  it  a 
pennysaver  (containing  all  ads.)” 

Parry  said  he  does  not  believe  in  the 
tailored  newspaper,  a  concept  proposed 
for  the  future  in  which  readers  would 
subscribe  to  only  the  sections  of  the 
paper  that  appeal  to  them.  “My  know¬ 
ledge  of  human  nature  is  that  people  like 
to  browse.  One  day  they  might  be  in¬ 
terested  in  sports  because  their  team 
won.  If  their  team  loses,  they  might  not 
even  want  to  look  at  the  sports  section 
that  day.  We  must  give  the  reader  a  full 
package  to  let  him  choose  from  each 
day.” 

Parry  also  said  there  must  be  more 
cooperation  among  newspapers  in  deal¬ 
ing  with  large  retail  accounts.  “If  a  chain 
like  K  mart  wants  1(X)%  circulation  in  a 
given  area  and  one  paper  cannot  alone 
provide  it,  why  can’t  two  papers  get  to¬ 
gether  and  offer  zoned  editions.  There  is 
a  need  for  cooperation  among  newspa¬ 
pers  rather  than  fighting  to  take  business 
away  from  each  other. 

• 

Times  Mirror  Co.  plans 
re-buy  of  common  stock 

The  Times  Mirror  Co.  plans  to  begin 
repurchasing  shares  of  its  outstanding 
common  stock  to  be  reissued  to 
employees  under  the  company’s  1976  re¬ 
stricted  stock  plan  and  its  1976  executive 
stock  option  plan. 

The  company  expects  to  repurchase 
an  aggregate  of  600,000  shares  during  the 
next  six  years  both  in  market  transac¬ 
tions  and  through  independently 
negotiated  block  transactions. 
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For  the  latest  on  federal  flood  insurance, 
turn  to  State  Farm’s  Insurance  Backgrounder. 

The  federal  flood  insurance  program  is  in  the  news  in  hundreds  of  com- 
.  munities  these  days.  For  a  thorough  briefing  on  the  program,  ask  for  our 
Insurance  Backgrounder  on  “Federal  Flood  Insurance."  We  have 

Insurance  Backgrounders  on  other  insurance-  related  topics  in 
the  news.  Once  you're  on  our  mailing  list,  we'll  send  new 
ones  to  you  regularly.  For  this  free  service,  call  us  at 
309-662-2625  or  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 


Rap  session 

(Continued  from  page  12) 


too  often,  Scott  said,  aren't  that  in¬ 
terested  unless  a  bill  affects  them.” 
Legislators,  he  noted,  "complain  that 
legislative  reporting  is  often  frivolous.” 
He  singled  out  an  AP  story  dealing  with 
the  issue  of  signed  editorials  as  “frivol¬ 
ous”  reporting.  “Why  blow  this  issue 
up?  It  won’t  get  anywhere.” 

Scott  asked  the  participants  to  contact 
him  on  their  criticisms  and  whether  to 
hold  the  conference  again.  He  com¬ 
mended  Legis  50  for  being  a  sponsor  in 
the  first  national  conference  on  state 
government  reporting  which  involved 
both  the  working  news  persons,  editors 
and  publishers  and  legislators  and  press 
secretaries.  “Legis  50  has  done  more  to 
improve  state  legislatures  than  any  other 
group  in  the  country,”  he  said. 

“Some  of  the  failings  we  do — like 
sloppy  coverage  of  legislatures — were 
pointed  out,”  said  John  Powers,  manag¬ 
ing  editor  of  the  South  Bend  (Ind.) 
Tribune.  Powers  had  been  a  reporter 
when  John  Scott  was  South  Bend  mayor 
from  1952  to  1956. 

Scott  has  been  a  trustee  for  the  Citi¬ 
zens  Conference  on  State  Legislatures, 
formerly  the  name  of  Legis  50,  and  also 
as  publisher  has  been  active  in  legislative 
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Both  sessions  of  the  Indiana  and  Idaho 
Legislatures  have  heard  Scott’s  address¬ 
es  while  he  was  with  Lafayette  and 
Boise  Federated  dailies.  He  served  as 
co-chairman  in  Indiana  of  the  publishers’ 
committee  that  helped  enact  three  state 
constitutional  amendments.  While  pub¬ 
lisher  of  the  Honolulu  Star-Bulletin, 
Scott  was  appointed  by  the  Speaker  of 
the  House  as  chairman  of  the  ad  hoc 
committee  to  revise  the  House  rules.  In 
Washington  state  while  with  Olympic 
and  Bellingham  dailies,  Scott  served  on 
the  tax  advisory  commission  for  Gover¬ 
nor  Dan  Evans. 

So  when  Larry  Margolies,  executive 
director  of  the  Denver-based  Legis  50 
organization,  and  Don  Quinn,  director  of 
communications  of  Legis  50  and  a  long¬ 
time  friend  of  Scott’s,  approached  Scott 
last  summer  with  a  proposal  for  the  con¬ 
ference  he  was  bound  to  like  it.  Legis  50, 
a  not-for-profit  501  (c)  (3)  organization 
which  performs  contract  work  for  the  50 
legislatures  and  conducts  independent 
programs  and  research,  funded  by 
government  and  foundation  grants  and 
corporate  contributions,  did  most  all  of 
the  planning  of  the  conference. 

115  invited  to  session 

Participants  were  chosen  because  of 
their  interest  and  recognized  competence 
by  Legis  50  and  the  Gannett  Foundation. 
They  represented  a  wide  assortment  of 
newspapers  and  legislatures.  Tallahassee 
bureau  chiefs  were  invited,  and  15  per¬ 
cent  of  the  participants  were  Gannett 
news  people.  Of  115  at  the  conference, 
there  were  40  reporters.  10  editors,  six 
publishers.  25  legislators  and  eight  jour¬ 
nalism  educators;  the  rest  were  from 
Gannett  and  Legis  50. 

Roger  Myers,  Topeka  CapitolJournal, 
walked  away  from  the  sessions  feeling 
they  were  “thought-provoking.”  He  said 
that  in  hearing  some  of  the  comments 
from  publishers  present  he  began  to 
realize  their  money  and  management 
problems  and  why  they  can’t  afford  in 
many  cases  to  put  more  than  one  person 
on  the  complex  legislative  beat. 

Wayne  Sargent,  president  and  pub¬ 
lisher  of  the  Nashville  (Tenn.)  Banner 
and  one  of  the  panelists  in  the  main  plen¬ 
ary  session  case  study  exercise,  stated 
he  was  “doubly  interested”  in  improved 
legislative  coverage.  He  covered  the 
California  Legislature  for  seven  years  as 
a  reporter  for  United  Press  International. 

He  brought  along  the  only  intern — 
Robin  Dial,  21.  a  senior  at  Tennessee 
Tech,  funded  this  year  by  Gannett  as 
part  of  the  Tennessee  Press  Association 
Foundation  Program.  "They’re  (Gan¬ 
nett)  providing  $2.0(K)  for  me  to  work  as 
a  reporter  in  Nashville  during  the  legisla- 
ture  now  in  session  from  January 
through  May.”  she  said.  Dial  writes  her 
legislative  stories  for  13  member  schools 
of  the  Tennessee  Collegiative  Press  As¬ 
sociation. 


“1  feel  1  could  have  probably  gotten 
more  specifics — more  nuts  and  bolts — 
and  less  theory.  Some  of  it  was  above  my 
head,  but  now  I  have  a  perspective,” 
Dial  said  of  the  three  full  days  of  address¬ 
es,  workshops  and  case  study  exer¬ 
cises. 

Sargent  said  Gannett  believes  sponsor¬ 
ing  college  students  in  study  programs  of 
the  legislature  is  one  way  of  improving 
the  quality  of  statehouse  reporters. 
Statehouse  reporting  is  so  important,  he 
said,  because  it’s  his  view  “the  state 
government  affects  your  life  more  than 
the  Federal  government.  The  state  con¬ 
trols  your  taxes,  licensing,  morality, 
your  car — most  everything  you  use  to 
cope  with  daily  life.” 

“All  different  animals” 

Newsmen  and  legislators  are  “all  dif¬ 
ferent  animals.”  That  observation  was 
gleaned  from  the  conference  by  Walter 
Friedenberg,  Cincinnati  Post.  He  felt  the 
sessions  were  a  “good  marketplace” — a 
sort  of  neutral  ground  for  newsmen  and 
legislators.  The  Miller  session  was  im¬ 
portant  to  him,  he  said,  because  Miller’s 
probing  made  him  realize  he  hadn’t  been 
active  enough  in  challenging  the  Ohio 
Legislature  in  allowing  the  Democratic 
majority  to  violate  the  spirit  “and  prob¬ 
ably  the  letter”  of  the  Sunshine  Law. 
“We’ve  protested  editorially,  but  we 
haven’t  done  anything  else  about  it. 
Now  I’m  going  to  raise  a  fuss. 

“I’m  impressed  how  little  legislators 
know  about  how  newspapers  operate.  It 
would  be  valuable  for  editors  to  seek  out 
legislators  and  give  them  a  good  basic 
course  on  our  needs  and  principles,” 
Friedenberg  said. 

One  legislator.  Sen.  John  Taylor  Alden 
of  Woodstock,  Vermont,  said  in  discus¬ 
sion:  “I  tend  not  to  criticize  the  press  at 
any  time  if  they  write  something  that  is 
not  100  percent  correct.  The  Rutland 
Herald  quoted  someone  making  charges 
against  me  personally.  I  don’t  think  the 
paper  should  have  done  that.  The  Bur¬ 
lington  Free  Press,  a  Gannett  paper, 
wouldn’t  print  the  charges.”  Alden  said 
he  didn’t  want  to  be  in  the  position  of 
using  the  press  as  a  bail-out.  “It’s  a 
no-win  situation.  Reporters  always  have 
the  last  word.” 

Sen.  Sidney  Barthelmy,  of  Louisiana, 
had  a  gripe:  “1  don’t  think  minority- 
elected  representatives  get  sufficient 
coverage.  And  I  also  agree  that  a  legis¬ 
lator  doesn’t  win  by  criticizing  the 
press.” 

Richard  Schmidt  general  counsel  for 
the  American  Society  of  Newspaper 
Editors,  in  an  address,  traced  the  history 
of  press  legislation,  and  he  commented 
on  the  “constant  battle  for  space  from 
the  reporter  standpoint.”  The  State  Sun¬ 
shine  Laws  and  privacy  currently  are 

(Continued  on  page  45) 
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Attn:  Circulation  Department 


A  tale  of  sex 
in  two  cities 

By  Carla  Marie  Rupp 

The  sex  column  scrapped  in  Louisville 
is  now  doing  well  in  San  Francisco.  Its 
author.  Dr.  Robert  C.  Long,  director  of 
the  Division  of  Human  Sexuality  at  the 
University  of  Louisville  School  of 
Medicine,  is  just  starting  to  get  questions 
from  his  San  Francisco  Examiner  read¬ 
ers. 

Until  now  he  has  been  using  up  the 
ones  he  got  when  he  appeared  in  the 
Louisville  Times.  In  his  opinion  “sexual 
functioning  is  the  same  around  the  coun¬ 
try.”  He  called  us  between  a  lecture  of 
130  freshmen  med  students  on  the  sexual 
dysfunctions  of  the  female  and  perform¬ 
ing  a  hysterectomy.  “It  is  known  that 
marital- sexual  problems  occur  very  fre¬ 
quently.  The  newspaper  is  filled  with  ad¬ 
vice  columns.  An  objective  column  relat¬ 
ing  to  sexual  questions  is  long  overdue  in 
all  newspapers.  Sex  is  a  normal,  natural 
function  of  the  human  body.  We’re  sex¬ 
ual  persons  and  yet  there  is  an  abysmal 
ignorance  about  sex.  My  column  pro¬ 
vides  factual,  serious  information  on  all 
aspects  of  sexual  behavior  and  feelings.” 

One  complaint 

Dr.  Long’s  column,  since  starting 
January  15  on  a  new  Saturday 
“Behavior/Health”  page  in  the 
Examiner  next  to  Ann  Landers  and  Dr. 
Joyce  Brothers,  has  received  only  one 
complaint,  Ed  Orloff,  Examiner  as¬ 
sociate  editor,  called  to  tell  us.  And  that 
one  was  from  a  guy  who  thought  explicit 
questions  about  sex  should  be  answered 
in  a  magazine  rather  than  in  a  newspa¬ 
per. 

Orloff  spotted  Dr.  Long  in  the  Louis¬ 
ville  Times  thinking  the  gynecologist’s 
advice  would  be  good  for  the  Examiner’s 
“Behavior”  page.  Shirley  Smith  Ander¬ 
son,  director  of  Princeton  Features  (280 
Nassau  Street,  Princeton,  N.J.  08540) 
which  starting  this  month  got  feature 
“One  Woman’s  Voice”  back  from  the 
New  York  Times,  was  looking  for  new 
material.  Orloff  suggested  Dr.  Long’s 
“It’s  ok  to  talk  about  sex”  column. 

The  column  was  created  in  April  1975 
by  the  Louisville  Times  when  Mike 
Davies  was  managing  editor.  Davies  is 
now  managing  editor  at  the  Louisville 
Courier  Journal.  Shirley  Anderson,  after 
seeing  selected  samples  and  meeting 
with  Dr.  Long,  decided  to  syndicate 
him.  Within  days.  Dr.  Long  called  to  say 
that  Paul  Janensch,  managing  editor  of 
the  Times,  had  come  to  visit  him  at  his 
office  to  say  the  column  was  going  to 
be  terminated.  Anderson  had  already 
sold  the  column  to  her  first  client  news¬ 
paper — the  San  Francisco  Examiner. 
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Is  it  OK  to  talk  about  sex?  Janensch  in 
print  December  22  in  the  Times  says  it  is. 
“But  it’s  tough  to  write  about  it  frankly 
in  a  family  newspaper.”  In  writing  “Why 
we  dropped  the  sex  column,”  Janensch 
said  that  after  much  discussion  with 
other  editors,  he  decided  “the  column 
was  not  appropriate  for  the  Times.”  He 
said  no  one  was  better  qualified  than  Dr. 
Long,  but  that  the  column  “was  aimed  at 
mature  readers”  and  the  problem  was  his 
concern  that  “perhaps  an  adult  sex  col¬ 
umn  was  just  too  explicit  for  young  read¬ 
ers.”  “I  wondered,”  he  said,  “whether  we 
were  telling  them  more  than  they  needed 
to  know  at  an  early  age  about  such  a 
complicated  and  delicate  subject.”  Al¬ 
though  Janensch  said  that  he  had  re¬ 
ceived  a  steady  stream  of  complaints,  it 
would  be  wrong  to  conclude  that  was  the 
reason.  But  he  said  the  comments  did 
make  him  think  about  the  column  more 
carefully. 

‘Too  explicit’ 

When  we  asked  him  if  he  had  any 
plans  to  reinstate  the  column,  Janensch 
said:  “Absolutely  not!”  He  said  that 
“the  column  was  much  too  explicit  and 
much  too  graphic.  Dr.  Long  and  I  dis¬ 
agreed  over  what  should  go  in  it.  It  had 
become  a  sore  subject.  And  I  don’t 
think  a  newspaper  can  solve  intimate 
personal  problems.” 

“In  all  fairness” — Bob  Schulman’s 
criticism  column  in  the  Louisville 
Times — explained  why  the  “Sex  column 
should  have  been  saved.”  Schulman  cor¬ 
rected  Janensch  about  the  “steady  stream 
of  complaints.”  He  said  for  months 
after  Dr.  Long  started  there  was  hardly  a 
stir.  He  said  Janensch  “got  his  way 
about  killing  the  column  by  finally  win¬ 
ning  the  agreement  of  Robert  Clark, 
executive  editor  of  the  Louisville  dailies. 
Publisher  Barry  Bingham  Jr.  had  op¬ 
posed  ending  the  column  but  went  along 
with  what  the  two  editors  wanted.  “It  is 
a  shame  that  no  real  effort  was  made  to 
work  with  Dr.  Long  to  save  the  col¬ 
umn,”  Schulman  wrote.  He  quoted  a 
reader  who  wrote  that  “when  girls  are 
still  wondering  if  they  can  get  pregnant 
from  toilet  seats  the  column  is  clearly 
needed.  And  what  if  children  see  the  col¬ 
umn  by  mistake?  What  if  they  also  see 
articles  on  rape,  breast  cancer  or  even 
venereal  disease?  These  certainly  aren’t 
pleasant  parts  of  life,  but  they  are  .  .  . 
very  real.” 


Format  changed 

The  16  publications  of  two  interlocking 
newspaper  groups — Observer  &  Eccen¬ 
tric  Newspapers  and  Sliger  Home 
Newspapers  Inc. — have  been  converted 
to  a  six-column  editorial  and  nine- 
column  advertising  format.  The  news¬ 
papers  are  owned  by  Suburban  Com¬ 
munications  Corp.,  Livonia,  Michigan. 
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^  newspapers 
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Ad  salesmen  do  better 
second  time  around 

The  Pottstown  (Pa.)  Mercury  put  it  all  own  layouts.  Editorial  began  work  on 
together  and  turned  it  into  a  best  seller,  digging  into  the  history  news  of  the  area. 

Cradle  of  American  History,  a  six  when  did  it  all  start  in  the  area?  What 
part  series,  that  ran  during  the  week  of  happened?  Their  instructions  were  to 
June  28  through  July  3,  1976  as  a  local  keep  all  the  history  local.  Circulation 
tribute  to  the  Bicentennial,  was  later  planned  an  average  of  1000  complimen- 
pubhshed  as  a  hard  cover  book.  papers  over  our  regular  run  per  day 

The  advertising  linage  hit  a  high  of  jq  gQ  j^to  the  area  we  featured  on  that 
126,770  lines  over  and  above  the  regular  particular  day. 
advertising  linage  that  ran  ROP  when  the 

series  was  in  the  paper.  “This  was  defi-  “The  ad  staff  sold  the  idea  of  who  is 
nitely  new  found  business.  Most  of  the  better  prepared,  who  is  niore  capable  to 
accounts  never  ran  with  us  before,”  re-  present  a  complete  historical  view  of  our 
ported  Francis  A.  Schock,  ad  director,  area  than  your  local  newspaper.  When 
Schock  explained  how  the  book  was  all  the  editions  for  the  week  were  com- 
3Ql(j.  pleted,  we  had  each  page  reduced  and 

“The  sales  staff  was  assigned  to  sub-  printed  into  a  shelf-size,  hard  bound 
mit  to  the  ad  director  one  Bicen  layout  cover  book.  The  advertiser  with  a  quar- 
per  week  for  a  new  advertiser  each  week  ter  page  or  more  received  a  free  corn- 
beginning  six  months  before  the  publish-  plimentary  copy.  Free  copies  went  to  the 
ing  date.  A  portfolio  for  each  salesperson  local  Chamber  of  Commerce  offices,  his- 
of  10  to  35  layouts  would  be  accumulated  torical  groups  and  other  agencies  in  each 
this  way.  This  assignment  was  made  to  area.  Others  could  purchase  copies.  We 
help  them  sell  new  business.  They  turned  ^bis  was  a  way  we,  as  the  area  news- 
in  a  total  of  179  layouts.  Meetings  were  paper,  could  contribute  to  our  Nation  s 
held  and  the  layouts  were  shown  to  other  Bicentennial.  The  end  result  is  enclosed, 
staff  members  for  motivation  of  their  We  thought  you  might  like  to  see  it.” 


NOTICE  OF  CHANGE  IN  RULES 
FOR  E&P  PROMOTION  CONTEST 


Classification  5 — ^Television  Promotion: 

Entries  to  consist  of  1976  television  spots, 
used  to  promote  newspaper  circulation 
(readership)  or  advertising. 

Entries  may  be  submitted  on  16  mm.  film, 
or  on  W  videotape  cassette. 

Each  entry  must  be  on  one  film  or  videotape 
cassette  and  can  contain  no  more  than  six 
commercials  on  a  single  subject,  (i.e.,  circu¬ 
lation,  classified,  etc.)  Two-inch  reel  video¬ 
tape  is  not  acceptable.  $15  fee  per  entry  is 
required  for  this  classification. 

Entries  must  be  sent  to:  D.  Fuhrmeister,  contest  chairperson, 
do  the  Tacoma  News  Tribune,  1950  South  State  Street,  P.O. 
Box  11000,  Tacoma,  Wash.  98411.  Make  entry  fee  checks 
payable  to  EDITOR  &  PUBLISHER. 

FOR  COMPLETE  RULES  AND  ENTRY  BLANKS.  WRITE  E&P  PRO¬ 
MOTION  CONTEST,  850  Third  Ave.,  New  York,  N.Y.  10022 
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Media  General’s 
revenues  and  profits 
set  a  record 

Media  General  reported  a  record  in 
total  revenues  and  earnings  in  1976. 

Total  net  income  was  $16,175,000,  or 
$2.22  per  share,  compared  with 
$14,068,000,  or  $1.95  per  share,  the  year 
before. 

Fourth  quarter  net  income  was 
$4,652,000,  or  $0.64  per  share,  versus 
$4,294,000,  or  $0.60  per  share,  the  year 
before. 

Revenues  in  1976  were  $199,022,000 
compared  with  $171,462,000  in  the  prior 
year,  and  $52,351,000  in  the  fourth  quar¬ 
ter  versus  $46,664,000  the  year  before. 

With  capital  expenditures  of  approxi¬ 
mately  $13,000,000  during  the  year,  net 
working  capital  at  year-end  was 
$17,797,000  and  stockholders'  equity 
was  $115,930,000,  with  a  3.5  ratio  of 
equity  to  long-term  debt. 

Alan  S.  Donnahoe,  president,  said: 
“The  performance  of  Media  General  in 
1976  was  about  what  we  anticipated  at 
the  beginning  of  the  year. 

“We  knew  that  our  newsprint  recycl¬ 
ing  subsidiary — the  Garden  State  Paper 
Company — would  be  returning  to  a  more 
normal  level  of  earnings  as  the  price  of 
waste  paper  moved  up  from  the  abnor¬ 
mally  low  levels  of  1975. 

“But  we  expected  both  our  newspaper 
and  broadcast  divisions  to  rebound 
rather  sharply  from  the  1975  recession, 
and  this  proved  to  be  correct. 

“One  thing  we  did  not  anticipate  was  a 
gain  of  about  15  cents  per  share  due  to 
devaluation  of  the  Mexican  peso.  This 
came  about  because  our  newsprint 
joint-venture  company  in  Mexico  had 
some  of  its  liabilities  in  pesos,  and  de¬ 
valuation  had  the  effect  of  reducing  their 
true  amount,  thus  adding  to  the  com¬ 
pany’s  net  worth. 

“We  look  forward  to  1977  as  another 
good  year  for  Media  General,  with  the 
prospect  for  continued  growth  and  earn¬ 
ings  gain  in  each  of  our  major  divisions.” 

• 

Dayton  papers  buy 
offset  press 

The  Dayton  (Ohio)  Journal  Herald  and 
News  has  purchased  a  nine  unit  Litho- 
matic  11  offset  press  from  the  Wood-Hoe 
division  of  Wood  Industries. 

The  press,  scheduled  for  delivery  in 
the  fall  of  1977,  comprises  nine  printing 
units,  two  color  couples,  four  color 
cylinders,  a  double  deliver  3:2  folder, 
and  noise  abatement  devices. 

A  new  production  facility  will  be 
added  to  the  newspaper's  existing  build¬ 
ing  to  house  the  new  press. 
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aut€nnated 
newspaper  systems 
designed  for  your 

profit! 


We  believe  you  should  realize  a 
profitable  return  on  your  invest¬ 
ment— with  enhanced  control, 
creativity  and  production.  For 
newspapers  from  25,000  to  2  mil- 
iion  plus  circulation  our  modular 
systems  and  compatibility  with 
present  equipment  let  you  auto¬ 
mate  where  desired— add  depart¬ 
ments  as  you  profit. 


•  systems  design 

•  hardware 

•  software 

•  installation 

•  on-site  training 

•  maintenance 

•  follow  up 


TAL'STAR 

AUTOMATED  PROFIT  SYSTEMS 
FOR  NEWSPAPERS 


Computer  Systems,  Inc. 
BoxT-1000 

Princeton  Junction,  NJ  08550 
A  General  Automation  Company 


Worldwide  ad  communications 
network  may  operate  by  spring 


The  International  Advertising  Associ¬ 
ation,  with  40  chapters  worldwide  and 
membership  from  75  countries,  could 
have  its  proposed  international  intelli¬ 
gence  and  monitoring  service  for  the  or¬ 
ganized  advertising  community  in  opera¬ 
tion  by  spring. 

Hugh  Holker,  world  president  of  lAA, 
told  a  recent  New  York  chapter  meeting: 
“Hopefully  chapters  will  come  forward 
with  names  of  suitably  qualified  volun¬ 
teers  who  will  form  the  nucleus  of  a  key 
Chapter  Communications  Group  actually 
operating  this  spring.” 

Holker  added  that  “once  we  have  10 
or  12  chapters  in  action,  we  shall  be  able 
to  encourage  others  to  join  in  to  provide 
eventually  our  world  wide  service.” 

In  October,  Holker  spoke  in  Milan, 
Italy,  to  the  Presidents  of  most  European 
lAA  chapters,  together  with  senior  lAA 
officers  from  North  America,  Japan, 
South  Africa,  Latin  America  and  the 
Middle  East,  about  the  creation  of  an 
international  intelligence  service  linked 
to  the  lAA  headquarters  in  New  York. 
Such  a  network,  he  said,  would  collect 
and  disseminate  information  about  ad¬ 
vertising  industry  affairs  on  a  “regular 
and  disciplined”  reporting  basis. 

Holker  said  he  received  unanimous 
support  for  the  project  at  that  time  ana 
plans  to  reconvene  the  meeting  with  lAA 
leaders  in  London  at  the  end  of  February 
to  evaluate  the  progress  of  the  project. 

Once  developed,  the  communications 
network  will  provide  regular  “early 
warning”  information  on  new  and  im¬ 
pending  legislation  and  regulation  affect¬ 


ing  advertising  and  will  access  the  effects 
of  consumerist  developments  throughout 
the  world. 

“If  we  are  to  avoid  suffocation  by  re¬ 
strictive  legislation,  the  combined  efforts 
of  national  and  international  bodies  will 
be  required  to  advise,  question  and  if 
necessary  challenge  proposals  affecting 
the  marketing  of  goods  and  services,” 
Holker  said.  “We  hope  to  encourage  the 
participation  of  national  advertising 
bodies  in  sharing  with  us  their  own  spe¬ 
cial  knowledge  so  that  the  end  product 
can  be  a  distillation  of  the  best  available 
information  and  the  considered  opinion 
of  the  industry.” 

Holker  said  the  lAA  would  publish  a 
monthly  bulletin  encompassing  such  in¬ 
formation. 

“What  is  emerging  as  the  most  worry¬ 
ing  aspect  of  our  contemporary  scene  is 
the  mounting  mass  of  restrictive  legisla¬ 
tion  which  if  allowed  to  go  unchallenged, 
threatens  to  emasculate  or  even  destroy 
the  ability  of  the  advertising  industry  to 
make  an  effective  contribution  to  the 
business  world,”  he  said. 

“The  United  States  and  European 
markets  are  sophisticated  to  the  extent 
that  in  most  countries  there  are  strong 
and  efficient  advertising  organizations 
which  can  at  least  attempt  to  counter  the 
more  senseless  measures,”  Holker  said. 
“But  in  many  countries  elsewhere,  the 
only  advertising  organization  in  position 
is  the  lAA.  In  such  cases,  the  lAA  has 
both  responsibility  and  opportunity  if  it 
is  organized  to  operate  in  a  professional 
and  effective  way. 


“If  we  expect  to  continue  to  operate  in 
a  profitable  and  efficient  advertising  in¬ 
dustry,  we  must  each  of  us  be  prepared 
to  give  some  time  and  effort  and  serious 
thought  to  protecting  our  interests  by 
improving  the  public  image  of  advertis¬ 
ing,  not  only  in  our  own  countries  but  in 
every  country  where  advertising  is  prac¬ 
ticed,”  Holker  said. 

“If  we  can  foster  this  spirit  widely, 
pooling  information  and  effort  without 
trespassing  on  others  sacred  ground, 
there  could  be  benefit  to  all  partners.” 

First  Amendment 
award  to  W.Va.  daily 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  will  present  its 
First  Amendment  Award  to  the  Charles¬ 
ton  (W.Va.)  Gazette  in  recognition  of 
newspaper’s  efforts  to  preserve  and 
strengthen  freedom  of  the  press. 

The  announcement  was  made  by  pres¬ 
ident  Richard  Leonard,  editor  of  the 
Milwaukee  Journal,  after  national  offic¬ 
ers  of  the  society  voted  the  award  at  their 
winter  meeting  in  Detroit  (Jan.  28-29). 

The  Gazette  was  recognized  for  its 
disclosure  that  the  Federal  Bureau  of 
Investigation  had  confidential  files  on  the 
Gazette  and,  possibly,  other  news¬ 
papers. 

The  First  Amendment  Award  will  be 
presented  to  the  newspaper  during  the 
Society’s  Region  4  Conference  in  Hunt¬ 
ington,  W.Va.  April  1-2. 

Editor  of  Catholic 
newspaper  retired 

Msgr.  Salvatore  Adamo,  58,  editor  for 
15  years  of  the  Catholic  Star  Herald  of 
Camden,  N.J.,  has  retired. 

He  told  the  Washington  Post  that  his 
retirement  was  forced  upon  him  by 
Bishop  George  Guilfoyle.  “There  has 
been  a  continuing  tension,  friction  and 
frustration  on  the  whole  issue  of  freedom 
of  the  press,”  Msgr.  Adamo  told  the 
Post. 

Msgr.  Adamo  who  encouraged  inves¬ 
tigative  reporting  is  credited  with  break¬ 
ing  the  story  in  1974  of  the  financial  ir¬ 
regularities  of  the  Pallottine  order. 

Third  edition 

Broward  (Fla.)  Times,  a  twice  weekly 
publication,  moved  to  a  third  edition  on 
February  21.  The  paper  has  been  pub¬ 
lishing  a  Wednesday  and  Weekend  edi¬ 
tion.  The  paper  started  publication  as  a 
shopper  in  1964.  The  company  headquar¬ 
ters  are  in  Tamarac,  Fla.  William  M. 
Nicholson  is  publisher. 
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ALTOONA 
MIRROR 
reaches  98% 
of  Altoona 
households— 
4  out  of  5 
in  the  market. 


WE’RE  AUTO-MOTIVATED! 

Altoona  ranks  third  among  Pennsylvania  SMSA's  in  automo¬ 
tive  sales  per-household.  Automotive  sales  here  equal  or 
exceed  those  of  many  much  larger  markets,  with  1977  sales 
estimated  at  $103,830,000 — nearly  $2-million  a  week! 
Schedule  the  Altoona  Mirror  and  you  get  top  mileage  for  your 
automotive  advertising  dollar. 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 

Eltoona  51R:irror 


Check  the  marketing  books  and  call  Richard  E.  Beeler,  Ad  Manager-814-944-7171 . 
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New  MITA  COPYSTAR  17-DRY 


Now  it  pays  to  look  into  the  consistent  copy 
quality,  speed,  convenience  and  versatility  of  this 
economical  dry  process  desk  top  copier. 

Blacker  blacks,  brighter  whites ...  in  high  con¬ 
trast  dry  copies.  You  always  get  corner -to-corner 
clarity  with  razor  sharp  definition.  Quality  is 
consistent  copy  to  copy,  without  adjustment.  The 
finest  details  and  smallest  type  sizes  are  captured 
without  distortion  or  reduction.  Easy  to  read, 
everything  visible  on  the  original  is  reproduced 
precisely  on  the  copy.  Dry  copies  can  also  be 
written  upon  with  ballpoint  pen  or  pencil. 

More  copies  per  minute . . .  you  can  produce 
perfect  copies  as  wide  as  17"  and  up  to  48"  long  in 
just  seconds.  Proof  a  full  newspaper  page  at  the 
rate  of  5  copies  per  minute. 

Easy  to  operate . . .  single  component  dry  toner 
improves  quality  and  takes  the  guesswork  out  of 
copying.  No  messy  chemicals  to  add  and  no 
concentration  adjustments.  Just  switch  on  and 
insert  original.  No  wait  for  warmup.  Sheet  or  roll 
fed . . .  paper  is  trimmed  automatically  to  size  of 
original. 

Built-in  efficiency . . .  space  saving,  this  compact 
desk  top  copier  measures  approximately  2'  x  2'. 
Plugs  into  any  110/1 15V  outlet.  Power  saving,  the 
17-DRY  utilizes  a  pressure  fusing  system  for  lower 
energy  consumption. 

Variety  of  applications . . .  copy  almost  any  large 
original  including  newspapers,  advertising  and 
type  proofs,  engineering  drawings,  technical 


diagrams,  ledger  sheets,  computer  printouts  and 
paste-ups.  You  can  even  produce  offset  masters. 
Flat  bed  design  prevents  jamming.  Adjusts  simply 
for  copying  books  and  other  large  three 
dimensional  objects. 

$500 . . .  says  the  Mita  Copystar  17-DRY  is  better 
than  the  wet  copier  you're  presently  using. 
Trade-in  your  A-2  Auto,  Oce  SAC  1245,  Vdndercook 
Junior  or  Graphic  PC  24  wet  copier  and  we'll  take 
$500  off  the  already  low  price  of  this  new  desk  top 
dry  copier. 

Hurry,  trade-in  offer  ends  March  31,  1977. 

For  full  information  call  us  or  mail  coupon,  today. 


MITA  COPYSTAR  AMERICA  INC. 

158  River  Road 

Clifton,  New  Jersey  07014 

Phone:  (201)  471-9485.  Telex:  138055 

MITA  COPYSTAR  17-DRY 

□  Yes,  I'm  intrigued,  contact  me  immediately 
to  arrange  a  demonstration. 

□  Please  send  literature  and  sample  copy  for 
my  examination. 

Name/Title 

Firm 

Address 

City 

State  Zip 

Phone 


Mid-management 
board  makes 
things  happen 

What  does  an  assistant  managing 
editor  have  in  common  with  a  retail  ad¬ 
vertising  manager  and  an  employe  rela¬ 
tions  assistant? 

At  Memphis  (Tenn.)  Publishing  Com¬ 
pany  they  serve  together  on  the  Middle 
Management  Board — a  15-member 
group  made  up  of  representatives  from 
all  divisions  of  the  two  Memphis  news¬ 
papers.  Their  common  goal  is  to  research 
and  implement  projects  that  contribute 
to  the  well  being  of  the  company  and  its 
employes. 

Because  of  the  Middle  Management 
Board,  employes  can  now  subscribe  to 
the  Commercial  Appeal  (daily  and  Sun¬ 
day)  and  the  Press-Scimitar  at  a  savings 
of40%  over  the  home  delivered  price  .  .  . 
place  a  classified  ad  in  the  Memphis 
newspapers  at  a  50%  discount  .  .  .  and 
read  all  about  it  in  their  own  in-plant 
publication. 

Employe  ID  cards  that  contribute  to 
the  total  security  system  at  Memphis 
Publishing  Company  are  a  direct  result  of 
a  recommendation  by  the  Middle  Man¬ 
agement  Board.  The  board  also  has  been 
involved  in  reorganizing  the  plant’s  cus¬ 
todial  services  .  . .  placing  building  direc¬ 
tories  on  each  floor  .  .  .  and  installing  an 
automatic  food  vending  area  for 
employes  in  the  new  production  plant. 

And  not  all  projects  are  designed  to 
improve  the  lot  of  employes  as  a  group. 
Because  of  one  instance  of  a  stolen  bicy¬ 
cle  on  the  company  parking  lot,  the 
board  went  into  action  and  a  new  se¬ 
curity  area  is  now  provided  for  a  handful 
of  employes  who  ride  bicycles  to  work. 

It  was  September,  1975,  when  the  de¬ 
cision  was  made  to  get  middle  manage¬ 
ment  people  more  involved  in  company 
problems,  policies  and  decision-making, 
and  the  Middle  Management  Board  was 
formed. 

“In  our  case  we  were  fortunate  that 
the  idea  came  from  Joe  Williams,  Mem¬ 
phis  Publishing  Company’s  business 
manager,’’  says  Angus  McEachran,  who 
is  assistant  managing  editor  of  the  Com¬ 
mercial  Appeal  and  currently  serving  as 
chairman  of  the  MMB  executive  commit¬ 
tee.  “He’s  not  only  interested  in  what 
the  board  is  doing  but  is  constantly  chal¬ 
lenging  us.  Every  time  we  come  up  with 
a  formal  recommendation,  we  meet  with 
him  to  go  over  it. 

“Not  everything  we’ve  recommended 
has  been  approved  but  our  batting  aver¬ 
age  is  very  high.  Once  the  board  believes 
in  a  project,  it  works  very  hard  to  gather 
supporting  material  to  back  up  its  rec¬ 
ommendation.  A  couple  of  times  we’ve 
been  shot  down  because  we  were  sloppy 
and  didn’t  do  our  homework.  It  was  a 
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good  lesson,”  McEachran  says. 

The  board  is  sub-divided  into  commit¬ 
tees  covering  three  major  areas:  com¬ 
munications,  employe  relations,  and 
health  and  welfare.  Suggested  projects 
are  assigned  to  the  proper  committee  for 
study.  When  a  project  is  complete,  the 
committee  drafts  its  final  report  which 
must  be  approved  by  a  unanimous  vote 
of  the  board  before  it  is  presented  to  the 
business  manager. 

From  the  beginning  the  board  has  en¬ 
couraged  input  from  all  employes  of  the 
company.  “I  have  been  gratified  at  the 
number  of  people  who  have  stopped  me 
in  the  halls  to  say  thanks  for  getting  a 
project  started — especially  the  classified 
discount  and  the  circulation  discount,” 
McEachran  says. 

“But  more  important,  a  number  of 
employes  in  the  company  are  calling  or 
stopping  members  of  the  board  to  dis¬ 
cuss  ideas  or  suggestions  with  them. 
Guild  and  union  leaders  have  been  quick 
to  see  the  potential  of  the  board,  and 
we’ve  received  some  excellent  ideas 
from  them.” 

Who  can  be  members  of  the  board? 
“Membership  eligibility  is  extended  to 
employes  whose  names  are  on  the  man¬ 
agement  roster,  and  other  employes  who 
are  considered  by  the  board  to  have  un¬ 
usual  potential,”  says  Warren  Funk, 
employe  relations  assistant.  “Division* 
heads  of  Memphis  Publishing  Company 
are  not  eligible.” 

Funk,  who  was  elected  chairman  of 
the  first  board  and  presently  serves  on 
the  executive  committee,  explains  that 
MMB  terms  are  six  months  in  length.  At 
the  end  of  each  term,  members  rate  one 
another  as  to  their  performance  and  po¬ 
tential,  and  the  ten  members  rated  high¬ 
est  continue  on  the  board  and  nominate 
and  elect  five  additional  members.  Five 
members  make  up  the  executive  commit¬ 
tee. 

Any  MMB  member  who  completes 
eight  consecutive  terms,  or  ten  total 
terms,  must  retire  from  the  board.  After 
an  absence  of  four  terms,  he  or  she  will 
be  eligible  to  start  a  full  new  cycle. 

“We  view  membership  on  the  board  as 
an  avenue  through  which  board  members 
can  improve  themselves,  their  under¬ 
standing  of  the  company,  and  at  the  same 
time  contribute  greatly  to  making  the 
Commercial  Appeal  and  Memphis 
Press-Scimitar  better  newspapers,  the 
Memphis  Publishing  Company  a  better 
place  to  work  and  a  better  company  to  do 
business  with,”  Funk  says. 

Chairman  of  the  current  board  (elected 
in  September)  is  Bob  Long,  retail  adver¬ 
tising  manager. 

Commenting  on  the  future  of  MMB, 
Long  says,  “The  first  two  boards  have 
been  responsible  for  instituting  a  number 
of  programs  that  are  beneficial  to  all  our 
employes.  Other  projects  are  still  being 
studied  for  possible  implementation. 
Right  now  we  are  excited  about  a  group 


Blood  Assurance  Plan  in  cooperation 
with  the  Mid-South  Regional  Blood 
Center,  and  hope  to  have  this  in  opera¬ 
tion  soon.” 

About  the  structure  of  the  board.  Long 
says,  “Being  on  the  board  has  brought 
me  into  a  close  working  relationship  with 
people  in  all  areas  of  the  plant.  One  of 
the  most  important  functions  at  MMB  is 
that  it  opens  the  lines  of  communication 
between  all  departments.  Good  things 
are  happening  here,  and  I’m  glad  to  be  a 
part  of  them.” 

Also  serving  on  the  current  MMB 
executive  committee  are  Bertie  Joe 
Burtnett,  manager,  advertising  makeup, 
who  is  secretary  of  the  group;  and  Mary 
Alice  Quinn,  editor  of  the  Commercial 
Appeal’s  living  section. 

Five  members  who  have  been  re¬ 
elected  to  the  board  for  another  term  are 
John  Anderson,  manager,  promotion  and 
research;  Ralph  Austin,  office  manager; 
Jimmy  Hamilton,  assistant  production 
manager;  Bud  Heiberg,  staff  engineer; 
and  Bob  March,  building  superintendent 
and  purchasing  agent. 

The  five  members  who  are  serving 
their  first  term  include  Charles  Cavag- 
naro,  executive  sports  editor  of  The 
Commerical  Appeal;  Frank  Wright,  clas¬ 
sified  advertising  manager;  Ron  Nichols, 
assistant  personnel  manager;  Charles 
Brown,  assistant  editor,  editorial  page  of 
the  Press-Scimitar;  and  David  Jefferies, 
division  manager,  circulation  depart¬ 
ment. 

Settle  ad  libel  suit 
against  Village  Voice 

The  Village  Voice  and  its  former  ad¬ 
vertising  agency  Scali,  McCabe,  Sloves 
have  settled  a  two-year  old  $6  million 
libel  suit  filed  against  them  by  a  New 
York  state  court  judge. 

A  settlement  of  $50,000  was  paid  to 
State  Supreme  Court  Justice  Dominick 
Rinaldi.  The  suit  stemmed  from  an  ad 
prepared  by  Scali,  McCabe,  Sloves 
based  on  a  series  of  articles  by  Voice 
reporter  Jack  Newfield.  The  ad  reprinted 
charges  from  the  articles  that  Rinaldi  had 
been  lenient  and  put  drug  pushers  back 
on  the  street. 

Rinaldi  claimed,  in  court  papers  filed, 
that  advertising  is  not  protected  by  the 
First  Amendment,  particularly  advertis¬ 
ing  of  libelous  statements  from  previ¬ 
ously  printed  articles.  The  Voice  and  the 
agency  claimed  previous  court  decisions 
recognize  free  speech  protection  applies 
to  advertising  also  and  that  the  articles 
and  the  ad  were  within  the  bounds  of  fair 
comment  on  public  officials.  The  Court 
was  spared  of  ruling  on  this  question. 

Rinaldi  still  has  another  $5  million  suit 
pending  against  the  Voice,  Newfield  and 
Rinehart  &  Winston,  which  published 
Newfield’s  articles  in  book  form. 
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Fact:  The  ECRM  7600 
Copy  Processing  System 
is  the  best  investment 
you  couid  make. 


Why:  Let’s  ask  the  Lowell  Sun  (Lowell,  Massachusetts) 


** couldn’t  find  another  sys¬ 
tem  that  offered  us  the 
sys  tern  features  and 
capabilities  of  the  7600 for 
the  price,  and  we  needed  a 
system  that  could  really 
handle  classified  ads.” 
Anthony  R.  Mendonsa 
Production  Mgr. 


really  have  to  agree  with 
Gary  Vincent;  flexibility  is 
greatly  expanded”. 
Carolyn  Willard 
Life  Editor 


”Ifs  probably  the  easiest 
system  to  learn  to  operate. 
I  really  like  the  flexibility; 
it  does  encourage 
creativity’. 

Gareth  J .  V  incent 
News  Editor 


”We  really  liked  the  modu¬ 
larity  of  the  7600.  We 
started  out  with  classified 
ad  processing  and  added 
wires  and  edit,  using  iden¬ 
tical  hardware  along  the 
way” 

James  I.  O’Heam 
Gen,  Mgr.,  Treasurer 


'Ifs  the  easiest  system  to 
learn.  Four  days  after  in¬ 
stallation,!  was  operating 
the  7600;  within  two 
weeks,!  was  fully  trained. 
As  one  who  operates  the 
7600,!’m  really  for  it!” 

George  Duncan 
System’s  Operator 
(George  works  in  the  com¬ 
posing  room  and  previous 
to  the  7600  installation, 
was  a  linotype  operator. 

— note) 


FACT:  OUR  CUSTOMERS  ARE 

OUR  BEST  SALESPEOPLE 
WHY:  WE  DEUVER 
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DANDY  WINNERS — Three  auto  dealers  bypassed  the  use  of  ad  agencies  and  went  directly  to  their  local  newspapers  for 
assistance  in  coming  up  with  their  award  winning  auto  promotion  campaigns.  Two  Dandy  Award  winning  ads  and  one 
winning  ad  campaign  were  developed  by  newspaper  employees.  Peggy  Daily  of  the  Ventura  County  (Cal.)  Star  Free 
Press,  developed  the  co-winner  in  the  single  ad  by  dealer  under  100,000  circulation  category  (left)  for  Ventura  Datsun. 
The  prize  in  this  category  was  shared  by  Thomas  Perkins  of  The  Day,  New  London,  Connecticut,  who  developed  the  ad 
(center)  for  Lathrop  Porsche/Audi  of  Groton,  Conn.  Wayne  Triebwasser  of  the  classified  ad  department  at  the  Tacoma 
(Wash.)  News-Tribune  developed  the  first  place  ads  in  the  Best  Campaign  by  an  individual  dealer  (markets  under 
100,000  circulation)  category  with  an  ad  for  South  Tacoma  Chevrolet  (right.) 


Top  auto  ads 
win  Dandy  awards 

Winners  of  the  Newspaper  Advertis¬ 
ing  Bureau’s  4th  annual  DANDY 
Awards  competition  for  outstanding 
newspaper  ads  and  ad  campaigns  by  au¬ 
tomobile  dealers  and  dealer  associations 
came  from  a  broad  range  of  states — 15 — 
from  one  Canadian  province — and  cov¬ 
ered  ads  for  12  domestic  and  seven  im¬ 
ported  car  lines. 

The  goal  of  the  competition  is  to  stimu¬ 
late  better  automobile  dealer  advertising. 
The  1976  winners  include: 

Best  Ad  Campaign  by  a  dealer  associa¬ 
tion:  Chicagoland  Pontiac  Dealers; 
agency,  H.B.C./Van  Brunt,  Inc., 
Chicago. 

Best  ad  campaign  by  an  individual 
dealer  (over  100,000  circulation): 
Medick-Krieger  Ford,  Columbus, 
Ohio — agency,  Burkholder/Flint,  Inc., 
Columbus,  Ohio. 

Best  ad  campaign  by  an  individual 
dealer  (under  100,000  circulation):  South 
Tacoma  Chevrolet,  Tacoma,  Wash. — 
Tacoma  News-Tribune. 

Best  single  ad  by  a  dealer  association: 
Chicagoland  Pontiac  Dealers — agency, 
H.B.C.A^an  Brunt,  Inc. 

Best  single  ad  by  an  individual  dealer 
(over  100,000  circulation):  Tom  Barros 
Spokane  Lincoln  Mercury,  Spokane, 
Wash. — agency,  Snyder,  Inc.,  Spokane. 

Best  single  ad  by  an  individual  dealer 
(under  100,000  circulation):  Ventura 
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Datsun,  Ventura,  Calif. — Ventura 
County  Star  Free  Press.  Co-winner: 
Massey  Ford,  Inc.,  Hagerstown,  Md. — 
agency.  Impact  Graphics.  Co-winner: 
Lathrop  Porsche/Audi,  Groton, 
Conn. — the  New  London  Day. 

Special  award  for  best  use  of  color  in 
dealer  display  ad:  Anthony  Abraham 
Chevrolet,  Miami,  Fla. — A.  and  R. 
Agency,  Inc.,  Miami.  Co-winner:  Roy 
Foss  Motors  Ltd.,  Willowdale, 
Ontario — agency,  John  McNally  &  As¬ 
sociates,  Ltd.,  Don  Mills,  Ont. 

Dealers  and  dealer  associations  whose 
entries  were  accorded  honorable  men¬ 
tion  in  their  categories  were: 

Campaign  by  a  dealer  association:  De¬ 
troit  Metro  Buick — agency.  Planned 
Marketing  &  Advertising,  Inc.,  Detroit, 
and  Detroit  Chrysler  Plymouth 
Dealers — agency.  Young  &  Rubicam, 
Detroit. 

Campaign  by  an  individual  dealer  (cir¬ 
culation  over  100,000).  Long  Chevrolet, 
Elmhurst,  III. — agency,  Nash  Advertis¬ 
ing,  Chicago;  Childress  Buick/Opel/ 
Renault,  Phoenix,  Ariz. — agency  E.  B. 
Lane  &  Associates;  Overseas  Motors 
Corp.,  Ft.  Worth,  Tex. — agency,  Jerre 
R.  Todd  &  Associates. 

Campaign  by  an  individual  dealer  (cir¬ 
culation  under  100,000):  Black  Hills 
Peugeot,  Whitewood,  S.D.-Rapid  City 
Journal;  Belair  Chevrolet,  Suffolk, 
Va. — Virginian-Pilot  and  Ledger  Star; 
and  Nolt  AMC/Jeep,  Lancaster,  Pa. — 
Lancaster  Newspapers. 

Single  ad  by  a  dealer  advertising  as¬ 


sociation:  Central  Connecticut  Buick 
Dealers — agency,  Ingalls  Associates, 
Boston,  Mass.;  Volkswagen  Dealers  of 
Connecticut — agency,  Doyle  Dane 
Bernbach,  Inc.,  New  York;  Southern 
Minnesota  Oldsmobile  Dealers — 
Minneapolis  Tribune;  Metro  Detroit 
Ford  Dealers — agency,  J.  Walter- 
Thompson,  Detroit;  Iowa  Buick 
Dealers — Des  Moines  Register;  and 
Northern  California  Chevrolet 
Dealers — agency,  Allen  &  Dorward, 
Inc.,  San  Francisco,  Calif. 

Single  ad  by  an  individual  dealer  (cir¬ 
culation  over  1()0,(X)0):  Medick-Krieger 
Ford,  Columbus,  Ohio — agency, 
Burkholder/Flint,  Inc.,  Columbus;  Bob 
Robertson,  Chevrolet,  Houston, 
Tex. — Houston  Chronicle;  Graham 
Chrysler-Plymouth,  Akron,  Ohio — 
Akron  Beacon  Journal,  and  Colonial 
Dodge,  St.  Petersburg,  St.  Petersburg 
Independent. 

Ads  were  judged  on  the  basis  of  pro¬ 
fessionalism,  creativity  and  advertising 
effectiveness. 

Judges  from  advertising  agencies 
were:  Theodore  Regan,  executive  vice- 
president,  N  W  Ayer  ABH  International; 
Patrick  Fanelli,  vicepresident  and  crea¬ 
tive  director,  Wm  Esty  Co.,  Inc.,  and 
Phyllis  Stagg,  vicepresident,  Compton 
Advertising,  Inc.  Judges  from  the  News¬ 
paper  Bureau  were:  Hank  Simons,  vice- 
president  and  creative  director,  Hugh 
Quinn,  account  executive-automotive 
marketing  and  Moyer. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


Major  objective:  Responsiveness  to  future  newspaper  production  needs 


CHICAGO  —  New  research  and 
testing  laboratories,  recently  com¬ 
pleted  here  at  Graphic  Systems  Divi¬ 
sion,  Rockwell  International,  are  a 
major  phase  of  an  expansion  of  en¬ 
gineering  activities,  according  to 
Ron  White,  Graphic  Systems  presi¬ 
dent. 

"As  the  graphic  arts  industry  is 
well  aware,”  said  White,  "the  pace  of 
technological  change  is  increasing. 
New  processes,  and  new  equipment 
for  applying  them,  are  proliferating 
throughout  the  industry. 

"Our  company  has  always  placed  a 
strong  emphasis  on  engineering 
technology.  Tbday,  we  are  stepping 
up  this  emphasis  in  direct  response 
to  customer^  demands  for  technolog¬ 
ical  innovations  that  will  help  them 
reduce  operating  costs  and  improve 
print  quality  while  increasing  pro¬ 
duction  levels.” 

New  emphasis  on  lab  techniques 

The  new  laboratories,  according  to 
White,  are  geared  for  advanced  ex¬ 
perimentation  and  testing  of  techni- 


Ron  White 

cal  developments.  "Laboratories  of 
this  type  are  not  new  to  us,”  he  said. 
"For  example,  some  years  before  the 
web  offset  growth  in  newspaper  pro¬ 
duction,  our  labs  included  a  research 
web  offset  press.  Studies  with  this 
press  helped  us  develop  our  highly 
successful  line  of  Rockwell-Goss  of^ 
set  newspaper  presses. 

"What  is  new,  in  addition  to  physi¬ 


cal  facilities,  is  the  emphasis  on 
laboratory  techniques  and  equip¬ 
ment  related  to  current  technology 
—  and  their  use  both  in  the  lab  and  in 
the  field  to  develop  new  approaches 
for  producing  newspapers. 

Customer  needs  are  paramount 
"Over  the  years,”  White  said,  "in¬ 
novating  and  improving  has  become 
a  way  of  life  for  us.  It’s  not  only  ena¬ 
bled  us  to  mainta  in  an  industry  lead¬ 
ership  of  long  standing,  but  has  con¬ 
tributed  to  the  growth  of  the  graphic 
arts  industry  itself. 


Metallurgist  making  photomicrograph 
of  grain  structure  of  metal  press  part. 

"Now,  through  our  expanded  re¬ 
search  and  engineering  group,  we’ll 
continue  to  meet  oiu*  biggest  chal¬ 
lenge  and  principal  commitment:  an¬ 
ticipating  and  responding  to  the 
needs  of  all  our  customers  and  poten¬ 
tial  customers.  That  means  improv¬ 
ing  existing  products  and  services, 
developing  new  ones,  and  providing 
everything  possible  to  keep  our 
products  operating  up  to  our  custom¬ 
er^  expectations. 

No  ivory  tower  approach 

"Our  engineering  and  research  are 
not  carried  out  in  an  ivory  tower  at¬ 
mosphere,”  White  continued.  "Our 


Special  video  tape  equipment  used  to  give  slow  motion  view  of  press  mechanisms.  I  (continued  on  Page  2) 


2.  THE  ROCKWELL  GRAPHIC 


Rockwell-Goss  (continued) 


Press  Control  System  console 

double-width  models,  which  provides 
outstanding  tension  control  and  pas¬ 
ter  performance. 

A  new  three-color  printing  unit  for 
the  Community  press  is  intended  to 
provide  additional  color  capability 
for  Community  presses,  with 
minimum  loss  of  page  capacity.  This 
unique  unit  includes  inking  and 
printing  innovations  unavailable  on 
competitive  equipment. 

New  Metroliner  featiures  include 
improved,  redesigned  Colortrol  and 
dampening  systems  and  a  new, 
intemational-sized  56-cm  (22")  cut¬ 
off  model. 

More  new  products  ahead 

"Our  R&E  facilities,”  said  White  in 
summation,  "have  been  staffed  and 
equipped  to  give  us  the  best  technical 
support  in  the  industry.  They  will 
help  us,  as  the  industiy  leader,  to  be 
even  more  responsive  to  our  custom¬ 
er^  production  problems.  And  they 
will  help  us  offer  new  products  —  as 
we  will  again  in  1977  —  that  will  be 
versatile  and  cost-effective  answers 
I  to  these  problems.” 


For  more  information,  write  to 
Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central 
Ave.,  Chicago,  Ill.  60650. 


Rockwell  International 

..  .whetB  science  gels  down  to  business 


Recorded  press  sounds  are  analyzed  in  the  laboratory  for  sound/ vibration  data. 


Richard  Segel,  v.p.-engineering,  and 
President  White  (standing)  discuss  test 
results  of  newest  PCS/PAR  development. 


Page  Area  Reader  and  computer 


technical  personnel  are  in  constant  |  helped  us  develop  the  most  advanced 

newspaper  presses  —  presses  that 
are  highly  cost-effective  production 
tools.” 

Recent  accomplishments  noted 
White  mentioned  a  number  of  re¬ 
cent  results  of  the  division’s  R&E 
efforts. 

The  Press  Control  System  with 
Page  Area  Reader  (PCS/PAR)  can 
help  cut  offset  start-up  waste  by 
automatically  and  more  accurately 
presetting  ink  feed  and  cutoff 
register. 

The  new  Cosmo-Offset  press  sys¬ 
tem  was  designed  to  give  medium¬ 
sized  newspapers  excellent  repro¬ 
duction  in  an  economical  way 
through  a  series  of  technological  and 
practical  improvements.  One  of 
these  is  the  new  Rockwell  Goss 
2-arm  automatic  reelstand,  avail¬ 
able  in  both  single-width  and 


Ad  scene 


By  Dan  Lionel 


No  sign  of  let-up  in  coupon  barrage 


Of  the  45.8  billion  “cents  off”  coupons 
distributed  by  manufacturers  in  1976, 
25.6  billion  appeared  in  newspapers  and 
4.5  billion  in  Sunday  supplements.  This 
does  not  include  the  so-called  Mn-ad’ 
coupons  placed  by  supermarkets  and 
other  advertisers  in  their  own  ads. 

“When  coupons  ran  up  to  20.3  billion 
in  1971,”  Neilsen  Clearing  House  vice- 
president  Thomas  E.  E)olan  told  this  re¬ 
porter,  “many  of  us  shook  our  heads  in 
astonishment.  Now  the  figure  is  more 
than  double  and  there  is  nothing  to  indi¬ 
cate  that  a  point  of  satiety  has  been 
reached.” 

Newspapers  with  55.8%  of  the  total 
and  Sunday  supplements  with  an  addi¬ 
tional  9.5%  are  the  runaway  top  medium 
followed  by  magazines  with  15.4%  of  the 
coupon  business. 

Without  a  company  that  performs  the 
functions  of  the  Neilsen  Clearing  House 
for  both  manufacturers  and  retailers,  it  is 
safe  to  say  that  marketers  could  not  live 
with  the  paper  hurricane  couponing  de¬ 
velops.  “Coupons  come  to  our  Texas 
facility  in  huge  packaing  cases  from  such 
retail  organizations  as  A  &  P,  Food  Fair, 
Safeway,  Winn  Dixie,  Walgreen’s — in 
fact  22  out  of  the  top  25  retailers  along 
with  10,000  independants  use  our  ser¬ 
vice.”  It  requires  3,000  full  time  workers 
to  sort,  count  reimburse  the  stores  with  a 
single  check  for  the  coupons  submitted. 

In  its  Clinton,  Iowa  facility  Neilsen 
services  some  350  manufacturers  who 
account  for  about  half  of  all  coupons. 
These  include  such  giants  as  Lever,  Ar¬ 
mour,  Borden’s  etc.  For  them,  Neilsen 
verifies  the  legitimacy  of  the  retailers 
who  submit  coupons  and  they  apply  cer¬ 
tain  tests  that  show  up  misredemptions — 
principal  headache  of  the  couponers.  A 
disproportionate  number  of  coupons  from 
a  very  small  retailer  or  coupons  that 
arrive  in  ‘mint’  condition  giving  no  signs 
of  normal  handling  quickly  arouse  sus¬ 
picion.  Neilsen  audits  the  coupons,  pro¬ 
vides  the  manufacturer  with  a  breakdown 
of  who  was  paid  and  for  what  including  of 
course,  the  media  source. 

Newspapers  and  Sunday  supplements 
distribute  more  than  4  times  more 
coupons  than  do  magazines,  and  15  times 
more  than  direct  mail. 

A  profile  of  coupon  users,  developed 
in  a  1975  study  conducted  by  the  Neilsen 
Custom  Research  Service,  another  divi¬ 
sion  of  the  A.  C.  Neilsen  Company  re- 
vealed  that  78%  of  the  families  in  the 
over  $15,000  income  bracket  used 
coupons.  As  the  income  dropped  so  did 
the  use  of  coupons  'with  those  in  the  bot¬ 
tom  bracket,  under  $5,000  income,  show¬ 


ing  only  51%  use.  Also,  greatest  use  of 
coupons  is  made  by  housewives  in  the 
31-45  age  group  with  those  having  the 
largest  families  using  the  greatest 
number  of  coupons.  In  their  overwhelm¬ 
ing  choice  of  newspapers  as  the  vehicle 
for  coupons  manufacturers  acknowledge 
they  are  placing  their  sales  message  be¬ 
fore  their  optimum  prospects. 

“Why  is  couponing  showing  no  sign  of 
diminishing  interest?”  Dolan,  who  has 
been  with  Neilsen  since  1958,  sees 
couponing  as  “substantially  the  most  ef¬ 
ficient  motivating  tool  available  for  mar¬ 
ket  action.”  He  notes  its  use  for  both 
new  product  and  existing  product  sam¬ 
pling.  “Nine  out  of  ten  items  for  which 
coupons  are  used  have  been  on  the 
shelf,”  he  said.  “Manufacturers  also  use 
a  coupon  offer  as  an  inducement  to  the 
retailer  to  stock  up.  Marking  down  an 
item  on  the  package  doesn’t  have  the 
impact  of  a  coupon  because  the  customer 
who  picks  up  the  package  was  probably 
going  to  buy  it  anyhow.  Added  to  these 
inducements  the  expediting  of  coupon 
redemption  by  a  service  such  as  ours  at  a 
cost  far  lower  to  either  the  major  retailer 
or  the  manufacturer  than  if  handled  by 
themselves,  has  removed  the  last  barrier 
to  couponing.” 

“Will  the  broad  application  of  the 
Universal  Product  Code  cut  down  on 
misredemption?”  Dolan  was  asked.  “Not 
in  the  foreseeable  future,”  he  said. 
“There  are  a  number  of  obstacles.  At  the 
present  state  of  development  of  the  Code 
system,  the  technology  is  too  expensive. 
Furthermore,  the  ‘real  estate’,  meaning 
the  space  on  the  coupon  for  inclusion  of 
the  code,  requiring  about  a  square  inch, 
will  add  substantially  to  the  advertising 
space  cost.  Finally,  until  70%  to  80%  of 
the  checkout  counters  employ  the 
device — and  90%  of  coupons,  even  of 
drug  items,  are  redeemed  in  supermar¬ 
kets,  the  Universal  Product  Code  will  not 
be  a  factor.  And  we’re  a  long  way — a  very 
long  way  from  reaching  that  figure.” 

• 

Promotion  by  rep 

Story  &  Kelly-Smith,  Inc.  has  made 
several  promotions  within  its  organiza¬ 
tion. 

K.  E.  “Ted”  Cronin  has  been  named 
vicepresident  of  midwest  sales  de¬ 
velopment  and  Paul  Kettenring,  vice- 
president  and  New  York  sales  manager, 
will  move  to  Chicago  as  senior  vicepres¬ 
ident  and  sales  manager  of  that  office. 

Stanley  Johnson  will  replace  Kettenr¬ 
ing  as  s^es  manager  of  the  New  York 
office  and  Howard  Rothenberger  has 
been  named  market  manager  in  New 
York. 
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Rep  records  35%  hike 
in  ad  biiiings 

American  Newspaper  Representa¬ 
tives,  Inc.  recorded  advertising  billings 
of  $597,872  for  December  of  1976,  up 
35%  over  December  of  1975. 

Billings  for  the  first  quarter  of  fiscal 
1977  (ending  Dec.  31,  1976)  were  $1.6 
billion,  up  7%  over  the  same  period  in 
fiscal  1976. 

Total  fiscal  1976  billings  (for  the  period 
ending  September  30)  were  $5.6  billion, 
an  increase  of  20%  over  1975.  Ad 
categories  showing  strong  increases 
were  farm  equipment,  up  148%,  banks 
and  insurance,  up  65%  and  household 
products,  up  38%.  Co-op  ads  also 
showed  a  4()%  increase  during  fiscal 
1976. 

ANR  sells  national  and  regional  ac¬ 
counts  through  six  offices  in  New  York, 
Chicago,  Minneapolis,  Atlanta  and  San 
Francisco.  In  fiscal  1976,  they  handled 
814  different  accounts  throu^  380  ad¬ 
vertising  agencies. 

John  Me  Master  is  the  newly  named 
president  of  ANR. 

Dow  Jones  records 
14%  profit  hike 

Dow  Jones  &  Co.  reported  a  consoli¬ 
dated  net  income  of  $30,328,0(X)  on  re¬ 
venues  of  $274,882,000  for  the  year  end¬ 
ing  December  31. 

Comparable  1975  net  income  was 
$26,538,000  on  revenues  of  $237,870,000, 
thus,  earnings  increased  14.3%  and  re¬ 
venues  15.6%  in  1976  over  1975. 

The  1976  net  income  and  revenues  in¬ 
clude  the  results  of  the  Joplin  Globe  Pub¬ 
lishing  Co.  of  Joplin,  Missouri,  since 
November  1,  when  it  was  acquired  by 
Ottaway  Newspapers,  Inc.,  a  wholly 
owned  subsidiary  of  Dow  Jones. 

Dow  Jones  publishes  the  Wall  Street 
Journal,  Barron’s.  National  Observer, 
the  Dow  Jones  News  Services  and  Dow 
Jones  Books.  Ottaway  Newspapers,  Inc. 
publishes  13  general  circulation  dailies 
and  six  Sunday  newspapers.  Another 
wholly  owned  subsidiary,  Richard  D. 
Irwin,  Inc.,  is  a  publisher  of  college  text¬ 
books  and  business  books. 
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Newspeople  in  the  news 


ASSISTANT 

James  D.  Head  has  been 
MANAGING  EDITOR —  named  assistant  publisher  of 

Carole  A.  McKelvey,  as-  Parade  magazine  by  Warren 
sociated  editor  for  the  Ever-  J.  Reynolds,  publisher.  Head 
reen  (Colo.)  Canyon  Courier  joined  Parade  in  July,  1975, 
as  been  promoted  to  man-  as  managing  editor.  He  had 
aging  editor,  succeeding  previously  been  executive 
John  Fellows,  who  has  joined  editor  of  the  Westchester 
the  Denver  (Colo.)  Sentinel  Rockland  Newspapers.  With 
Newspaper  Group.  Me-  the  addition  of  the  Austin 
Kelvey,  34,  was  formerly  city  (Tex.)  American-Statesman 
editor  of  the  Burbank  (Calif.)  on  March  27,  Parade  will  be 
Daily  Review.  Sally  Bassett  distributed  with  114  Sunday 

has  joined  the  Canyon  newspapers,  with  a  total  cir- 

Courier  as  associate  editor.  culation  of  19,646,648. 


Robertson  Silvernail 

CIRCULATORS — Annetta  D.  Robertson  has  been  ap¬ 
pointed  manager  of  the  circulation  service  department  of 
the  Christian  Science  Monitor.  She  joined  the  Monitor  in 
1968  and  since  that  time  has  been  involved  in  developing 
and  implementing  a  computer  system  for  all  subscriber 
services.  Her  new  position  will  involve  the  full  range  of 
subscription  services  for  the  paper  and  the  church 
magazines.  Warren  Silvernail  has  been  appointed  the  cir¬ 
culation  sales  manager  for  the  Monitor.  Since  joining  the 
Monitor  in  1966,  he  has  held  positions  as  salesman  in  the 
New  England  ad  officer.  Midwest  ad  manager,  ad  business 
manager,  and  most  recently,  business  manager  for  the 
marketing  department. 


Everett  Lockwood,  longtime  Ponca 
City  (Okla.)  News  employe — promoted 
to  advertising  manager. 

*  ♦  ♦ 

James  F.  Urbanski,  business  manager 
of  the  Tampa  (Fla.)  Tribune  and 
Times — stepped  up  from  vicechairman  to 
chairman  of  the  plans  committee  of  the 
Newspaper  Advertising  Bureau,  Inc.  He 
succeeds  Howard  Grothe,  western  sales 
manager  of  Knight- Ridder  Newspaper 
Sales,  Inc.  Richard  H.  Ceester,  market¬ 
ing  vicepresident  of  Harte-Hanks  News¬ 
papers  becomes  the  new  vicechairman. 
The  appointments  are  for  one  year 
terms. 

*  ♦  ♦ 

Philip  E.  Stout,  marketing  research 
manager  of  the  Oklahoma  City  Times 
and  Daily  Oklahoman — promoted  to 
manager  of  the  marketing  services  de¬ 
partment  recently  formed.  James  W. 
Williams,  who  has  been  Stout’s 
assistant — named  marketing  research 
manager. 

*  ♦  * 

Crocker  Snow  Jr.,  assistant  to  Boston 
Globe  publisher  Davis  Taylor  since 
June,  1974 — named  national  and  foreign 
editor.  Previously,  Snow  was  based  in 
Tokyo,  covering  the  Far  East  for  the 
Globe  Newspapers.  He  also  served  as  an 
assistant  managing  editor.  Morning 
Globe. 

*  ♦  ♦ 

Stan  Stamper,  24,  has  succeeded  his 
father.  Jack,  at  the  Hugo  (Okla.)  Daily 
News,  as  editor. 
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Douglas  A.  Dohne — promoted  to 
news  editor  and  Dale  A.  Davenport  to 
city  editor  of  the  Harrisburg  (Pa.)  Eve¬ 
ning  News.  E)ohne  was  former  assistant 
city  editor.  He  joined  the  staff  in  1%5  as 
a  member  of  the  York,  Pa.,  bureau. 
Davenport,  joined  the  Patriot-News 
newspapers  in  1972,  after  serving  as  a 
reporter  for  the  Bloomsburg  (Pa.)  Morn¬ 
ing  Press,  the  Associated  Press  and  the 
Centre  Daily  Times,  State  College,  Pa. 

«  4c  ♦ 

Bonnie  Fowler — named  women’s 
editor  of  the  Weatherford  (Okla.)  Daily 
News. 

*  *  * 

Nancy  Niland — to  assistant  news 
editor  at  the  Dumphries  (Va.)  Potomac 
News.  She  worked  for  the  last  18  months 
with  the  Sun-Sentinel's  Boca  Raton 


(Fla.)  bureau.  Before  that,  she  worked 
2Vi  years  as  a  reporter  with  the  Palm 
Beach  Times. 

ir  *  * 

Berry  Spradley,  a  former  marketing 
manager  for  the  Houston  Post  and  more 
recently  associated  with  the  Houston 
Business  Journal — has  been  named  retail 
advertising  manager  of  the  Longview 
(Tex.)  Daily  News  and  Longview  Morn¬ 
ing  Journal. 

*  *  * 

William  D.  F.  Smith,  editor  of  the 
Halifax  (N.S.)  Chronicle-Herald — 
appointed  to  the  board  of  directors  of 
Halifax  Herald,  Ltd.  He  joined  the 
Herald  upon  returning  from  World  War 
II  service  and  filled  both  desk  and  writ¬ 
ing  posts,  including  overseas  assign¬ 
ments. 


O  O  O  o  o 
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Newspeople  in  the  news 


SILVER  MEDAL— Thomas 
K.  Crowe,  general  manager 
of  Indianapolis  Newspapers 
Inc.  is  the  recipient  of  an 
American  Advertising  Feder¬ 
ation  Silver  Medal.  He  was 
named  by  the  Advertising 
Club  of  Indianapolis  of  which 
he  is  a  former  president. 


ADVERTISING  DIRECTOR 
— ^John  W.  Sweeney  III  has 
been  promoted  to  advertis¬ 
ing  director  of  the  Trenton 
(N.J.)  Times,  succeeding 
John  P.  Dempsey,  who  was 
promoted  to  business  man¬ 
ager.  He  joined  the  Times 
in  1 975  from  the  Washington 
Post  where  he  was  national 
automotive  ad  manager. 


PHOTO  DIRECTOR— Award¬ 
winning  photographer  Henry 
Herr  Gill  has  been  appointed 
director  of  photography  for 
the  Chicago  Daily  News,  re¬ 
sponsible  for  photo  assign¬ 
ments  and  management  of 
the  department. 


Blanche  Parks — appointed  classified 
advertising  manager  of  Journal  News¬ 
papers,  Inc.,  publishers  of  five  weekly 
newspapers  circulating  in  the  suburbs  of 
Washington,  D.C.  Mrs.  Parks  spent  most 
of  her  newspaper  career  with  the  Hous¬ 
ton  Post.  Most  recently  she  was  clas¬ 
sified  telephone  room  supervisor. 

Bob  Kramer,  former  sales  representa¬ 
tive  for  R.  R.  Donnelly  &  Sons 
Company — joined  the  Printing  Division 
of  Journal  Newspapers,  Inc.  Kramer  will 
be  responsible  for  selling  and  servicing 
publication  accounts. 

♦  ★  ♦ 

Roger  D.  Kullenberg — named  edito¬ 
rial  page  editor  of  the  Kalamazoo 
(Mich.)  Gazette,  succeeding  Donald  A. 
Williams,  who  retired.  Kullenberg 
previously  was  an  assistant  to  the  city 
editor  and  edited  the  op-ed  page  for  one 
and  one-half  years  before  being  named 
editor  of  the  editorial  page.  Williams  had 
held  that  post  for  20  years. 

♦  ♦  * 

Gene  Blake,  legal  affairs  writer  for  the 
Los  Angeles  Times — winner  of  the  News 
Media  Award  given  by  the  Los  Angeles 
Trial  Lawyers  Association.  The  award 
was  given  in  recognition  of  consistently 
outstanding  reporting  of  legal  news  that 
informs  the  consumer. 

%  9|e  9|C 

Richard  Cosgrove — named  publisher 
of  the  Oregon  City  (Ore.)  Enterprise- 
Courier.  The  new  publisher  previously 
worked  for  the  Santa  Maria  (Calif.) 
Times  as  advertising  director.  He  has 
held  several  other  advertising  manage¬ 
ment  positions  with  the  Manchester 
(Conn.)  Evening  Herald,  Dalles  (Ore.) 


Chronicle,  Coeur  d’  Alene  (Idaho)  Press 
and  Ypsilanti  (Mich.)  He  replaces 

Ron  Cruger,  who  became  publisher  of 
the  Beloit  (Wis.)  Daily  News. 

♦  ♦  ♦ 

William  Ingraham  and  Edward 
ScHiAVE — appointed  director  and  man¬ 
ager,  respectively,  of  the  advertising  art 
department  of  the  Chicago  Sun-Times 
and  Chicago  Daily  News. 

4c  «  ^ 

Joyce  Tadeusiak — promoted  to  assis¬ 
tant  classified  sales  manager  of  the  Min¬ 
neapolis  Star  and  Tribune.  She  has  been 
classified  advertising  telephone  sales 
manager. 

*  ♦  ♦ 

William  Matthews,  president  of 
PressCo,  Inc.,  and  publisher  of  three 
weekly  newspapers,  elected  president  of 
the  Kentucky  Press  Association. 

4c  4c  4c 

Lucinda  Inskeep — named  editor  of  the 
Family  section  of  the  Louisville  (Ky.) 
Times.  She  is  former  food  editor  of  the 
Times. 


James  Russell,  State  Capital  bureau 
chief  for  the  Louisville  (Ky.)  Courier- 
Journal,  has  been  presented  with  the 
Louisville  Bar  Association’s  1976  Gavel 
Award  for  a  series  of  articles  on  Ken¬ 
tucky’s  new  court  system. 

4c  4c  4c 

William  F.  Shannon,  formerly  with 
Paddock  Circle  Newspapers,  Mundelein, 
Ill. — has  joined  the  Adrian  (Mich.)  Tele¬ 
gram  as  assistant  circulation  manager. 


NATIONAL  AD  MANAGER 
— ^Tom  Fares,  an  account  ex¬ 
ecutive  with  London  and  As¬ 
sociates,  has  been  named 
national  advertising  manag¬ 
er  for  Los  Angeles-Million 
Audited  Prints,  a  group  com¬ 
prised  of  Meridith  Newspa¬ 
pers;  with  18  newspapers; 
Highlander  Publications, 
with  1  1  newspapers;  and 
West  Orange  Publishing 
Corp.,  a  division  of  Knight- 
Ridder,  with  5  newspapers. 


Bob  Furry,  account  executive — 
named  retail  advertising  manager  of  the 
Roseburg  (Ore.)  News-Review.  Bill 
Stout — also  named  to  the  newly  created 
position  of  manager  of  the  ad  service  de¬ 
partment. 

*  4c  4c 

New  York  Governor  Hugh  Carey  has 
reappointed  Elie  Abel,  dean  of  the 
Graduate  School  of  Journalism,  Colum¬ 
bia  University,  to  the  committee  on  Pub 
lie  Access  to  Records.  Abel’s  term  ex¬ 
tends  to  1980  and  is  an  unsalaried  post. 

*  tf  * 

Robertson  Cochrane,  editorial  writer 
for  the  Toronto  Star — elected  president 
of  the  Toronto  Press  Club.  Wally 
Waterston,  Canadian  Press — elected 
vicepresident  with  Toronto  Sun  photog¬ 
rapher  Norman  Betts,  second  vicepres¬ 
ident. 
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Open  meetings 
law  goes  into 
effect  March  12 

The  heretofore  closed  doors  of  federal 
agencies  will  swing  open  to  the  public  on 
March  1 2  as  the  result  of  the  recently 
enacted  Government  in  the  Sunshine 
Law. 

The  law,  authored  by  Senator  Lawton 
Chiles  of  Florida,  formally  declares 
openness  to  be  the  policy  of  the  United 
States  as  it  affects  more  than  50  boards 
and  agencies  ranging  from  the  Federal 
Trade  Commission  to  the  Harry  S.  Tru¬ 
man  Scholarship  Foundation. 

Between  the  trade  commission  and  the 
scholarship  foundation  are  all  agencies 
and  boards  with  two  or  more  members, 
the  majority  of  whom  have  been  ap¬ 
pointed  by  the  President  with  the  con¬ 
sent  of  the  Senate. 

The  new  law  covers  not  only  those 
formal,  regular  sessions  of  the  boards, 
but  includes  those  meetings  where  a 
quorum  of  members  gather  and  discuss 
business. 

And,  just  as  importantly,  the  new  law 
prohibits  ex  parte  communications  be¬ 
tween  interested  parties  and  those  in¬ 
volved  in  decision  making  positions  on 
the  board  or  agency. 

Any  ex  parte  communications  which 
do  occur  have  to  be  recorded  and  made  a 
part  of  the  public  record. 

The  Sunshine  Law  does  allow  for 
meetings  to  be  closed  in  certain  cases. 
The  law  specifically  mentions  those 
cases  as  meetings  which  would 
— Disclose  matters  that  have  been  es¬ 
tablished  by  executive  order  to  be  kept 
secret  in  the  interests  of  national  defense 
or  foreign  policy; 

— Relate  solely  to  the  internal  person¬ 
nel  rules  and  practices  of  an  agency; 

— Disclose  matters  specifically  exemp¬ 
ted  from  disclosure  by  statute; 

— Disclose  trade  secrets  and  commer¬ 
cial  or  financial  information  obtained 
from  a  person  and  held  privileged  or  con¬ 
fidential; 

— Involve  accusing  any  person  of  a 
crime  or  formally  censuring  any  person; 

— Disclose  information  of  a  personal 
nature  where  disclosure  would  constitute 
a  clearly  unwarranted  invasion  of  per¬ 
sonal  privacy; 

— Disclose  investigatory  records  com¬ 
piled  for  law  enforcement  purposes; 

— Disclose  information  contained  in  or 
relating  to  examination,  operating  or 
condition  reports  used  by  an  agency  re¬ 
sponsible  for  the  regulation  or  supervi¬ 
sion  of  financial  institutions; 

— Disclose  information  which  by  its 
premature  disclosure  would  significantly 
endanger  the  stability  of  any  financial 
institution;  or 

— Specifically  concern  the  agency’s  is- 
32 


suance  of  a  subpoena  or  the  agency's 
participation  in  a  civil  action. 

The  reason  for  any  closed  door  meet¬ 
ing  must  be  certified  by  the  chief  legal 
officer  or  general  counsel  of  an  agency. 
That  written  certification  must  be  kept 
on  file  by  the  agency  along  with  the  list  of 
persons  attending  the  meeting,  and  the 
location  and  time  of  the  meeting. 

The  Government  in  the  Sunshine  Law 
also  rules  that  federal  agencies  must 
make  copies  of  the  notes  or  minutes  from 
a  meeting  available  to  the  public  at  the 
actual  cost  of  duplication  or  transcrip¬ 
tion. 

To  insure  that  meetings  are  publicized, 
the  Sunshine  Act  requires  that  the 
agency  announce  publicly,  at  least  a 
week  in  advance,  the  date,  place  and 
subject  of  the  meeting,  whether  the  meet¬ 
ing  is  to  be  open  or  closed,  and  the  name 
and  telephone  number  of  the  person  the 
agency  names  to  respond  to  requests 
about  the  meeting. 

The  time,  place  or  subject  of  a  meeting 
can  be  changed  after  the  announcement 
only  by  recorded  vote  by  a  majority  of 
members  and  only  if  an  announcement 
about  the  change  is  made  before  the  orig¬ 
inal  meeting  was  to  have  commenced. 

The  federal  Government  in  the  Sun¬ 
shine  Act  was  fashioned  after  the  Florida 
open  government  law  which  was  enacted 
while  Senator  Chiles  was  a  member  of 
the  state  legislature. 

“1  saw  the  impact  of  the  law  on 
Florida  government.  When  I  became  a 
United  States  Senator  1  saw  how  many 
meetings  of  Senate  Committees  were 
held  in  executive  or  closed  session  for  no 
more  reason  than  sheer  habit  and  I  be¬ 
came  convinced  that  Government  in  the 
Sunshine  was  not  merely  a  state  and 
local  level  objective  but  something  that 
was  needed  on  the  federal  level,”  Chiles 
said. 

Chiles  first  introduced  his  Government 
in  the  Sunshine  bill  in  August  of  1972  and 
remembers  his  colleagues  laughing  at  the 
idea  of  opening  Senate  committee  ses¬ 
sions  and  meetings  of  government 
boards  and  agencies. 

That  first  bill  died  with  the  92nd  Con¬ 
gress  and  another  was  introduced  only  to 
suffer  the  same  fate  two  years  later. 

Chiles  persisted,  tried  again  and  the 
third  bill  became  law. 

A  significant  portion  of  the  bill,  a  sec¬ 
tion  dealing  wiA  open  meetings  of  the 
Senate  and  its  committees,  was  sepa¬ 
rated  from  the  bill  and  enacted  by  the 
Senate  through  a  change  in  its  rules. 

Here  are  some  of  the  boards  and  agen¬ 
cies  covered  by  the  new  Government  in 
the  Sunshine  Act; 

Board  for  international  Broadcasting 
Civil  Aeronautics  Board 
Commodity  Credit  Corporation 
(Board  of  Directors) 

Commodity  Futures  Trading  Commis¬ 
sion 

Consumer  Product  Safety  Commission 


Export-Import  Bank  of  the  United 
States  (Board  of  Directors) 

Federal  Communications  Commission 
Federal  Election  Commission 
Federal  Deposit  Insurance  Corpora¬ 
tion  (Board  of  Directors) 

Federal  Farm  Credit  Board  within  the 
Farm  Credit  Administration 

Federal  Home  Loan  Bank  Board 
Federal  Maritime  Commission 
Federal  Power  Commission 
Federal  Reserve  Board 
Federal  Trade  Commission 
Harry  S  Truman  Scholarship  Founda¬ 
tion  (Board  of  Trustees) 

Indian  Claims  Commission 
Inter-American  Foundation  (Board  of 
Directors) 

Interstate  Commerce  Commission 
Legal  Services  Corporation  (Board  of 
Directors) 

Mississippi  River  Commission 
National  Commission  on  Libraries  and 
Information  Science 
National  Council  on  Educational  Re¬ 
search 

National  Council  on  Quality  in  Educa¬ 
tion 

National  Credit  Union  Board 
National  Homeownership  Foundation 
(Board  of  Directors) 

National  Labor  Relations  Board 
National  Library  of  Medicine  (Board 
of  Regents) 

National  Meditation  Board 
National  Science  Board  of  the  Na¬ 
tional  Science  Foundation 

National  Transportation  Safety  Board 
Nuclear  Regulatory  Commission 
Occupational  Safety  and  Health  Re¬ 
view  Commission 

Overseas  Private  Investment  Corpora¬ 
tion  (Board  of  Directors) 

Parole  Board 

Railroad  Retirement  Board 
Renegotiation  Board 
Securities  and  Exchange  Commission 
Tennessee  Valley  Authority  (Board  of 
Directors) 

Uniformed  Services  University  of  the 
Health  Sciences  (Board  of  Directors) 
U.S.  Civil  Service  Commission 
U.S.  Commission  on  Civil  Rights 
U.S.  Foreign  Claims  Settlement 
Commission 

U.S.  International  Trade  Commission 
U.S.  Postal  Service  (Board  of  Gover¬ 
nors) 

• 

ANPA/RI  to  open 
exhibits  day  eariier 

The  49th  annual  ANPA/Research  In¬ 
stitute  Production  Management  Confer¬ 
ence  will  open  on  Saturday,  June  1 1,  one 
day  earlier  than  previously  announced. 
ANPA  said  an  overwhelming  number  of 
requests  for  additional  time  to  devote  to 
the  equipment  exhibition  brought  about 
the  change  in  the  Anaheim,  Calif., 
schedule,  which  ends  June  15  at  noon. 
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Newhouse  newspaper  appoints  CAM 


Oil  Daily  acquired 
by  Whitney  group 

Whitney  Communications  Corpora¬ 
tion  announced  the  purchase  of  the  Oil 
Daily. 

The  announcement  was  made  by  Wal¬ 
ter  N.  Thayer,  president  of  Whitney 
Communications  Corporation,  and  Keith 
J.  Fanshier,  president  and  publisher  of 
the  Oil  Daily.  Whitney  Communications 
Corporation  is  a  private  company,  of 
which  John  Hay  Whitney  is  the  chair¬ 
man.  The  Oil  Daily  had  been  owned  by 
the  Financial  Times  of  London. 

Five  other  publications  are  presently 
part  of  the  Whitney  Communications 
Corporation  magazine  division:  Interior 
Design,  Art  in  America,  Retirement  Liv¬ 
ing,  Hockey  News  and  Boating  Industry. 
Donald  R.  Wall  is  the  division’s  Presi¬ 
dent.  In  addition,  Whitney  Communica¬ 
tions  Corporation  owns  a  majority  in¬ 
terest  in  the  Chesapeake  Publishing  Co., 
which  publishes  one  daily  and  fifteen 
weekly  newspapers  in  Maryland  and  Del¬ 
aware.  Whitney  Communications  Cor¬ 
poration  also  holds  a  substantial  interest 
in  the  International  Herald  Tribune  in 
Paris,  in  association  with  the  New  York 
Times  and  Washington  Post  Company. 

Keith  Fanshier  will  continue  as  presi¬ 
dent  and  publisher  of  Oil  Daily,  maintain¬ 
ing  his  association  with  the  newspaper  he 
founded. 

Honorary  degrees 

Honorary  degrees  were  conferred  on 
five  journalists  during  ceremonies  at  In¬ 
diana  University  Februi^  19  celebrating 
completion  of  a  $2.5  million  remodeling 
of  the  School  of  Journalism’s  Ernie  Pyle 
Hall. 

Those  honored  were:  Barry  Bingham 
Sr.,  Louisville;  William  Alan  Dyer  Jr., 
Indianapolis;  Helene  R.  Foellinger,  Fort 
Wayne;  Gene  E.  Miller,  Miami;  and 
Louis  A.  Weil  Jr.,  Lafayette. 

Bingham  is  chairman  of  the  board  of 
the  Courier- Journal  and  Louisville  Times 
Co.  He  also  holds  that  office  for  WHAS, 
Inc.  and  for  Standard  Gravure  Corpora¬ 
tion. 

Dyer  is  president  of  Indianapolis 
Newspapers,  Inc.,  and  of  Muncie  News¬ 
papers,  Inc.  He  is  a  former  director  of 
the  American  Newspaper  Publishers  As¬ 
sociation  bureau  of  advertising.  He  was 
the  Indiana  Press  Club’s  Newsman  of  the 
Year  in  1975. 

Foellinger  is  president  of  Fort  Wayne 
Newspapers,  Inc.  and  of  News-Sentinel 
Broadcasting  Co.  In  1974,  she  became 
the  first  woman  to  be  named  to  the  In¬ 
diana  Journalism  Hall  of  Fame. 

Miller,  a  native  of  Evansville,  is  a  1976 
Pulitzer  Prize  winner  with  the  Miami 
Herald.  He  also  won  the  award  in  1%7. 

Weil  is  publisher  of  the  Lafayette 
Journal  and  president  of  Federated  Pub¬ 
lications,  Inc.  In  I%0  he  received  the 
Distinguished  Service  Award  for  Jour¬ 
nalism  from  the  University  of  Missouri. 


Robert  Phillips  has  joined  the  Newark 
(N.J.)  Star-Ledger  as  classified  advertis¬ 
ing  manager. 

Phillips  was  previously  classified  ad¬ 
vertising  manager  and  vicepresident  of 


Landon  reappointed 

After  a  period  of  self-representation, 
the  Freeport  (111.)  Journal  Standard  has 
reappointed  Landon  Associates  Inc.  as 
their  representative  for  national  advertis¬ 
ing  sales. 


Lemer  Newspapers,  Chicago.  Earlier  he 
served  as  classified  manager  of  the  Cin¬ 
cinnati  Post  and  Times-Star  and  as  vice- 
president  of  J.  S.  Freedman  Advertising 
Inc. 


Ad  director 

Joe  Frederickson,  previously  promo¬ 
tion  director,  Texas  Daily  Newspaper 
Association,  Houston,  has  joined  the 
Oceanside  (Calif.)  Blade-Tribune  as  ad¬ 
vertising  director. 


^..Announcement 


Capital  Cities  buys 
KC  Star  Co.  for 
$125  million 

I - Editor  &  Publisher  Jan.  22,  1977 _ , 

An  offer  to  purchase  the  stock  of  the 
Kansas  City  Star  Company  was  submit¬ 
ted  (January  18)  to  stockholders  by  Capi¬ 
tal  Cities  Communications,  Inc.,  New 
York. 

In  a  joint  announcement  of  the  trans¬ 
action,  W.  W.  Baker,  president  of  the 
Star,  and  Thomas  S.  Murphy,  board 
chairman  of  Capital  Cities,  stated  that  in 
order  to  maintain  the  operational  au¬ 
tonomy  and  editorial  independence  of 
the  Star,  existing  management  and  staff 
of  the  Star  and  the  Times  would  be  main¬ 
tained  substantially  intact. 

Baker  said  the  seven  directors  have 
approved  unanimously  submission  of  the 
offer  to  the  stockholders  and  will  tender 
all  their  shares,  totaling  1 1%  of  the 
895,821  outstanding  shares.  The  offering 
price  will  be  $139.54  a  share,  which  is 
double  the  estimated  book  value. 

The  price  offered  by  Capital  Cities  is 
$125  million  for  all  of  the  outstanding 
shares.  This  is  believed  to  be  the  highest 
price  ever  paid  for  a  one-newspaper 
company.  Capital  Cities  said. 

Vincent  J.  Manno,  newspaper  broker, 
acted  as  a  consultant  to  Capital  Cities  in 
the  transaction. 


VINCENT  J.  MANNO 

BROKERS  •  FINANCIAL  CONSULTANTS 


“October  Hill” 
Riverbank  Road 
Weston,  Conn. 


Mail  Address:  P.O.  Box  1253 
Weston,  Conn.  06883 
Telephone  (203)  226-9591 
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Reporters  carry  FOI 
‘Miranda  Card’ 


Many  U.S.  editors  are  eyeing  the  way 
one  Massachusetts  newspaper  is  bring¬ 
ing  pressure  on  governmental  agencies  to 
open  their  meetings  to  the  press. 

Editor  James  M.  Ragsdale  of  the  New 
Bedford  Standard-Times  calls  it  an  “FOI 
Miranda  card.”  His  staffers  use  it  in  the 
same  way  the  police  Miranda  Card  is 
used  by  police  departments  to  advise 
persons  under  arrest  their  legal  rights  in 
accordance  with  the  dictates  of  the  Su¬ 
preme  Court. 

The  difference  is  that  the  Standard- 
Times  card  spells  out  the  only  legal 
reasons  why  governmental  agencies  may 
hold  meetings  that  are  not  open  to  the 
press  and  public.  Headed  “The  Public’s 
Right  to  Public  Iiiformation,”  it  sum¬ 
marizes  freedom  of  information  provi¬ 
sions  in  the  laws  of  Massachusetts,  be¬ 
ginning  with  the  stipulation:  "All  meet¬ 
ings  of  a  governmental  body  shall  be 
open  to  the  public  and  any  person  shall 
he  permitted  to  attend  any  meeting  ex¬ 
cept  as  otherwise  provided  ...” 

The  wallet  size  lists  legal  limitations  on 
calling  and  conducting  closed  meetings 
and  cites  specifically  the  relatively  few 
topics  permitted  for  closed  meetings. 

Cable  system  has 
2-way  capability 

Warner  Cable  Corporation,  a  sub¬ 
sidiary  of  Warner  Communications,  is  de¬ 
veloping  a  cable  television  service  de¬ 
signed  for  multi-channel  programming 
and  two-way  communications  between 
subscriber  homes  and  computer- 
equipped  studio  facilities. 

The  30  channel  service  will  be  offered 
initially,  late  in  1977,  to  approximately 
100,000  homes  served  by  Warner’s  exist¬ 
ing  cable  television  system  in  Columbus, 
Ohio. 

The  technical  equipment,  now  being 
installed  in  the  Columbus  plant,  is  a 
computerized,  interactive  cable  com¬ 
munications  system  including  a  small 
home  console  (terminal  device)  to  be 
connected  to  the  subscriber’s  television 
set.  The  unit  was  developed  by  Warner 
engineers  in  collaboration  with  Pioneer 
Electronic  Corp.,  of  Tokyo,  Japan. 

The  service  will  offer  a  variety  of  pro¬ 
grams  and  services,  including  special  in¬ 
terest  and  local  programming,  utilizing 
the  two-way  communications  capability. 
By  pressing  buttons  on  the  console,  sub¬ 
scribers  can  receive  30  channels  of  video 
and  other  information,  select  programs, 
play  inter-active  games,  take  tests,  in¬ 
stantly  register  their  opinion,  and  par¬ 
ticipate  at  home  in  television  programs 
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In  its  first  public  test,  the  card  per¬ 
suaded  a  community’s  governing  body 
not  to  move  into  executive  session.  Will 
Cushman,  chief  of  the  Standard-Times 
bureau  in  suburban  Wareham,  was  cov¬ 
ering  a  meeting  of  the  Board  of 
Selectmen  when  the  board  announced  it 
would  go  into  executive  session. 
Cushman  protested  and  read  from  his 
card  the  legal  restrictions  on  such  an  ac¬ 
tion.  After  discussion,  the  board  tabled 
the  matter  and  continued  in  open  ses¬ 
sion. 

Ragsdale,  who  has  worked  with  the 
Associated  Press  in  Boston,  Charleston, 
W.  Va.,  Seattle  and  Spokane,  says  this  in 
a  memo  to  the  staff  on  the  reverse  side  of 
the  printed  card: 

“As  a  reporter  or  editor  of  the 
Stardard-Times,  you  are  expected  to 
know  what  the  law  says  about  your 
rights  to  public  information. 

“This  card  should  be  carried  with  you 
whenever  you  represent  the  Standard- 
Times  at  meetings  of  public  agencies. . . . 

“The  Standard-Times  expects  all  re¬ 
porters  and  editors  to  vigorously  defend 
the  rights  of  a  free  press.” 


and  events.  Pay  tv  programs  may  be  se¬ 
lected  on  an  individual  basis  and  will  au¬ 
tomatically  be  billed  by  the  computer. 
FYograms  may  be  delivered  to  selected 
audiences  on  a  closed-circuit  basis  (only 
authorized  tv  sets  will  view  the  program) 
and  home  fire  protection  and  security 
systems  will  be  possible. 

Technical  development  of  the  two-way 
communications  system  has  been  the  re¬ 
sponsibility  of  James  L.  Fischer  (for¬ 
merly  of  Bell  Telephone  Laboratories, 
ITT  and  Western  Union)  and  Peter  J. 
Alden,  executive  vicepresident  of 
Warner  Cable  (formerly  of  ITT  and 
Western  Union). 

Warner  Cable  operates  138  cable  tele¬ 
vision  systems,  providing  service  to 
nearly  5^,000  subscribers  in  29  states. 

• 

Lamos  to  head 
AP  photo  file 

Grant  Lamos,  12-year  veteran  in  As¬ 
sociated  Press  news  and  photo  opera¬ 
tions,  has  been  appointed  director  of 
Photo  Library  Services  and  will  head  the 
research  and  filing  staff. 

Lamos  joined  AP  at  New  York  in  1%5 
and  has  worked  in  Kansas  and  New 
York  in  a  number  of  editorial  assign¬ 
ments.  Recently  he  has  been  a  photo 
editor  in  New  York  and  now  succeeds 
Henry  Mecinski,  who  died  last  summer. 


Reporters  to  cover 
Carter-Cronkite  show 

The  CBS  radio  network  is  sponsoring 
a  radio  phone-in  program  featuring  Pres¬ 
ident  Jimmy  Carter  and  Walter  Cronkite 
Saturday  ^temoon  March  5  that  both 
AP  and  UPI  intend  to  cover  in  the  same 
way  they  cover  regular  televised  Presi¬ 
dential  news  conferences. 

Marv  Arrowsmith,  chief  of  the  AP 
Washington  bureau,  reported  this  week 
that  his  wire  service  will  handle  the  pro¬ 
gram  “primarily  off  the  radio.”  The 
bureau,  he  also  reported,  has  applied  for 
permission  for  a  representative  to  be  on 
hand  at  the  White  House  during  the 
two-hour  show  to  write  color  stories  “on 
things  that  will  not  be  apparent  to  radio 
listeners.” 

UPI  Washington  news  editor  Ronald 
Cohen  said  his  service  will  take  all  news 
directly  off  the  air  and  wrap  it  up  as  one 
long  story  with  any  necessary  sidebars. 
He  also  said  that  if  a  questioner  or  a  topic 
of  interest  from  a  specific  geographic 
area  comes  up  during  the  program,  UPI 
will  send  coverage  of  it  separately  to  the 
appropriate  bureau  as  it  happens. 

The  program,  “Ask  President 
Carter,”  will  be  broadcast  on  CBS  radio 
network  stations  March  5  from  two  to 
four  PM.  Featuring  the  President  and 
Cronkite  as  anchorperson,  it  will  provide 
a  toll-free  telephone  number  for  any  in¬ 
terested  questioner  to  phone  in  to  Wash¬ 
ington.  It  is  the  brainchild  of  Richard 
Salant,  president  of  CBS  News,  who  in¬ 
vited  President  Carter  to  participate  in 
such  a  program  early  in  January. 

• 

ANPA  seeks  papers 
for  student  project 

The  ANPA  Foundation  is  now  solicit¬ 
ing  newspapers  interested  in  participat¬ 
ing  in  a  Newspaper  in  Education  project 
that  will  provide  discount-priced  mail 
newspaper  subscriptions  to  college  polit¬ 
ical  science  students  during  the  academic 
year  1977-1978. 

Based  on  a  similar  program  involving 
93  papers  that  was  co-sponsored  by  the 
Foundation  and  Knight-Ridder  News¬ 
papers  this  past  fall,  the  NIE  project  will 
offer  students  any  newspaper  wishing  to 
mail  copies  at  discounted  rates. 

Available,  in  addition,  will  be  a  manual 
of  suggested  study  units  for  use  with  the 
subscnptions,  as  well  as  a  brief  descrip¬ 
tion  of  each  participating  newspaper, 
both  for  professors’  use. 

The  Foundation  has  established  that 
all  student  orders  for  the  papers  must  be 
prepaid  and  for  a  minimum  of  four 
weeks,  with  three  weeks  between  the 
order  and  initiation  of  delivery.  No 
phone  orders  will  be  accepted. 

Any  newspaper  interested  in  par¬ 
ticipating  should  contact  Nancy  Osborn, 
NIE  Assistant,  ANPA,  P.  O.  Box  17407, 
Dulles  International  Airport,  Wash¬ 
ington,  D.C.  20041. 
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Laser  plate  report 
compares  costs 

A  market  and  technology  report  on 
laser-printing  plate  systems  for  potential 
newspaper  users  is  available  from  Dunn 
Technology  of  Newport  Beach,  Calif. 

The  report  discusses  the  cost  effec¬ 
tiveness  of  current  laser  plate  systems 
and  the  potential  future  applications  in 
the  newspaper  market. 

Detailed  analysis  of  newspaper  pro¬ 
duction  procedures  is  provided  along 
with  present  laser  plate  making  hardware 
and  software  costs.  The  report  also  cov¬ 
ers  the  material  and  lobor  costs  for  pres¬ 
ent  plate  systems  and  shows  compari¬ 
sons  with  laser  plate  making  systems 
now  operating  in  production  environ¬ 
ments. 

Also  included  in  the  comparisons  are 
the  electro-static  plate  making  systems. 
Savings  that  can  Ise  attained  with  the  di¬ 
rect  laser  plate  systems  are  discussed 
along  with  commentary  on  payback 
periods. 

In  addition  to  the  report,  subscribers 
will  receive  an  individual  economic 
analysis  to  estimate  the  savings  that 
laser-plate  systems  will  achieve  in  their 
specific  operation.  Two  semi-annual  ad¬ 
ditions  to  the  report  are  also  included  in 
the  price  of  the  report. 

Total  price  for  the  report  and  services, 
report  no.  2-56,  is  $495.00. 

New  fellowship 
for  science  writer 

A  fellowship  for  a  science  writer  is 
being  offered  at  Stanford  University,  de¬ 
signed  to  broaden  the  base  of  public  un¬ 
derstanding  of  science,  particularly  in 
chemistry. 

The  fellowship,  which  begins  this  fall, 
is  made  possible  through  a  grant  from  the 
Camille  and  Henry  Dreyfus  Foundation. 

The  winner  of  the  nine-month  fellow¬ 
ship  will  have  freedom  to  attend  classes, 
participate  in  research,  and  update  his  or 
her  knowledge  of  the  field. 

It  will  be  a  two-way  street,  with  the 
fellow  expected  to  lead  two  small  semi¬ 
nars,  sharing  knowledge  with  science 
students  and  with  journalism  students  in¬ 
terested  in  science  writing. 

Deadline  for  receipt  of  applications  is 
April  1.  Information  and  applications  are 
available  from  the  Professional  Jour¬ 
nalism  Fellowship  Program,  phone  (415) 
497-4937;  or  write  the  office  at  Cypress 
Hall,  Stanford,  Calif.  94305. 

Edition  added 

The  Monday-through-Friday  after¬ 
noon  Si.  Albans  (Vt.)  Daily  Messenger 
has  added  a  Saturday  morning  edition. 
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Announcing  the  1976 
Editor  &  Pubiisher 
NEWSPAPER 
PROMOTiON 
AWARDS 
COMPETITION 

For  the  42nd  year,  Editor  &  Pub¬ 
lisher,  in  cooperation  with  the  In¬ 
ternational  Newspaper  Promotion 
Association  is  presenting  awards 
for  the  best  newspaper  promotion, 
research,  public  relations  and  re¬ 
lated  activities.  The  awards  will  be 
presented  in  13  classifications  and 
five  circulation  groups.  The  dead¬ 
line  for  entries  is  March  10,  1977, 
with  judging  held  in  Tacoma, 
Washington. 

For  rules  and  entry  blanks,  write: 

E&P  Promotion  Contest,  c/o  Editor  &  Publisher, 
850  Third  Avenue,  New  York,  N.Y.  10022 
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Deaths 


Dale  M.  Johns,  63,  United  Press  In¬ 
ternational’s  director  of  personnel  rela¬ 
tions  until  his  retirement  two  months 
ago;  February  20. 

*  *  4: 

Dean  J.  Wilhelm,  retired  ad  director. 
South  Bend  Tribune;  February  13. 

*  *  * 

Thornton  Hall,  72,  retired  president 
and  board  chairman  of  Wood  Flong 
Corp.,  Hoosick  Falls,  N.Y.  and  formerly 
business  manager  and  board  member  of 
the  New  York  Herald  Tribune  from  1943 
to  1950;  February  12. 

Hi  Hfi 

William  G.  Remmers,  51,  staff  artist 
for  the  Cape  Cod  Times,  Hyannis;  Feb¬ 
ruary  4. 

H  Hi  Hi 

J.  R.  Meakes,  60,  retired  publisher  of 
the  Sudbury  (Ont.)  Star:  February  11. 

Hi  *  * 

William  Robertson,  62,  veteran  Cana¬ 
dian  newsman  who  began  as  a  copy  boy 
with  Canadian  Press  in  1931  and  after 
World  War  II  service  became  a  corres¬ 
pondent  for  Saint  John  Telegraph- 
Journal;  February  13. 

H  * 

George  A.  Gearhart,  51,  retired  pub¬ 
lisher  of  the  Northwest  Arkansas  Times, 
Fayetteville;  February  13. 

Hi  Hi  Hi 

Truman  Snowden  Arthurs,  41,  com¬ 
posing  room  superintendent  of  the  Palm 
Beach  Post  Times;  January  24. 

Hi  Hi  Hi 

Marjorie  Wright  Miller,  67,  wife  of 
Allentown  (Pa.)  Call-Chronicle  publisher 
Donald  P.  Miller;  February  14. 

*  *  * 

Myrton  Riggs,  78,  owner-publisher  of 
the  Cheboygan  (Wise.)  Tribune  and  the 
weekly  Cheboxgan  Observer:  February 
5. 

Hi  Hi  Hi 

Stuart  Long,  63,  veteran  Austin, 
Texas  newsman  and  operator  of  Long 
News  Service;  February  3. 

*  ♦  * 

Austin  Wheatley,  67,  retired  Detroit 
News  editorial  writer  and  foreign  affairs 
commentator;  February  8. 

Hi  Hi  Hi 

Albert  Hopkins,  Sr.,  86,  former  Au¬ 
stin  (Tex.)  American  Statesman  sports 
editor  and  Associated  Press  veteran; 
February  1 1 . 

Hi  Hi  Hi 

Robert  Evans,  76,  a  retired  court  re¬ 
porter  for  United  Press  International  and 
former  photographer;  January  24. 
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W.  C.  Bussing  Sr.,  87,  retired  presi¬ 
dent  of  the  Evansville  (Ind.)  Press  and 
Evansville  Printing  Corporation;  January 
23. 

*  *  * 

Allen  W.  Smith,  72,  retired  executive 
editor  of  the  Passaic  (N.J.)  Herald- 
News:  January  22. 

Hi  H  Hi 

Fred  Orehek,  54,  reporter  and  editor 
of  Chicago  American,  Chicago  Today 
and  Chicago  Tribune  for  33  years;  Dec. 
22. 

♦  *  * 

Nate  Bom  berg  69,  often  termed  the 

dean  of  the  nation’s  crime  reporters,  who 
joined  what  is  now  the  St.  Paul  (Minn.) 
Pioneer  Press  in  the  20’s;  Jan.  24. 

Ha  Hi  Hi 

Nancy  Futtrell,  41 ,  assistant  features 
editor  of  the  Chicago  Sun-Times  for  the 
past  7  years;  Jan.  26. 

Hi  Hi  Hi 

Dr.  Virginia  O.  Curtin,  63,  former 
publisher  of  the  Watonga  (Okla.)  Repub¬ 
lican;  February  5. 

♦  ♦  * 

Leslie  G.  Elmes,  62,  chief  copy  editor, 
Boston  Herald  American;  February  5. 


Spot  tv  investments 
rose  31%  in  1976:  TvB 

Advertiser  investments  in  spot  tv 
posted  a  319f  gain  in  1976,  rising  from 
$1.7  to  $2.2  billion,  according  to  the 
Television  Bureau  of  Advertising. 

Spot  tv  figures  are  compiled  by  Broad¬ 
cast  Advertisers  Reports  and  based  on 
national  and  regional  advertiser  invest¬ 
ments  in  263  stations  in  75  markets. 

Daytime  spot  tv  registered  the  largest 
gain,  according  to  BAR  reports,  rising 
42%  to  $511.5  million.  Early  evening 
showed  a  35%  gain  for  the  year  to  $592.7 
million,  followed  by  late  night,  up  34%  to 
$447  million.  Nighttime  posted  the  smal¬ 
lest  gain,  up  18%  to  $677.4  million. 

The  30-second  spot  attracted  over  4  of 
5  dollars  invested  in  spot  tv. 

Romantic  news 

The  Tul.\a  World  celebrated  Valen¬ 
tine’s  Day  with  a  special  reader  feature 
on  “How  Did  You  Meet  Your  Mate?” 

The  World’s  Family  section  invited 
readers  to  write  letters  describing  how 
they  met  their  spouse.  About  100  letters 
were  received. 

The  World  published  a  full  page  on  the 
Family  cover  Sunday.  February  13.  Ad¬ 
ditional  letters  were  published  inside  the 
section  that  day  and  other  letters  were 
used  in  advance,  promoting  the  section. 


Joins  magazine  group 
of  New  York  Times 

Porter  Bibb  III,  the  first  publisher  of 
Rolling  Stone  magazine  (1971-72),  has 
joined  the  magazine  group  the  New  York 
Times  Co.  as  manager  of  magazine  de¬ 
velopment. 

For  the  last  4  years.  Bibb  has  served  as 
a  communication  and  financial  consul¬ 
tant  for  many  publications  including  Kids 
Magazine,  Andy  Warhol's  Interview, 
More,  Children’s  E.xpress  and  Working 
Woman  magazine. 

He  is  the  author  of  a  recent  book,  “C. 
B.  Bible,”  and  founder  of  a  new  tabloid 
publication  of  the  same  name. 

He  will  report  to  William  H.  Davis, 
president  of  the  Times  magazine  group. 

• 

News  council  elects 
two  new  members 

Henry  L.  Lacayo,  administrative  as¬ 
sistant  to  the  president  of  the  United 
Auto  Workers,  and  Walter  J.  Leonard, 
president-elect  of  Fisk  University,  have 
been  elected  public  members  of  the  Na¬ 
tional  News  Council. 

They  fill  vacancies  on  the  media 
watchdog  organization  created  by  the 
retirements  of  Irving  Dilliard  and  Stanley 
H.  Fuld,  former  chairman. 

An  original  member  of  the  Council, 
Dilliard  has  been  elected  a  Council  ad¬ 
visor. 

ACLU  to  defend 
weekly  editor 

Miles  Arber,  editor.  Crested  Butte 
(Colo.)  Chronicle,  will  be  defended  by 
the  American  Civil  Liberties  Union  in  a 
libel  suit  brought  against  him  by  Ralph 
Walton  Jr.,  brother-in-law  of  former 
Army  Secretary  Howard  “Bo”  Calla¬ 
way. 

Arber  published  stories  about  Calla¬ 
way’s  ownership  of  ski  area  in  the  Roc¬ 
kies  after  Callaway  became  President 
Ford’s  campaign  manager.  Allegations  in 
the  stores  prompted  Callaway’s  resigna¬ 
tion. 


Weeklies  added 

The  Barrington  (111.)  Press,  publisher 
of  five  weekly  newspapers  in  the  north¬ 
west  suburbs  of  Chicago,  has  added  the 
Reminder  News  of  Wheeling  and  Buffalo 
Grove  to  its  group  of  weeklies,  an¬ 
nounced  Philip  E.  Bash,  president. 
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Dissident  writers  and  artists  in  the  Soviet  Union  and  other 
nations  are  being  vilified  and  imprisoned,  and  President 
Jimmy  Carter  has  stated  his  deep  concern.  In  the  wake  of 
recent  events,  we  urge  the  president  to  take  a  closer  look  at 
the  restrictions  of  freedom  of  expression  in  America  itself. 

In  Cincinnati,  Ohio,  publisher  Larry  Flynt  was  convicted  of 
using  Hustler  magazine  to  pander  obscenity  and  of  engaging  in 
organized  crime.  Ohio  law  states  that  engaging  in  organized  crime 
is  five  or  more  persons  conspiring  to  commit  a  crime.  Mr.  Flynt 
was  accused  of  working  with  members  of  his  staff  to  produce 
Hustler— i  charge  such  as  this  could  easily  be  leveled  at  any  pub¬ 


lisher  in  the  country.  This  clearly  amounts  to  government  harass¬ 
ment  of  a  dissident  publication. 

As  a  result,  Flynt  was  immediately  sentenced  to  7  to  25  years  in 
prison  and  was  fined  a  total  of  $11,000.  Bond  was  originally 
refused,  pending  appeal— an  obvious  infringement  of  his  rights. 

We  the  undersigned  wish  to  protest  the  infringement  of  Mr. 
Flynt’s  rights  under  the  First  Amendment  because  it  is  a  threat  to 
the  rights  of  all  Americans.  We  cannot,  under  any  circumstances, 
approve  of  government  censorship.  Further,  we  urge  President 
Carter  and  all  our  fellow  citizens  to  strengthen  their  commitment 
to  protecting  every  American’s  right  to  freedom  of  expression. 
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Foundation 
cites  best 
editoriais 

Detroit  Free  Press  editorials  outlining 
a  “mature,  solid  way”  for  the  commun¬ 
ity  to  recover  from  the  corrosive  effects 
of  last  summer's  crime  wave  have  won 
the  top  citation  in  the  1977  Editorial  Ex¬ 
cellence  Awards  sponsored  by  the  Wil¬ 
liam  Allen  White  Foundation  for  the  In¬ 
land  Daily  Press  Association. 

The  Free  Press  entry  also  was  judged 
best  among  newspapers  with  a  circula¬ 
tion  of  more  than  50,000. 

Other  winners,  by  circulation  groups, 
in  the  fifth  annual  competition  are: 

Arlington  Heights  (111.)  Herald — 
25,001-50,000  circulation: 

North  Platte  (Neb.)  Telegraph  — 
10,001-25,000  circulation; 

Sheridan  (Wyo.)  Press — under  10,000. 
Del  Brinkman,  dean  of  the  William 
Allen  White  School  of  Journalism,  pre¬ 
sented  engraved  plaques  to  the  winners 
at  the  February  21,  Monday  morning 
session  of  the  Inland  Daily  Press  Associ¬ 
ation's  92nd  annual  February  meeting  in 
Chicago. 

The  105  contest  entries  from  19  states 
and  Canada  were  judged  by  faculty 
members  at  the  William  Allen  White 
School  of  Journalism  at  the  University  of 
Kansas,  where  the  foundation  is  housed. 

The  Free  Press,  a  morning  paper  and  a 
member  of  the  Knight-Ridder  group,  was 
also  the  sweepstakes  winner  a  year  ago. 

Their  three  editorial  entries  this  year 
sought  to  bring  a  focus  to  the  civic  de¬ 
termination  growing  out  of  seven  weeks 
of  violence  by  youth  groups. 

“The  danger  is,”  the  Free  Press  said, 
that  after  a  lot  of  talk,  the  commitment  to 
constructive  action  will  be  lost,  leaving 
only  worsened  race  relations  and  a 
further  demoralization  of  the  city. 

“We  are  determined  to  see  that  it 
doesn't  happen  that  way.  that  Detroit 
moves  out  in  a  mature,  solid  way  to  do  a 
lot  of  things  that  should  have  been  done 
before  now.” 

The  editorials  offered  a  program  for 
the  community  to  work  on,  aimed  at 
curbing  the  crime  wave,  effecting  a  total 
transit  plan  and  restoring  school  equali¬ 
ty- 

The  judges  described  the  Free  Press 
editorials  as  “a  distinguished  example  of 
a  newspaper  isolating  problems  and,  in 
an  urgent  but  reasoned  voice,  suggesting 
solutions  and  identifying  community 
leaders  with  the  authority  to  bring 
change.” 

The  Arlington  T  eights  Flerald's  first 
place  editorial  asked  the  police  chief  to 
step  down  after  28  years  of  “serving  the 
department  with  distinction. 

“If  he  loves  it  as  deeply  as  we  know  he 
does,  he  will  want  to  see  new  and  aggres- 
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sive  leadership”  that  can  put  to  rest  dis¬ 
sension  and  complaints  within  the  de¬ 
partment,  the  Herald  wrote.  A  week 
after  the  editorial  appeared,  the  chief  an¬ 
nounced  that  he  would  retire. 

The  judges  concluded  that  the  Herald 
had  achieved  “that  difficult  balance  be¬ 
tween  a  warm  and  compassionate  regard 
for  a  veteran  officer  and  the  recognition 
that  it  was  time  for  him  to  retire.” 

During  1976,  the  North  Platte  Tele¬ 
graph  was  at  the  center  of  the  gag  rule 
issue  that  resulted  from  the  murder  trial 
of  Charles  Simants.  The  editors  believed 
that  the  newspaper's  readers  were  siding 
with  the  decision  of  the  court  to  restrict 
what  could  be  printed  about  the  case. 

While  the  issues  were  being  argued  be¬ 


Inland  picks 
best  papers 
in  make-up 

Thirty  daily  newspapers  from  1 1  states 
and  two  provinces  of  Canada  won 
awards  in  the  Inland  Daily  Press  Associ¬ 
ation's  38th  annual  Typography  and 
Makeup  Contest. 

Professor  Jack  Sissors  of  Northwest¬ 
ern  University's  Medill  School  of  Jour¬ 
nalism,  sponsors  of  the  contest,  pre¬ 
sented  the  awards  during  the  Inland's 
meeting  at  the  Drake  Hotel  in  Chicago. 

The  contest  divided  the  newspaper  en¬ 
tries  into  categories  for  letterpress  and 
offset,  and  by  circulation  figures. 

First  place  in  each  of  the  six  categories 
want  to:  Topeka  (Kans.)  Daily  Capital, 
Rapid  City  (S.D.)  Journal,  Bujfalo  Grove 
(111.)  Herald,  Brandon  (Manitoba, 
Canada)  Sun,  Wahash  (Ind.)  Plain 
Dealer,  and  the  Greencastle  (Ind.)  Ban¬ 
ner  Graphic. 

Judges  of  the  230  daily  newspaper  en¬ 
tries  were:  Jack  Z.  Sissros,  professor  of 
journalism.  Northwestern  University; 
Richard  Schwarzlose,  associate  profes¬ 
sor  of  journalism,  Northwestern  Univer¬ 
sity;  and  Norman  Perman,  a  Chicago 
graphic  designer. 

The  three  judges  noted  that  as  usual, 
most  newspapers  who  entered  the  con¬ 
test  came  in  for  more  criticism  than 
compliments.  Some  of  the  criticisms 
were  the  same  ones  made  as  long  as  10 
years  ago. 

“Many  newspapers  looked  terribly 
cluttered.''  one  judge  said.  “There 
seemed  to  be  no  simple  plan  of  makeup. 
The  continuation  of  some  stories  from 
one  column  to  another  was  poor,  and  the 
shape  of  stories  had  been  ignored  al¬ 
together.”  The  judges  also  pointed  out 
that  the  net  effect  of  such  clutter  is  to 
make  a  newspaper  printed  in  1976  look 
like  it  was  printed  in  the  30's  or  40's. 

Another  criticism  involved  the  ten¬ 
dency  of  newspapers  to  crowd  stories  on 


fore  the  U.S.  Supreme  Court,  the  Tele¬ 
graph  explained  to  its  readers  that  the 
Nebraska  gag  rule  case  “may  not  be  a 
good  case,  or  a  good  place  to  draw  the 
line,”  but  was  the  result  of  vigorous 
lawyers  and  vigorous  journalists  carrying 
logical  principles  to  illogical  ends. 

The  Sheridan  Press,  alarmed  by  in¬ 
creasing  vandalism  in  the  community, 
itemized  the  cost  and  suggested  ways 
local  officials  could  deal  with  it.  The 
paper  said  that  vandals  had  found  it  easy 
to  get  away  with  their  crimes  and  that 
many  were  drawn  to  attempt  more  seri¬ 
ous  acts  as  a  result. 

This  editorial,  the  judges  said,  re¬ 
flected  a  crisp  writing  style  and  an  ability 
to  talk  bluntly  to  the  community. 


one  part  of  page  and  to  leave  an  unduly 
large  amount  of  space  on  another.  Spac¬ 
ing  of  all  kinds — story,  headline  and 
picture — was  labled  atrocious  by  the 
judges.  “Heads  were  often  jammed 
against  body  copy,  and  picture  captions 
were  so  close  to  pictures  that  they  could 
not  be  read,”  one  judge  said. 

Picture  cropping  too,  tended  to  look 
old-fashioned,  according  to  the  judges. 
The  contemporary  trend  is  to  crop 
photos  for  dramatic  effects,  using  large 
closeups  when  possible.  Judges  felt  that 
editors  probably  did  not  understand  how 
to  implement  the  new  concept. 

Furthermore,  while  some  newspapers 
used  dramatically  shaped  pictures — 
others  tended  to  use  small,  square,  dull- 
looking  pictures.  “There  seemed  to  be  a 
fear  of  using  large  pictures,”  said  one 
judge. 

One  feature  that  the  judges  did  like 
was  the  effect  of  better  planning  found 
on  many  of  the  newspapers'  editorial 
pages.  They  thought  that  these  pages 
were  better  planned  and  easier  to  look  at. 
or  read.  Reasons  for  these  improvements 
were:  cartoons  had  been  moved  down  on 
the  page,  white  space  was  used  more 
generously,  and  lead  editorials  were 
often  set  in  type  sizes  one  or  two  sizes 
larger  than  ordinary  body  type. 

• 

Camera  promotion 

Polaroid  has  scheduled  a  lOOO-line  ad 
in  newspapers  to  support  a  Spring  film 
promotion  featuring  Spaulding  sports 
equipment  and  to  support  the  introduc¬ 
tion  of  a  new  line  of  Pronto  cameras. 
Doyle  Dane  Bernbach  is  the  agency. 

• 

Hammock  offer 

Schlitz  Beer  will  place  ads  in  80  news¬ 
papers  in  the  largest  markets  next  month 
to  promote  an  authentic  Pawley's  Island, 
S.C.  rope  hammock,  which  is  depicted  in 
tv  commercials. 
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Times  Mirror  Co.  breaks  out 
preprints  as  separate  category 


The  growth  in  the  number  of  preprints 
being  run  in  newspapers  across  the  coun¬ 
try  has  sparked  at  least  one  public 
group — Times  Mirror  Co. — to  begin  re¬ 
porting  its  preprint  linage  as  a  separate 
category  each  month. 

The  Times  Mirror  Co.  previously  in¬ 
cluded  its  preprint  linage  as  part  of  full 
run  or  part-run  linage.  The  new  policy  is 
reflected  in  the  first  of  13  four  week  lin¬ 
age  reports  issued  by  Times  Mirror  Co. 
(for  the  period  ending  January  23.) 

For  the  first  period,  it  was  this  preprint 
linage  combined  with  classified  linage 
that  enabled  the  two  of  the  four  Times 
Mirror  owned  papers  to  come  out  with 
overall  linage  increases  and  kept  the  lin¬ 
age  of  the  two  others  from  dropping 
more  than  a  few  percentage  points  when 
compared  to  the  same  period  last 
January. 

The  Los  Angeles  Times  recorded 
14.5%  or  405,000  less  lines  of  retail  ad¬ 
vertising  and  a  slight  1.6%  decline  in  na¬ 
tional  advertising.  A  19.7%  or  290,000 
line  increase  in  classified  linage  resulted 
in  the  paper  coming  out  with  only  2.5% 
less  total  ROP  linage  for  the  first  four 
week  period  of  this  year,  compared  to 


the  same  period  last  year. 

When  the  preprint  linage,  which 
showed  an  increase  of  98.2%  or  810,000 
lines,  is  added  in,  however,  the  Times 
comes  out  with  an  8.1%  increase  in  total 
advertising  linage  for  the  period. 

Similarly,  the  Costa  Mesa  (Calif.) 
Orange  Coast  Daily  Pilot  recorded  de¬ 
creases  of  28.6%  in  retail  linage  and  1.6% 
in  national  for  the  period.  This  was  par¬ 
tially  offset  by  a  13.4%  increase  in  classi¬ 
fied.  A  71%  gain  in  preprint  linage  re¬ 
sulted  in  the  paper  coming  out  with  a 
total  linage  gain  of  5%  for  the  period. 

At  the  Dallas  Times-Herald,  a  5%  in¬ 
crease  in  classified  lines  and  a  20. 1%  in¬ 
crease  in  preprint  linage  was  not  enough 
to  offset  a  9.2%  loss  in  retail  and  an 
18.2%  loss  in  local,  which  resulted  in 
3.5%  less  total  linage  as  compared  to  the 
same  period  last  year. 

With  gains  in  classified  and  preprint 
sections  of  4.8%  and  33.3%  respectively. 
Long  Island  (N.Y.)  Newsday  still  came 
out  with  a  2.2%  decrease  in  total  linage. 
Its  total  linage  figure,  however,  does  not 
include  a  gain  of  157,000  lines  or  a  78% 
increase  in  Total  Market  Selling  linage. 
Under  TMS,  for  a  slight  additional 


charge,  Newsday  will  allow  its  regular 
advertisers  to  run  an  ad  in  a  special 
weekly  edition  that  is  distributed  to 
every  household  in  its  market. 

Overall  advertising  revenues  for  the 
four  Times  Mirror  newspapers  for  the 
first  period  were  up  9.8%  to  $21,178,000 
from  $19,2%,000.  The  first  period  this 
year  had  two  less  weekdays — Thursday 
and  Friday — but  two  more  weekend 
days — Saturday  and  Sunday. 

The  soft  first  period  in  retail  and  na¬ 
tional  for  the  Times  Mirror  papers,  fol¬ 
lows  a  strong  13th  or  final  period  of  1976, 
which  saw  the  Times,  Times-Herald  and 
Newsday  all  post  strong  gains  in  both 
categories.  The  Times-Herald,  for 
example,  posted  a  14.3%  gain  in  local 
and  the  same  gain  in  national.  The  Times 
recorded  a  2.1%  increase  in  local  but  an 
18.1%  gain  in  national,  while  Newsday 
reported  a  7.6%  increase  in  retail  and  a 
16.9%  increase  in  national  for  the  four 
week  period  ending  December  3 1 . 

Six  Flags  names  JWT 

Six  Flags,  Inc.  has  appointed  the  cor¬ 
porate  communications  division  of  the  J. 
Walter  Thompson  Company  as  its  corpo¬ 
rate  public  relations  agency. 

Six  Flags  is  the  operator  of  themed 
amusement  parks. 


With  Harris  you’ve  got  it  mcMie, 

both  ways* 


We’re  talking  about  our 
double-ender  press,  which 
means  you  can  run  two 
completely  independent  jobs 
at  different  speeds  on  the  same 
press  at  the  same  time. 

With  roll  stands  and  a  folder 
at  both  ends  of  a  6-unit  to  a 
10-unit  press,  your  paging 
options  are  almost  as  varied  as 
your  imagination. 

For  example,  while  you’re 
running  a  newspaper  off  of  one 


end,  you  could  be  running  a 
spot-color  commercial  piece 
off  the  other. 

Of  course,  on  heavy  paging 
days,  all  webs  can  run  into  a 
single  folder.  And  changeover 
Just  takes  a  couple  of  minutes. 

At  Harris,  we  call  this  full 
flexibility.  And  it’s  available 
with  our  V-15A  and  V-25  tubular 
and  our  N-845  semi-cylindrical 
single-width  presses.  Each  is 
designed  to  meet  specific 


production  speed  and  paging 
requirements. 

For  full  details,  write  Harris 
Corporation,  Web  Press 
Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 


IHAFRFRIS 
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Syndicates 


By  Lenora  Williamson 


Feature  satirizes  bad  driving 


“How  to  Take  the  Fun  Out  of  Driv¬ 
ing,”  winner  of  the  1976  Uniroyal  High¬ 
way  Safety  Journalism  Award,  is  now 
available  as  a  continuing  syndicated  fea¬ 
ture  through  Harris  &  Associates,  Pub¬ 
lishing  Division  Logan,  Utah. 

The  author  is  Dick  Harris,  former  San 
Francisco  newspaper  reporter  and  editor 
now  on  the  journalism  faculty  at  Utah 
State  University  in  Logan. 

In  collaboration  with  cartoonist  Ray 
Cornia,  Harris  takes  a  satirical  approach 
to  problem  drivers  who  continue  to  kill 
and  cripple  themselves  and  other  people. 
Harris,  who  has  been  researching  the 
bad  driver  problem  for  six  years,  con¬ 
cludes  people  reject  the  dire  warnings 
and  block  out  the  death-injury  type  of 
media  safety  campaigns. 

His  panel/caption  format  is  based  on 
the  successful  spoof  on  bad-mannered 
golfers  titled,  “How  To  Take  The  Fun 
Out  Of  Golf,”  which  appears  in  nearly 
100  sports  pages.  He  also  syndicated 
“How  To  Be  A  Supermother.”  Coming 
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out  next  is  a  satire  on  the  tennis  boom, 
“How  To  Take  The  Fun  Out  Of  Ten¬ 
nis.” 

3|c  :tc 

A  new  Washington-based  weekly  en¬ 
vironmental  column,  “Landscape,”  is 
being  self-syndicated  by  the  writer,  David 
Merkowitz,  reporter-editor-teacher  who 
is  currently  visiting  lecturer  at  the  Uni¬ 
versity  of  Maryland  School  of  Jour¬ 
nalism  in  College  Park. 

“Landscape”  deals  with  environmen¬ 
tal  issues  objectively  in  the  broad  sense 
of  the  term;  physical  surroundings,  pub¬ 
lic  policies,  and  actions  that  affect  those 
surroundings.  The  first  column  mailed 
February  15  dealt  with  successes  and  fail¬ 
ures  of  federal  energy  conservation  ef¬ 
forts  in  recent  years  and  outlined  some  of 
the  problems  the  Carter  administration 
faces  in  attempts  to  conserve  energy. 

Merkowitz  was  editor  of  Silver  and 
Gold,  a  weekly  newspaper  covering 
higher  education  published  at  the  Uni¬ 
versity  of  Colorado,  from  1973  to  1976 
and  before  that  was  professor  of  English 
and  American  Studies  at  the  University’s 
Boulder  campus.  He  was  a  reporter  for 
the  Bergen  Record  and  the  Patterson 
Call  in  New  Jersey.  Merkowitz  holds  a 
Ph.D.  in  American  Culture  from  the 
University  of  Michigan,  and  has  directed 
speech  writing  and  research  in  several 
Congressional  campaigns. 

“Landscape”  will,  according  to  the 
writer,  attempt  to  catalogue  objectively 
the  issues,  personalities,  history  and 
prospects  of  attempts  to  control,  exploit, 
protect  and  enhance  the  physical  sur¬ 
roundings  of  Americans. 

Merkowitz  may  be  reached  at  4307 
Underwood  St.,  University  Park,  MD 
20782,  or  call  301-927-5811. 

♦  *  * 

As  people  live  longer,  their  problems 
require  professional  answers.  Dr.  Muriel 
Oberleder,  a  consulting  clinical  psychol¬ 
ogist,  answers  questions  of  the  elderly 
living  at  home  or  with  married  children 
in  her  new  syndicated  column  “Living 
with  Aging.”  Subjects  range  from  exer¬ 
cise  to  encounter  and  consciousness- 
raising  techniques.  Dr.  Oberleder  also 
writes  in  Nursing  Care  for  nurses  who 
work  with  geriatrics. 

“Living  with  Aging”  is  handled  by 
Jack  Posner,  220  Madison  Ave.,  New 
York,  N.Y.  10016  (212)  686-2332. 

Hi 

The  Register  and  Tribune  Syndicate 
has  a  new  once-a-week  medical  column 
by  Dr.  Elizabeth  Morgan,  a  resident  in 
plastic  and  reconstructive  surgery  at 
Yale  New  Haven  Hospital,  Connecticut. 
Since  1973  she  has  been  writing  “Your 
Body.”  a  monthly  column  for  Cos¬ 
mopolitan  magazine.  The  newspaper 


TOM  DRAPE,  formerly  a  reporter  for 
the  Kansas  City  Star,  has  joined  Univ¬ 
ersal  Press  Syndicate,  as  assistant  to 
the  editor  and  publisher,  James  F.  An¬ 
drews.  Drape  was  a  general  assign¬ 
ment  and  courthouse  reporter  at  the 
Star. 


column  is  in  question  and  answer  format. 

Dr.  Morgan  was  graduated  from  Yale 
University  School  of  Medicine  in  1971, 
and  had  conducted  research  at  Oxford 
University,  Radcliffe  Infirmary,  England 
in  1970.  She  was  a  surgical  resident  at 
Yale  New  Haven  1971-73. 

♦  *  ♦ 

A  series  of  five  articles  on  feet  by  Ruth 
Winter,  Los  Angeles  Times  Syndicate 
medical  writer  and  columnist,  is  ready 
for  release  and  bears  a  sub-title  ex¬ 
planation,  “How  To  Walk  without 
Woe.”  Winter  does  a  regular  column, 
“You.” 

New  York  column 

Dick  Miller,  former  actors’  agent,  has 
started  a  syndicated  weekly  column  on 
the  entertainment  industry  in  New  York, 
the  city  he  professes  to  know  best. 

Entitled  “New  York,  New  York,”  the 
column  discusses  the  theatrical  and 
nightclub  scene  in  New  York,  as  well  as 
news  of  the  television  and  film  indus¬ 
tries,  both  covered  from  a  national  level. 
One  N.Y.  restaurant  “in  an  out  of  the 
way  place  no  one  would  find  if  he  came 
to  New  York”  is  also  featured. 

Miller,  at  36,  president  of  Garrett  En¬ 
terprises,  a  five-year-old  telegram  com¬ 
pany,  says  he  chose  New  York  as  the 
focus  of  the  column  because  “it  has  great 
appeal.  New  York  as  a  center  for  a  lot  of 
entertainment  is  not  played  up  as  much 
as  it  should  be.” 

“New  York.  New  York,”  which  Mil¬ 
ler  promises  will  be  “always  positive  and 
informative,  packed  with  facts,”  has  so 
far  been  purchased  by  the  San  Francisco 
Chronicle. 
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Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


2/16  2/23 

Affiliated  Publications  (AMEX)  .  11%  11% 

Combined  Communication  Corp.  (NYSE)  21%  21’/4 

Capital  Cities  Comm.  (NYSE)  .  .  . 

Cowles  Comm.  (NYSE)  .  .  13'/$ 

Dow  Jones  (NYSE)  .  SOVi  30 

Gannett  (NYSE)  .  35%  35’/4 

Gray  Comm.  (OTC)  .  12  12 

Marie  Hanks  (NYSE)  .  .  28V4 

Jefferson-Pilot  (NYSE)  .  3OV2  30% 

Knight-Ridder  (NYSE)  .  35V2  34% 

Lee  Enterprise  (AMEX)  .  26  26% 

Media  General  (AMEX)  .  18%  18 

Multimedia  (OTC)  .  24V4  24V4 

New  York  Times  (AMEX)  .  16%  I6V2 

Panax  (OTC)  .  4V2  4V2 

Post  Corp.  (Wise.)  (OTC)  .  17%  18% 

Quebecor  (AMEX)  .  5V2  6 

Southam  Press  (CE)  .  18%  18% 

Speidel  (OTC)  .  27y4  ITk 

Thomson  Newspapers  (CE)  .  11%  12% 

Time  Inc.  (NYSE)  .  36Vb  36 

Times  Mirror  (NYSE)  .  22%  21% 

Toronto  Star  (CE)  .  16  16 

Washington  Post  (AMEX)  .  23%  23y4 

SUPPLIERS 

Abitibi  (CE)  .  9%  9y2 

Addressograph  Multi.  (NYSE)  .  13y4  12y4 

Altair  (OTC)  .  3'/*  3% 

Ball  Corp.  (NYSE)  .  18  18y4 

Berkey  Photo  (NYSE)  .  S'A  S’A 

Boise  Cascade  (NYSE)  .  29%  30y2 

Compugraphic  (NYSE)  .  36y2  SS'A 

Compuscan  (OTC)  .  8%  844 

Crown  Zellerbach  (NYSE)  .  39%  40% 

Cutler-Hammer  (NYSE)  .  39%  41 

Dayco  (NYSE)  .  16%  17y4 

Digital  Equipment  (NYSE)  .  46%  45ye 

Domtar(AMEX)  .  13%  13% 

Dow  Chemical  (NYSE)  .  Zl'k  Zl'k 

Dymo(NYSE)  .  10  11% 

ECRM  (OTC)  .  . . 


Eastman  Kodak  (NYSE)  .  73  IVk 

Ehrenreich  Photo  (AMEX)  .  6%  6V2 

Eltra  (NYSE)  .  28  28% 

General  Electric  (NYSE)  .  50%  50% 

Georgia  Pacific  (NYSE)  .  34%  33y4 

Grace,  W.R.  (NYSE)  .  29%  29% 

Great  Lakes  Paper  (CE)  .  28  28 

Great  No.  Nekoosa  (NYSE)  .  29  27% 

Harris  Corporation  (NYSE)  .  32  32% 

Inmont(NYSE)  .  17%  21% 

International  Paper  (NYSE)  .  54Vi  55% 

Itek  Corp.  (NYSE)  .  16%  16% 

Kimberly  Clark  (NYSE)  .  43%  44 

Log  Etronics  (OTC)  .  S'k  S'k 


Supreme  Court  orders 
libel  case  to  trial 

The  Supreme  Court  this  week  cleared 
the  way  for  a  tarial  of  a  libel  suit  by  the 
Webb  County,  Texas,  surveyor  against 
the  Laredo  Times  (E&P,  February  12). 

The  newspaper’s  appeal  from  a  Texas 
Supreme  Court  ruling  ordering  the  case 
to  trial  was  rejected  on  grounds  the  state 
ruling  did  not  appear  to  be  a  final  judg¬ 
ment  within  the  meaning  of  the  meaning 
of  the  law  pertaining  to  United  States 
Supreme  Court  review. 

The  case  grew  out  of  a  story  in  the 
Laredo  Times  saying  erroneously  that 
John  E.  Foster,  Webb  County  surveyor, 
who  is  also  a  licensed  civil  engineer,  had 
platted  an  area  of  Laredo  that  had  been 
flooded.  He  alleged  that  the  article  im¬ 
plied  his  work  was  of  poor  quality. 

The  Times  claimed  privilege  under  the 
Constitution  and  pleaded  that  Foster  was 


Logicon  (OTC)  .  S'k  6'k 

MacMillan,  Bloedel  (CE)  .  22y2  22y2 

Milgo  Electronics  (AMEX)  .  .  . 

Minnesota  Min.  &  Mfg.  (NYSE)  .  50%  52 

Optronics  International  Inc.  (BSE)  .  .  . 

Richardson  (NYSE)  .  . . 

Rockwell  Inti.  (NYSE)  .  SS’/r  33 

Singer  (NYSE)  .  20%  22% 

Southland  Paper  (OTC)  .  27  27 

Southwest  Forest  Ind.  (NYSE)  .  8%  8% 

Sun  Chemical  (NYSE)  .  33%  36% 

Wheelabrator-Frye  (NYSE)  .  24y2  25 

White  Consolidated  (NYSE)  .  25  24% 

Wood  Industries  (AMEX)  .  3%  3% 


either  a  “public  official”  or  a  “public 
figure”  and  there  had  been  an  absence  of 
malice.  The  trial  court  held  for  the  news¬ 
paper,  a  judgment  affirmed  by  the  Texas 
Court  of  Appeals  but  rejected  by  the 
Texas  Supreme  Court. 

Editor  is  named 
publisher  in  Canada 

Robert  M.  Pearson — appointed  pub¬ 
lisher  of  the  Windsor  (Ont.)  Star.  He  has 
been  editor  of  the  Star  for  four  years  and 
succeeds  E.  H.  Wheatley,  who  moved 
to  publisher  of  the  Winnipeg  Tribune. 
Tribune  publisher  A.  R.  Williams  has 
retired  because  of  poor  health.  Wheatley 
moved  to  Windsor  last  year  from  the 
Brantford  (Ont.)  Expositor,  where  he 
was  publisher  for  four  years. 

Publisher  Pearson  is  a  31-year  resident 
of  Windsor  and  has  held  a  number  of 
positions  with  the  Star,  including  that  of 
managing  editor  and  editor. 


What’s  new  at  the  White  House? 


ROOFTOP  O’TOOLE 

America's  favorite  newsboy! 


Growing  steadily  since  his  January  3  start,  Rooftop  Is  now  laughing  his 
way  past  the  one-hundred  mark,  daily .nd Sunday 
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FEEDBACK  by  Vic  Cantone 


OVER  BYTBWEO  ARKA  OF  THE  LAW. 


Letters 


JOB  DRUNKS 

After  reading  about  Anne  Gold's 
marathon  drinking  bout  (E  &  P,  Jan.  22). 

I  can't  help  but  believe  Michigan  is  not 
only  behind  in  the  news,  but  its  frosty  air 
must  make  women  reporters  far  more 
tolerant  of  alcohol  than  those  in  balmy 
Southern  California. 

Last  Thanksgiving  Day,  several  weeks 
before  Ms.  Gold  found  herself  behind  the 
booking  desk  of  the  Ysilante  (sic)  Police 
Department  (according  to  the  picture 
you  published).  Sue  Avery,  women’s 
editor  of  the  Los  Anfieles  Times  San 
Gabriel  Valley  edition,  had  proven  to  her 
readers  that  they'd  better  go  slow  on 
booze  during  the  holidays  (tear  sheet  at¬ 
tached). 

But  in  doing  so,  she  consumed  only 
five  ounces  of  good  bourbon  in  about  90 
minutes  to  register  .15  blood  alcohol  on 
the  Breathalyzer  test  that  decrees  any¬ 
one  with  a  reading  over  .10  to  be  legally 
drunk. 

This  compares  with  Ms.  Gold’s  dawdl¬ 
ing  along  with  14  ounces  of  booze  over  a 
period  of  V/i  hours  to  reach  a  blood  al¬ 
cohol  level  of  only  .11. 

We  seem  to  have  been  there  first, 
however  you  look  at  it. 

Kurt  Liepman 
(Liepman  is  editor  of  San  Gabriel  Val¬ 
ley  Section  of  the  Los  Angeles  Times.) 

^ 

SPECIAL  INTEREST 

Tom  Wicker  has  given  us  an  excellent 
example  of  everything  that  is  wrong  with 
American  journalism. 

His  plea  for  the  American  press  to  be¬ 
come  “the  last  engine  of  reform”  should 
set  off  alarm  bells  in  every  editorial  de¬ 
partment  in  the  country. 

The  kind  of  partisanship  that  Wicker  is 
advocating  is  the  prime  reason  that  so 
many  people  distrust  the  news  media. 

A  journalist  who  has  a  special  interest 
to  promote  is  a  journalist  who  is  going  to 
damage  the  credibility  of  his  profession. 
It  is  a  pity  that  Tom  Wicker  doesn't 
realize  this. 

William  G.  Murmann 
Cleveland,  Ohio 

*  ♦  * 

HEADLINES 

Still  disagreeing  with  Roy  Copperud 
(Feb.  12),  1  am  even  more  convinced  than 
1  was  eight  years  ago  that  headlines  that 
“clearly  summarize  the  story”  also  are 
the  ones  that  obey  all  the  other  rules  of 
headline  writing.  Heads  that  violate  the 
other  rules  usually  also  fail  to  tell  the 
story.  A  head  writer  who  is  too  lazy  to 
follow  the  rules  is  usually  too  lazy  to  tell 
the  story. 

Lynn  Slovonsky 
(Slovonsky  is  a  member  of  the  Jour¬ 
nalism  Department  at  the  University  of 
Illinois.) 


GET  IT  RIGHT 

Your  publication  of  my  letter  in  the 
February  12  edition  came  as  a  surprise. 
But  proved  my  point. 

In  my  letter  1  admonished  E&P  for 
spelling  my  last  name  incorrectly  (a  mat¬ 
ter  of  accuracy,  not  ego) — to  wit:  “1 
would  appreciate  a  correction — 
especially  since  accuracy  is  supposed  to 
be  the  hall  mark  of  our  profession  (even 
though  E&P  is  rife  with  something  less 
too  often).” 

Well,  if  there  was  any  doubt  of  my 
parenthetical  thought,  you  erased  it. 
With  one  more  stroke  of  inaccuracy,  you 
moved  the  operation  of  the  Evening 
Herald  3,000  miles  from  Sanford,  Flori¬ 
da.  to  Sanford,  California  (wherever  that 
is). 

1  rest  my  case — again. 

Norman  H.  Oshrin 

*  *  * 

FOR  THE  RECORD 

President  Jimmy  Carter,  a  peanut 
picker  of  some  repute  down  this  way, 
will  probably  hold  his  present  office  for 
at  least  four  years.  During  that  period  he 
will  undoubtedly  find  occasion  to  fly  to 
Georgia  for  visits  to  the  old  homestead  as 
he  did  just  the  other  day. 

We’d  just  like  our  media  friends  to 
know  that  when  the  president  flies  down 
here  he  lands  at  Robins  Air  Force  Base 
(that's  Robins  with  one  B)  which  is  lo¬ 
cated  at  Warner  Robins,  Ga.,  a  city  of 
some  42,000  souls  in  various  states  of 
grace.  Warner  Robins  is  not  Macon.  Ga., 
nor  is  it  a  suburb  of  Macon. 

When  everyone  gets  it  straight  we  will 
celebrate  with  a  big  peanut  boiling. 

Glenn  Eberhardt 

(Eberhardt  is  managing  editor  of  the 
Warner  Robins  (Ga.)  Daily  Sun.) 


READERS  COME  FIRST 

I  read  with  great  interest  (E&P,  Feb. 
5)  the  item  about  “Editors  rebuff  ad¬ 
man’s  plea  for  puff  stories.” 

As  you  may  recall,  Mr.  Katz  asked  the 
editors  to  use  “business  office  must” 
copy  and  consider  whether  someone 
they’re  writing  about  is  an  advertiser.  I 
have  been  in  newspaper  advertising  for 
20  years  and  1  know  of  no  responsible 
advertising  executive  in  the  United 
States  who  would  agree  with  his  state¬ 
ment. 

My  philosophy  now,  and  always  has 
been,  is  that  a  newspaper  is  published  for 
the  reader  first  and  no  one  second.  The 
only  way  we  can  retain  our  credibility 
with  the  reader  is  to  publish  that  which  is 
legitimate  news  and  by  doing  this  we  are 
protecting  the  interest  of  the  advertiser. 

All  of  our  research  today  shows  that 
our  readers  are  increasing  in  sophistica¬ 
tion.  If  we  were  to  allow  puffery  in  the 
newspaper  our  readers  would  be  the  first 
to  know  and  would  turn  away  from  our 
medium  in  droves. 

Maurice  J.  BuchartJr. 

(Buchart  is  vicepresident-director  of 
sales  for  the  Courier  Journal  and  Louis¬ 
ville  Times.) 

^  Hfi  Hi 


Short  Takes 

“All  we’ve  been  doing  since  the  freeze 
is  unthawing  people’s  pipes.” — Tampa 
Tribune. 

Hi  *  * 

In  his  current  post.  Clark  is  responsible 
for  all  the  Coast  Guard’s  civil  and  naval 
engineering  problems  .  .  . — New  Lon¬ 
don  (Conn.)  Day. 
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Rap  sessioned 

(Continued  from  page  16) 


“the  sexiest  issues,”  he  said. 

Tom  McCall,  the  former  governor  of 
Oregon,  was  a  popular  dinner  speaker.  A 
former  broadcast  journalist,  McCall  said 
that  “having  been  of  the  press,  I 
wanted  to  be  with  the  press.  I  always 
tried  to  eat  with  reporters  in  the 
cafeteria.”  McCall  said  “no  state  has  a 
more  effective  shield  law  than  Oregon.” 
McCall  said  “the  notion  that  a  reporter 
should  be  an  adversary  to  government  is 
crock.  There’s  nothing  wrong  with  (re¬ 
porters.  and  state  government  officials) 
having  coffee  together.”  He  said  “the 
hell  about  government”  is  that  “it  isn’t 
simple.”  When  the  press  gives  criticism, 
he  said,  from  informed  sources,  “they 
are  usually  quoting  each  other.” 

In  one  of  four  simultaneous  discussion 
sessions,  the  quality  of  statehouse  re¬ 
porters  was  debated,  using  Ed  Bassett, 
Journalism  director  from  USC  as  a  re¬ 
source.  “Some  reporters  dog  it  every 
day  and  some  sluff  it  off  after  20  years  of 
covering  the  legislature,”  was  one  com¬ 
ment.  Ken  Driggs,  press  secretary  to  the 
Speaker  of  the  Florida  House  of  Rep¬ 
resentatives,  said  Florida  reporters  were 
“very  competent  by  and  large.  But  every 


once  in  awhile  in  the  turnover  you  get 
reporters  who  just  don’t  understand 
what’s  going  on.  One  of  these  now  is 
with  the  wires.  We  try  not  to  give  these 
unqualified  people  stories  because  they 
might  screw  it  up.” 

Another  comment  was  that  the  junior 
members  of  the  state  of  Washington 
press  corps  don’t  take  advantage  of  the 
“country  club  atmosphere”  that  the 
older  reporters  enjoy.  A  Missouri  news¬ 
man  injected  that  in  his  statehouse 
“We’ve  got  a  press  corps  that  consists  of 
just  mainly  young  guys  and  old  guys.” 
“And  woman,”  Peggy  O’Neal,  a  student 
observer  from  the  University  of  Florida, 
added.  “No  women  covering  the  legisla¬ 
ture  in  Missouri,”  the  newsman  quickly 
countered. 

Roger  Myers  of  the  Topeka  Capital 
said  “very  few  legislators  know  what  a 
deadline  is  on  a  newspaper.” 

Barney  Waters,  managing  editor  of 
Today,  said  that  during  the  legislative 
session  in  Tallahassee  three  Gannett 
newspapers  have  four  reporters  repre¬ 
senting  them,  with  the  stories  used  by  all 
the  papers.  Waters  asked  others  if  they 
thought  there  was  a  conflict  with  all  the 
papers  using  the  stories  by  Gannett, 
“Would  a  legislator  consider  that 
monolithic?”  Waters  wondered.  A  legis¬ 
lator  told  him  “that’s  fine  if  they’re  all 
good  reporters,”  Waters  said  Gannett  is 


“solving  a  problem  of  staffing  that  way.” 

Jere  Moore  Jr.,  Tallahassee  bureau 
chief  for  the  Florida  Times-Union,  said 
he’s  “never  gotten  a  news  tip  from 
someone  who  didn’t  have  an  axe  to 
grind.”  Runkel  said  “you’ve  got  to  listen 
to  everybody”  to  get  a  story. 

In  the  discussion  of  campaign  cover¬ 
age  led  by  Lou  Cannon  of  the  Washing¬ 
ton  Post,  and  Kate  Cowles  Nichols 
(daughter  of  Gardner  Cowles,  former 
Look  publisher),  who  is  vicechairperson 
of  the  Florida  Commission  on  Human 
Relations,  there  was  a  feeling  expressed 
by  the  legislators  that  legislative  races 
aren’t  well-covered  by  the  larger  news¬ 
papers;  so  there  is  increasing  reliance  by 
legislators  on  community  newspapers  for 
coverage.  Many  legislators  didn’t  under¬ 
stand  or  differentiate  between  what  is 
“exposure”  and  “coverage  of  what  is 
really  newsworthy.”  Participants  said 
too  much  coverage  centered  around 
“staged  media  events.” 

Nichols,  who  lost  to  Paul  Hawkins  for 
the  public  service  commission,  said 
much  of  the  coverage  of  her  race  “was 
on  the  women’s  page;  it  was  too 
cutesy.”  She  objected  to  being  called  a 
newspaper  heiress  and  mother  of.  .  .  . 
Her  issues,  she  said,  weren’t  adequately 
covered.  She  said  she  was  given  “pat¬ 
ronizing  coverage”  like  “two  women  in 
a  cat  fight.” 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 


AMERICANA 


AMERICANA  MISCELLANY.  Appeals  to 
collectors,  history  buffs  and  patriots. 
500-word  features  dealing  with  antique 
weapons,  relics,  accoutrements  arid 
obscure  history  books.  Samples  avail¬ 
able.  Edward  F.  Tubbs,  Warrenton  Su¬ 
tler,  Star  Route,  Warrenton,  Va.  22186. 


CHILDREN'S  FEATURES 


NOW  IN  200  NBNSPAPERS 

Created  by  Betty  Debtiam 

Parents'  favorite  feature  for  children. 
Builds  readers  today  and  lor  tomorrow. 
Call  or  write  today  tor 
testimonials  &  details: 

MSC  FEATURES 
750  Ihiid  Ave,  NYC  10017 
212-867  1112 


EDITORIAL  CARTOONS 


HARD-HITTING  CONSERVATIVE  politi¬ 
cal  cartoons.  This  cartoonist  has  been 
reprinted  in  newsmagazines,  books  and 
won  awards,  too!  Five  days  a  week.  Write 
for  rates  and  samples,  now!  Box  334, 
Editor  &  Publisher. 


AVAILABLE 


FILLERS 


FILLERS  SO  GOOD  some  of  our  news¬ 
papers  use  them  as  regular  or  periodic 
features  at  e  available  to  you  at  moderate 
cost.  Experience?  Our  2 1st  year.  Request 
sample  on  your  letterhead.  Robbins  & 
Associates,  P.O.  Box  780,  Seattle,  Wash. 
98111. 


FINANCIAL 


CRACK  OF  DAWN,  60th  anniversary 
bronze  plaque  given  to  William  A.  Rom- 
key  as  editor  American  Bank  Reporter, 
Daily  Bond  News,  Underwoods  Counter¬ 
feit  Reporter,  Chapins  Banking  Forms, 
Economist  in  Banking  and  Municipal 
Administration.  William  A.  Romkey, 
American  Bank  Reporter,  Wilton,  Conn. 


FOOD 


ALPHABET  SOUP!  A  bite  of  gossip,  a 
morsel  of  good  eating,  700  words  week¬ 
ly.  Never  tastes  the  same  way  twice! 
By  Barbara  Burtoff,  Food  Editor,  The 
Boston  Herald- American.  For  samples, 
rates  write  Box  lOA,  2  Hawthorne  PL, 
Boston,  Mass.  02114. 


GARDENING 


THE  PART  TIME  GARDENER-Refresh- 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson 
Inc.,  1640  Statler-Hilton,  Buffalo,  N.Y. 
14202. 


FEATURES 


GENEALOGY 


A  FRESH  LOOK  at  the  ancient  pastime. 
A  timely  new  Introduction  and  guide  to 
family  tree  climbing  aimed  at  the  novice 
and  veteran  researcher  alike.  Send  for 
free  samples  and  low  rates.  Box  366, 
Editor  &  Publisher. 


GENERAL  INTEREST 


WANT  MORE  LIFE  and  lifestyle  in  your 
feature,  family  living  section?  Sample 
our  articles  free.  Many  papers  use  them. 
Ten-year-old  Features  and  News  Serv¬ 
ice,  P.  0.  Box  11175,  Chicago,  III. 
60611. 


HUMOR 


SQUARESHOOTER— Weekly  look  at  our¬ 
selves  and  world  around  us.  Free  sam¬ 
ples.  BoJo  Jangles,  Box  317,  Patterson, 
N.Y.  12563. 


NORTH  PARIAH  DIARY:  Cheap.  $25  per 
month.  400  words  weekly.  John  Hurst, 
Box  3098,  Rochester,  N.Y.  14614,  for 
samples  and  free  street  map. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly,  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


AVAILABLE 


MONEY 


“MORE  FOR  YOUR  MONEY" 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  E.  13,  Temple,  Texas 
76501. 


POLITICAL  CARTOONS 


A  LIBERAL  LOOK  at  the  political  arena. 
Nationally  known  cartoonist  gives  read¬ 
ers  a  behind-the-scenes  look  with  style, 
flair  and  an  unerring  eye  for  the  real  is¬ 
sues.  Samples,  rates  upon  request.  Box 
299,  Editor  &  Publisher. 


SENIOR  CITIZENS 


LIVING  WITH  AGING.  A  reputable  pub¬ 
lished  clinical  psychologist  answers 
readers'  questions.  Samples.  Jack  Pos¬ 
ner,  220  Madison  Ave.,  New  York,  N.Y. 
10016. 


STAMPS 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131.  Rego  Park.  N.Y.  11374. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World- 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  Send  for  6  free  copies, 
prices.  #1  Easy  St..  Aptos,  Calif.  95003 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  ahould  accompany 
copy  unleat  credit  eatabliahed). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-wepk  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


VENTURE  capital  sought  by  individual  for 
formation  of  weekly  newspaper  in  excel¬ 
lent  market.  Box  3M.  Editor  &  Publisher. 


AD  PRO  seeks  going  publication  to  build. 
Will  invest  or  consider  top  job.  Sunbelt 
states  only.  Box  269,  Editor  &  Publisher. 


CONFERENCES 


AMERICA  EAST!  Newest,  most  dynamic 
Newspaper  Production  Conference  any¬ 
where.  You're  invited.  Come  to  Hershey, 
Pa.  March  30-April  1.  Exhibit  Hall  SOLD 
OUT!  Seven  workshops!  Hotel  rooms  are 
getting  short.  It’s  action  time.  Write  or  call 
Dick  Dew,  2717  N.  Front  St.,  Harrisburg, 
Pa.  17110.  (717)  234-4067. 


EDUCATIONAL  OPPORTUNITIES 


GRADUATE  PROGRAM  leading  to  MA  in 
Public  Affairs  Reporting.  Students  intern 
for  six  months  with  media  covering  Illinois 
Legislature  and  receive  monthly  stipend. 
Applications  due  April  1  for  fall  term. 
Write:  Bill  Miller,  PAR  Director,  Sangamon 
State  University,  Springfield,  III.  62708. 


FEATURE  LEADS 


TREASURE  INDEX  gives  hundreds  of  leads 
for  news  and  features  on  unpublicized 
abandoned  towns,  ghost  towns,  100  to  200 
year-old  towns.  Includes  individual  town 
maps,  country  maps,  all  counties,  all 
states.  $2  for  sample  copy.  Researched 
Resources  Inc.,  Box  101,  Bronx,  N.Y. 
10468. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


GROSECLOSE  WILLIAMS 
&  ASSOCIATES 

Founded  1944,  1010  Vermont  Avenue 
N.W.,  Washington,  D.C.  20005.  "Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U.S.  Tax  Court, 
re  Worcester  Telegram. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  ^x  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490.  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  NAtional  8-1133 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348. 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair.  Calif.  91763.  (714) 
626-6440. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  446-0871  da_rfime;  (813)  733-8053 
nights;  or  write  Box  3364,  Clearwater 
B^ch,  Fla.  33515.  Noobligations,  of  course. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GIVE  THEM 
THE  BUSINESS! 


Here’s  proof:  In  an  unsolicited  letter 
L.  E.  Towe,  of  the  Towe  Agency, 
Winter  Park,  Fla.,  told  us: 

"This  agency  in  the  last  year  has 
handled  four  newspaper  properties. 
We’ve  used  three  different  classified 
advertising  media,  but  EDITOR  & 
PUBLISHER  has  done  two  things. 

"One,  it  has  cost  the  least  of  the 
three. 

"Two,  it  has  out-pulled  the  others 
twice  over.  And  it  has  produced  the 
buyers.  To  me,  that  is  advertising 
efficiency  and  value.” 

Thank  you,  Mr.  Towe,  both  for  your 
ads  and  your  letter.  It  is  indeed  grati¬ 
fying  to  know  that  our  pride  in  our 
publication  and  its  classified  section 
is  not  without  justification. 

Other  brokers  agree  with  Mr.  Towe’s 
statements.  Here’s  a  sampling  from 
across  the  country: 

"Boy!  Do  your  ads  pull!  The  last  ones 
we  ran  have  us  under  a  ton  of  calls 
and  letters.” 

"Our  classified  ads  in  Editor  &  Pub¬ 
lisher  do  a  terrific  job  pulling  inquiries 
.  .  .  from  across  the  spectrum  of  the 
newspaper  industry.  They’re  read  by 
people  on  weeklies,  dailies,  subur¬ 
bans, shoppers  and  specialized  pub¬ 
lications  . .  .  and  really  bring  results.” 

“The  area  5  daily  was  sold  last 
week.  Our  advice  to  "Hurry”  was  well 
founded.  Thanks  Editor  &  Publisher.” 

“I  sold  the  (name  of  paper)  to  the  first 
person  who  saw  it  and  sold  the  (other 
paper)  also  on  the  first  try.  It’s  a 
pleasure  to  be  an  advertiser— it  also 
pays!” 

These  people  are  pros  when  it  comes 
to  buying  and  selling  newspaper  prop¬ 
erties.  Whether  you’re  a  broker  or  a 
principal  if  you’re  in  the  market  to  buy 
or  sell  a  newspaper,  take  the  profes¬ 
sional  approach— 


E&P  CLASSIFIEDS 

WHEN  rr  COMES  TO  SELLING  PAPERS. 

WE  KNOW  OUR  BUSINESS! 
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Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line — $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name  _  .  _  —  .  _ 

Address  _  _  _ _ 

City  _ State  _ Zip  — _ 

Phone _ _ _ — _ 

Authorized  by _ 

Classification _ 

Copy - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _  Weeks _ _  ..Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  (  PUBLISHER  •  BSD  Third  Ave.  •  New  York.  N.Y.  10022 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


6-FIGURE  PROFITS  from  a  weekly?  We 
have  and  you  can  with  this  lower  Zone  3 
suburban  paper.  Expanding  market  4 
miles  from  major  Southern  city.  Modern 
equipment:  excellent  staff  of  10.  Attrac¬ 
tive  terms  and  information  to  qualified 
buyers  only.  Box  377,  Editor  &  Publisher. 


SAVE  OUR  HEALTH  AND  MARRIAGE. 
Couple  in  60s  can't  stand  stress.  Offset 
weekly  newspaper,  Zone  2  plus  commer¬ 
cial  print  shop.  A  steal.  $30,000  cash, 
firm,  principals.  (Equipment-supplies  al¬ 
so.)  Box  260,  Editor  &  Publisher. 


FLORIDA  MULTI-WEEKLIES  in  major  mar¬ 
ket.  Gross  $%  million.  Price  $1  million. 
10%  down.  Long  payout.  Would  sell  for 
stock  exchange.  BECKERMAN  ASSOC., 
INC.,  14(X)1  Miramar,  Madeira  Beach,  Fla. 
33708.  (813)  391-2824. 


FREEZING?  Buy  Florida’s  fastest  growing 
established  weekly.  Priced  at  gross, 
$51,200.  Net  $24,700.  29%  cash.  Box 
248,  Editor  &  Publisher. 


WESTERN  PENNSYLVANIA— Bi-weekly 
group  of  free  newspapers  serving  unique, 
thriving  market  segments.  Compugraphic 
equipment.  $125,000  gross  last  year. 
$100,000  with  half  down.  Box  272,  Editor 
&  Publisher. 

$27,000  CASH  DOWN  buys  profitable,  ex¬ 
panding  Florida  weekly  plus  3  bed  2  bath 
house  plus  separate  office  building  plus 
huge,  screened  pool,  all  on  2Vz  acres  prime 
high  land.  Balance  at  7y2%.  A  steal!  Box 
252,  Editor  &  Publisher. 


STABLE  newspaper.  20  years  old.  23  is¬ 
sues  a  year.  Gross  $16,000,  paid  circula¬ 
tion.  Area  1.  Ideal  base  income  for  free¬ 
lance  couple.  Excellent  potential  for  de¬ 
sign/job  printing  business.  Quiet,  spec¬ 
tacularly  beautiful  resort  mountain  and 
lake  community.  Box  328,  Editor  & 
Publisher. 

ESTABLISHED  WEEKLY,  Zone  5, 
suburban-industrial  area,  2  universities, 
colleges.  1976  gross  $59,404.  Price 
$50,000.  29%  down,  balance  5 years.  Pub¬ 
lisher  retiring.  State  credentials.  Box  349, 
Editor  &  Publisher. 


WEEKLY  ADVERTISER— Beautiful,  boom¬ 
ing  Idaho.  Must  sell  due  to  health.  Well 
established  fast  growing  weekly  Adver¬ 
tiser.  Good,  long  term  contract  accounts 
included.  Cash  or  terms.  Write:  Home 
Towne  Publications,  P.  0.  Box  7834, 
Boise,  Idaho  83707. 


NEWSPAPERS 
FOR  SALE 

South  Texas  weekly  in 
booming  area  —  beautiful 
climate 

1 6,500  guaranteed 
circulation 

$250,000  Gross 
$25,000  Net  before  tax 
Real  estate  available  sale 
or  lease 

Bi-Weekly-Texas 
2100  Circulation  — 
Complete  Plant. 

$300,000  Gross. 

Call  Don  Malcolm  for 
information.  214/233-4334 

Doubledoy  Medio 

Brokers  of  Radio,  TV,  CATV 
and  Newspaper  Properties 
1  3601  Preston  Rd.,  Suite  41  7 
W,  Dallas  75240 


WELL  FINANCED  GROUP  PUBLISHER  FERAG  STACKER  Model  BAU-JHR,  serial 


WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  DEAL 
THAT  WILL  BE  BEST  FOR  THE  SELLER. 
RESPOND  TO  BOX  190,  EDITOR  & 
PUBLISHER. 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


WEEKLY  sought  in  Long  Island,  New  York 
area.  Showing  profit.  Box  312,  Editor  & 
Publisher. 


SOUTHWEST  VIRGINIA  weekly  wanted  for . 
owner/operator  buyer.  Initial  contact 
through  Butterfields'  Business  Brokers, 
5346  Peters  Creek  Rd.,  Roanoke,  Va. 
24019. 


RETIRING?  Moving  on  to  greener  pas¬ 
tures?  Have  a  small,  successful  specialty 
publication  or  weekly  newspaper?  I'm  in¬ 
terested.  Box  371,  Editor  &  Publisher. 


AGGRESSIVE  young  publisher  seeks  to 
acquire  substantial  weekly  or  chain  in  the 
greater  N.Y.  metro  area.  Must  have  impor¬ 
tant  market  share  in  growing  area.  Trade 
publications  considered.  $250M  minimum. 
Principals  and  brokers  with  written  au¬ 
thorizations  only.  Box  341,  Editor  & 
Publisher. 


NEWSPAPER  WANTED:  Country  weekly 
with  modern  job  shop.  Preferably  in  Area 
2,  but  will  consider  right  opportunity  in  any 
section  of  the  country.  Must  be  solid  com¬ 
pany  with  positive  cash  flow  and  growth 
pptential.  Would  prefer  printing  situation 
with  excess  capacity.  If  property  is  heal¬ 
thy,  would  also  prefer  to  retain  present 
management.  Send  all  details  first  letter; 
all  replies  held  in  strict  confidence.  Purch¬ 
aser  is  respected  and  successful  interna¬ 
tional  communications  company  with  book 
and  magazine  publishing  divisions,  sep¬ 
arate  printing  and  market  research  com¬ 
panies,  and  direct  mail  and  catalog  divi¬ 
sions,  Annual  sales  $60  million.  Box  357, 
Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 


COMPUTER  REPAIR 


HARRIS  2200  USERS — Datacraft  Memory 
repair  now  at  affordable  prices.  10-day 
turn  around,  30-day  warranty.  For  informa¬ 
tion  call  or  write  Second  Source  Comput¬ 
ers  Inc.,  3075  S.  Harbor  Blvd.,  Santa  Ana, 
Calif.  92704.  (714)  751-SSCI. 


MAILROOM 


SHERIDAN  48P,  24P  and  Mueller  227  in-  | 
serters.  Excellent  condition.  Box  2061, 
Editor  &  Publisher. 

STA-HI  251  Counterstacker  and  Cutler 
Hammer  Mark  III.  Excellent  condition.  Box 
2153,  Editor  &  Publisher. 

SHERIDAN  72P  INSERTER  and  Sta-Hi 
251  counter  stacker  and  conveyor.  Spares 
included.  Very  good  condition.  Box  2276, 
Editor  &  Publisher. 

3  FERAG  STACKERS,  2  mechanical,  1 
hydraulic.  Accurate  count,  perfect  jog. 
Like  new,  used  only  one  year.  New  spare 
parts  at  50%  of  cost.  Mattia  Press  Inc., 
(201)  759-0600,  ask  for  Leo  Mattia. 

1975  SIGNODE  MLIEE  Strapping 
Machine.  Uses  plastic  strapping,  little  use 
and  in  excellent  condition.  $3500  firm. 
Phone  D.B.  Glasgow,  (919)  353-1171. 


N-R  AP  440-126.  Includes  digital  Read-out 
counter.  Does  not  include  transformer.  We 
bought  it  used  and  have  decided  not  to  use 
it.  No  reasonable  offer  refused.  Phone: 
(312)  586-8800,  ext.  391. 


MISCELLANEOUS 


COLD  TYPE 
conversion  completed 
AVAILABLE  IMMEDIATELY 
Complete  Stereo  Department 
Mat  Rollers,  Routers  Shears-Power  and 
foot.  Pony  Autoplates,  Pumps,  Pots, 
Casting  Boxes,  Saws,  Planers,  Trimmers 
and  Formers,  etc. 

Composing  Room 

Elektrons,  Comets,  Model  33  (fully 
equipped— including  Mats,  Magazines 
and  spare  parts),  Justapes,  reperforators 
and  readers,  Hamilton  Storage  racks, 
Vandercook  SP  25  proof  press.  Trucks, 
chases  and  saws. 

Will  Sell  all  or  in  part 
For  information:  Call  or  write 
Victor  Tardue-Production  Manager 
Reading  Eagle  Company 
Box  582,  Reading,  Pa.  19603 
(215)  373-4221 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


NEWS  RACKS 


115  NEWSPAPER  BOXES— Good  condi¬ 
tion,  some  never  used.  $50  each.  Sun- 
coast  Color  Press.  (813)  921-5763. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


HENDRIX  5200  Visual  Display  Typesetting 
unit  with  tacit  reader.  4K  of  storage  with 
an  additional  4K  auxiliary.  Purchased  in 
July  1971  and  was  used  as  a  back-up  input 
system.  It  has  three  reader  input  ports  and 
one  punch  output.  Good  for  an  editing 
terminal  on  initial  input  data.  For  further 
information  contact  Dick  Chaney  or  Don 
Wing,  North  Platte  Telegraph,  North  Plat¬ 
te,  Neb.  (308)  532-6000. 

COMPUGRAPHIC-JUSTOWRITERS  I 
7200  with  line  counter— $3100.  Compu-  j 
writer  I,  $4300.  Keyboards— $1200.  FHN  ; 
Business  Prod.,  Church  Rd.,  Mt.  Laurel,  I 
N.J.  (609)  235-7614. 


COMPUGRAPHIC  4961,  2  machines,  in 
good  working  condition,  $2800  each.  The 
Review,  68830  Main  St.,  Richmond,  Mich. 
48062.  (313)  727-3745. 

HENDRIX  52CXDB  VDT  stand-alone  termi¬ 
nal  with  Decitek  reader.  New  September 
'72  and  well  maintained.  Perfect  to  edit 
TTS  tape,  or  for  back-up  to  front  end  sys¬ 
tem.  Could  be  used  for  first  step  into  elec¬ 
tronic  editing  for  newspaper  with  tape  per¬ 
forators.  First  $7500  takes  it.  Contact 
Marc  W.  Anthony.  Publisher,  Scotts  Bluff 
Star-Herald,  Scottsbiuff,  Neb.  (308)  632- 
0670. 

COMPUGRAPHIC  4961  TL,  3  keyboards, 
spare  reader,  2  cassettes,  2  cases  paper 
tape,  10  film  fonts.  Late  model  (SN/854.) 
In  excellent  condition.  $6950,  FOB  Hous¬ 
ton.  Printer’s  News,  Box  190,  Bellaire, 
Texas  77401.  (713)  784-2927. 


COMPUGRAPHIC  MAG  SET  used  for 
several  jobs.  Like  new.  Will  sell  for  half 
price.  (609)  234-8275. 


3-YEAR-OLD  COMPUWRITER  JR.,  Com¬ 
pugraphic  7200  Headliner.  Call  (912) 
482-3367;  PMs  242-7343. 


COMPUWRITER  JR.— 3  font  strips,  3  gear 
sets,  7  to  23  point.  Take  over  payments  or 
buy  outright.  The  Wrangell  Sentinel,  Box 
798,  Wrangell,  Alaska  99929.  (907)  874- 
3411. 


PLATE  PROCESSING 


FOR  SALE 

Goss  Plate  Maker,  Serial  No.  91— Model  T 

Goss  Metal  Pump  Serial  No.  101— Model 
HK 

Kemp  Metal  Pot,  Serial  No.  3/3678.  9 
Heaters  10  K.W.  230  V.  single  Phase 

Sta-Hi  Curved  Plate  Router  No.  15756 — 
Model  MR  10 

Wood  Vacuum  Mat  Former  No.  5236 — 
Model  3023-R3026 

Sta-Hi  Vacuum  Mat  Former  No.  90726— 
Model  MF300 

Sta-Hi  Vacuum  Mat  Former  No.  P-6979 

Mat  Roller,  Goss  Serial  No.  161— Model 
45S 

Wood  Plate  Mounter 

2— DM48  Master  Etchers,  each  with  Hold¬ 
ing  Tank 

Tasope  Model  6(X)  Neutralizing  Tank 

4500  Gallon  Stainless  Steel  Acid  Storage 
Tank  with  Pump 

Contact  G.  W.’ Gardner,  Florence  (S.C.) 

Morning  News,  (803)  669-1771 


PRESSES 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
2  Goss  Community  units  for  add-on 
Goss  Community  1  unit,  folder 
Goss  Community  folders 
Goss  Suburban  folder 
Goss  Suburban  3  units 
Goss  Suburban  5  units 
Goss  Urbanite  folder,  22% " 

Goss  Universal  6  units 
Cottrell  V-15  units,  and  presses 
Fairchild  Newsking,  units 
Fairchild  Newsking,  2  unit  press 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2'’ 
cutoff 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATION 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  .Telex  25-4388 

GOSS  URBANITE  4  units,  new  approxi¬ 
mately  1964,  half  and  quarter  folder.  New 
Gregg  imprinter,  Gilmorent  V4  and  Ve  fol¬ 
der,  Contact  IPEC  Inc.,  (312)  738-1200. 

HARRIS  V-15A  Web  Offset,  5  units  with 
folder  and  accumeter  paster.  Only  6 
months  old.  Will  consider  offer  on  all  or 
part.  Call  Dick  Conlon,  (713)  623-0060. 

FAIRCHILD  NEWSKING  2  unit  web  offset 
press  with  folder,  etc.  1967.  Call  Mr. 
Koravos,  (617)  475-3210. 

I  OLDER  MODEL  4-unit  web  offset  press,  4 
I  roll  stands  and  folder,  good  condition,  per- 
I  feet  for  small  weekly.  $18,500.  (615) 
877-1054. 

GOSS  METRO— 4/5  units,  late  model, 
available  with  flying  paster.  Box  2204, 
Editor  &  Publisher. 

GOSS  COMMUNITY  6-unit,  SC  folder,  new 
1970,  IPEC  Inc.  401  N.  Leavitt  St..  Chi¬ 
cago,  III.  60612.  Ph:  (312)  738-1200;  Telex 
25-4388. 

GOSS  URBANITE,  6  standard  units,  one  3 
color  unit,  two  6  position  roll  stands.  Goss 
Urbanite  folder  with  V4  fold,  two  60  hp 
drives.  Available  August,  1977. 

GOSS  COMMUNITY.  4  units  with  S/C  fol¬ 
der,  1969 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.  INC. 

(201)  438-3744 


We  move  machinery! 
EiP  Classifieds 
(212)  752-7053 


EDITOR  &  PUBLISHER  for  February  26,  1977 


EQUIPMENT  &  SUPPLIES 


PRESSES 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


64  PAGE  OFFSET  PRESS.  Available  now. 
Double  width,  semi-cylindrical,  23  9/16 
inch  cutoff.  Runs  at  25,000  an  hour 
straight.  This  is  a  one  of  a  kind  press.  It  is 
in  excellent  condition.  No  reasonable  offer 
refused.  If  you  have  a  lot  of  pages  and 
want  to  get  into  offset  cheaply,  this  is  your 
press.  Phone:  (312)  586-8800,  ext.  391. 


GOSS  HEADLINER  PRESS 
23  9/16  CUTOFF,  EXCELLENT  CONDITION 
6  units  and  Goss  2;1  and  3:2  folders.  In¬ 
cludes  saddles  for  direct  printing.  Com¬ 
plete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 


EXCELLENT  BUY.  3-year-old  Harris  4  unit 
V-1 5  with  V-25  heavy  duty  Vi  and  Vt  folder. 
50hp  drive.  Complete  overhaul  October 
'76.  Contact  W.  Grote,  (216)  725-4161. 


3  UNIT  COLOR  KING,  good  condition.  See 
in  operation.  $39,500  cash.  Easily  loaded. 
(913)  233-6777. 


WANTED  TO  BUY 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


STA-HI  251.  257  or  Cutler  Hammer  Mark 
III  Stacker.  Also  SHERIDAN  24P  or  48P  or 
Mueller  227  inserter.  Box  2053,  Editor  & 
Publisher. 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WANTED  FOR  EXPORT: 
GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318,  (404)  873-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fol¬ 
der  unit  separate.  Box  1712,  Editor  & 
Publisher. 


MUELLER  227  inserter 
and  Mueller  231  stacker. 
Box  2251,  Editor  &  Publisher. 


MOTOR/DRIVE  UNIT  capable  of  adaptitig 
to  Goss  Universal  Press.  Horsepower:  5(1; 
Voltage:  208-220/440:  Amperes:  122/61: 
Phase:  3;  Speed:  1775rpm.  Contact 
Wayne  Gransden,  (609)  845-3300, 


OLD  FILM  NEGATIVES  for  silver  recovery. 
Pa;ing  30c  per  pound  of  film  shipped  by 
March  31.  I  pay  all  freight.  Immediate 
payment.  Your  choice:  either  money  or 
pure  silver  bars  at  market.  Phone  or  write 
for  shipping  instructions  or  I'll  pick  up 
within  100  miles  of  Trenton,  N.J.  No  gold- 
enrod.  R.  Breitinger,  198  Oaklyn  Terrace, 
Lawrenceville,  N.J.  08648.  (609)  882- 
7966. 


USED  KING  add-on  unit  with  roll  stand. 
Frank  Buckley,  111  Nichols  St.,  San  Mar¬ 
cus.  Texas  or  phone  (512)  392-3014  after¬ 
noons  or  evenings. 


ONE  UNIT  with  roll  stand  for  Cottrell  V-  15A 
press.  Must  be  in  good  condition.  Noble 
Welch,  Terrell  Tribune,  P.  0.  Box  669,  Ter¬ 
rell,  Texas  75160.  (214)  563-6476. 


ALWAYS  IN  THE  MARKET 
Scrap  lithoand  Polymer  Aluminum  plates. 

ATLAS  IRON  &  METAL  CO. 

Dallas,  Texas  (214)  225-4221 


NEWSRACKS— Coin  operated,  in  good 
condition.  Initially  need  approximately  40. 
Must  be  good  price.  (404)  875-0661.  Mr. 
Brown, 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small, 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


INDUSTRY  SERVICES 


CIRCULATION  PROMOTION 

THINKING  of  a  telephone  sales  campaign 
or  a  boy  crew  program?  Our  company  pro¬ 
duces  new  home  delivery  customers  that 
STICK  for  some  of  the  largest  newspapers 
in  the  United  States.  We  offer  the  highest 
type  sales  promotion  people  and  the  finest 
quality  order  in  the  newspaper  industry. 
Make  us  prove  it!  Write  Dick  Levis  or  Phil 
Pfeffer,  P&L  Promotions  Inc.,  1064  Clin¬ 
ton  Ave.,  Irvington,  N.J.  07111  or  give  us  a 
call,  (201)  399-1211,  now! 

EDITORIAL  SERVICES 

$50  A  WEEK  gets  you  a  WASHINGTON 
CORRESPONDENT.  Coverage  of  YOUR 
local  stories  and  people  in  D.C.  (703) 
549-4167  (best  before  9:30AM  or  after 
6:30PM  EST).  Box  31,  College  Park,  Md. 
20740.  Save  this  ad. 

PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 

PRINTING  SERVICES 

EXCELLENT,  HONEST  letterpress  printing 
service  available  at  country  prices  for  tab 
or  broadsheet  newspapers.  Mailing 
facilities.  Standard  Printing.  Co.,  Celina, 
Ohio  45822.  Ph-.  (419)  586-^371. 

RESEARCH  STUDIES 

DO  YOU  KNOW? 

Newspaper  audience  research  is  helping 
many  publishers  in  all  types  of  markets 

•  Increase  circulation 

•  Determine  editorial  strengths 

•  Give  advertisers  wanted  market  data 

•  Aid  advertisers  in  media  selection 

•  Improve  newspaper's  market  position 
Do  you  know  the  cost  is  affordable?  For 
information  without  obligation  contact 

BARBOUR  &  MONROE 

Media  Research/Market  Analysis 
Orlando,  Florida  32803 

239  Pasadena  PI.  (305)  423-0509 

Help 

Wented... 

ACADEMIC 

UNIVERSITY  OF  NEBRASKA  LINCOLN, 
SCHOOL  OF  JOURNALISM 

FOUR  FACULTY  POSITIONS 
Faculty  member  for  photography  one- 
academic-year-leave  replacement,  starting 
Fall,  1977.  Co-ordinator  of  photography  in 
News-Editorial.  Strong  professional  news 
experience  could  compensate  for  graduate 
degree.  Bachelors  required.  This  is  a  one- 
academic-year,  special  visiting  appoint¬ 
ment  and  will  not  lead  to  a  permanent 
tenure-leading  position. 

Faculty  member  for  combination  load  in¬ 
cluding  photography  and  at  least  one  other 
news-editorial  area— reporting,  editing, 
graphics,  etc.  This  is  a  special  appoint¬ 
ment  for  the  academic  year,  starting  Fall 
1977;  no  assurance  that  appointment  will 
lead  to  permanent,  tenure-leading  posi¬ 
tion. 

Two  faculty  pos  tions,  basically  in  News- 
Editorial.  but  to  cover  the  following  areas: 
reporting,  editing,  graphics  (and  or  typog¬ 
raphy).  and  history  of  the  mass  media. 
Salaries  competitive.  Equal  Oppoiiunity 
Affirmative  Action  Employer.  Contact 
Neale  Copple,  Director.  School  of  Jour¬ 
nalism.  University  of  Nebraska-Lincoln 
Lincoln,  Nebraska  68588. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


HELP  WANTED 


ACADEMIC 


STUDENT  PUBLICATIONS  director/ 
assistant  professor  in  journalism,  a  new 
position.  Will  advise  publications  and 
teach  news  courses.  Qualifications:  Mas¬ 
ters  degree,  professional  news  experience. 
Competitive  salary.  Applications  deadline: 
March  15.  Send  letter,  resume  to  Elden 
Rawlings,  Chairman,  journalism,  Texas 
Christian  University,  Fort  Worth,  Texas 
76129.  An  Equal  Opportunity,  Affirmative 
Action  Employer. 


THE  DEPARTMENT  OF  COMMUNICA¬ 
TION,  Utah  State  University,  seeks  a  full¬ 
time  faculty  member  with  a  minimum  of 
five  years  professional  experience  to  teach 
in  the  areas  of  newspaper  reporting  and 
editing  and  press  responsibility.  Applic¬ 
ants  should  have  at  least  a  Masters  Degree 
in  journalism,  PhD  preferred.  Salary  range: 
$12,000-$15,000  on  9-month  contract, 
beginning  September,  1977.  Send  resume 
and  names  and  addresses  of  at  least  three 
references  to  Dr.  K.  S.  Sitaram,  head.  De¬ 
partment  of  Communication,  UMC  46, 
Utah  State  University,  Logan,  Utah  84322, 
no  later  than  April  1.  1977.  Utah  State  is 
an  Affirmative  Action/Equal  Opportunity 
Employer. 


JOURNALISM.  Position  not  definite,  but 
probable,  for  new  faculty  member  to  teach 
upper  level  courses  in  advertising  and  pub¬ 
lic  relations.  Knowledge  of  photography 
also  would  be  helpful.  PhD  preferred,  a 
solid  media  experience  required.  ACEJ 
fully  accredited,  strong  faculty  and  good 
students.  Write:  Chairman,  Dept,  of  Jour¬ 
nalism,  University  of  Mississippi,  Univer¬ 
sity,  Miss.  38677.  Equal  Opportunity  Em¬ 
ployer,  M/F.  Apphcation  deadline  April  10. 


BROAtXAST  JOURNALIST 
To  teach  broadcast  journalism,  basic  news 
writing  and  mass  media  courses.  Expertise 
in  a  related  area,  such  as  public  relations, 
criticism,  editorial  writing,  or  photojournal¬ 
ism  helpful.  Salary  and  rank  negotiable. 
Field  and/or  classroom  experience,  PhD 
preferred. 

Applications  accepted  to  April  11,  1977. 
Send  Resume  tO: 

Affirmative  /Action  Committee 
Office  of  the  Academic  Vice-President 
Drawer  R 

Morrison  Hall  William  Paterson  College 
3(X3  Pompton  Road 
Wayne,  New  Jersey  07470 
An  Equal  Opportunity  Employer 


ADMINISTRATIVE 


GENERAL  MANAGER  needed  to  meet 
challenges  of  new  weekly  product  in  Zone 
2  resort  area.  Strong  sales  background  a 
must.  Solid  salary  commensurate  with  ex¬ 
perience  plus  incentive  and  all  company 
benefits,  ^nd  resume  to  Box  327,  Editor 
&  Publisher. 


MANAGER  WANTED — Person  experienced 
in  all  phases  of  weekly  newspaper  opera¬ 
tions.  Management  position  open  in  the 
heart  of  Tennessee.  Send  resume  to  Osia 
Williams,  The  Dispatch,  P.O.  Box  848, 
Cookeville,  Tenn.  38501. 


ADVERTISING  DIRECTOR  needed  to  meet 
the  challenges  in  growing  Zone  3  area.  We 
seek  an  energetic  goal-oriented  profes¬ 
sional  capable  of  filling  the  entire  advertis¬ 
ing  function  for  a  35.(X)0  combination 
daily  in  a  vibrant  growth  market.  Position 
offers  opportunity  for  personal  and  profes¬ 
sional  development.  Send  resume  describ¬ 
ing  yourself,  education,  experience  and 
compensation  requirements  to  Box  288, 
Editor  &  Publisher. 


MANAGER  for  South  Dakota  weekly  news¬ 
paper  group,  must  be  strong  on  ads.  Call 
Gene  Chamtjerlin,  (645)  845-3646. 


ART  PRODUCTION 


GRAPHIC  ARTS 

Experienced  department  store  ad  manager 
or  with  ad  agency  for  newspaper  advertis¬ 
ing.  Repro  camera  and  art  background. 
Some  sales  desirable.  Extensive  travel 
Midwest  eastward.  Residence  (Area  4,  5,  6 
preferred)  near  major  air  service  facility  or 
willing  to  relocate.  Excellent  compensation 
and  benefits  with  licensors  of  Fluoro¬ 
graphic  process  used  for  newspaper  ad  re¬ 
production.  Please  submit  resume  and 
salary  history  to  Fluorographic  Services 
Inc.,  622  Olive  St.,  Santa  Barbara.  Calif. 
93101. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 

needed  to  meet  the  challengess  in  growing 
Zone  4  area.  We  need  an  energetic,  goal- 
oriented  person  who  can  conceive,  plan, 
organize,  implement  and  manage  effective 
promotion,  sales,  service  and  collection 
programs.  Individual  must  be  very  strong 
in  human  relations  and  be  able  to  provide 
quality  leadership  in  circulation  staff  in 
medium  size  daily.  Position  offers  oppor¬ 
tunity  for  personal  and  professional  de¬ 
velopment,  achievement-oriented  pay  and 
excellent  fringe  benefits.  If  you  want  to 
learn  more  about  this  challenging  and  re¬ 
warding  opportunity,  send  resume  describ¬ 
ing  yourself,  education  and  experience  to 
Box  121,  Editor  &  Publisher. 


AS  CIRCULATION  MANAGER,  the  growth 
potential  of  our  6  Zone  5  weeklies  offers  a 
true  challenge  to  the  ambitious  individual. 
Besides  the  excellent  fringe  benefit  pro¬ 
gram,  this  interesting  position  involves  an 
endless  variety  of  options  in  the  areas  of 
creative  problem  solving  and  planning 
successful  carrier  campaigns.  If  you  are  a 
success  oriented  person,  perhaps  a  dis¬ 
trict  manager  who  would  like  to  move  up, 
apply  your  experience  to  our  expanding 
suburban  market.  Send  your  resume  to 
Box  261,  Editor  &  Publisher. 


DISTRICT  MANAGER  for  Zone  6  daily  and 
Sunday.  Opportunity  for  rapid  advance¬ 
ment  to  supervisory  position.  Must  be  an 
aggressive  self-starter.  College  degree  re¬ 
quired.  Send  resume  to  Box  306,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  ready  to  put 
ideas  and  experience  to  work,  promoting 
home  delivery.  7-day  morning  in  Zone  3. 
Good  opportunity  for  person  who  can  plan, 
gauge  and  promote.  Send  resume  to  Box 
323,  Editor  &  Publisher. 


EXPANDING  SUBURBAN  MARKET  needs 
aggressive  circulation  manager.  45,000 
distribution,  mail  and  carriers.  Must  have 
carrier  motivation  and  organizational  abil¬ 
ity.  Bee  Publications,  P.  0.  Box  157,  Wil- 
liamsville,  N.Y.,  14221,  (716)  632-4700. 

CIRCULATION 
SALES  MANAGER 

This  new  position  requires  an  enthusiastic, 
innovative,  results-oriented  individual  to 
head-up  the  home  delivery  of  a  daily  and 
Sunday  newspaper  published  in  growing 
metropolitan  center  in  Zone  2. 
Responsibilities  include  creation,  de¬ 
velopment,  organization,  implementation 
and  an  emphasis  on  management  in-field 
of  programs  by  which  a  force  of  60 
employees  and  2000  carriers  might  be 
motivated  toward  higher  achievement  in 
the  sales  and  service  functions  of  the  de¬ 
partment. 

Salary  in  the  20s,  excellent  fringe  benefits, 
company  supplied  car  with  2-way  radio. 
Bright  future  for  advancement  in  the  or¬ 
ganization. 

If  you  have  the  experience  and  personal 
qualifications  to  meet  these  challenges, 
tell  us  about  yourself,  education  and  work 
history.  Box  360,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


EXPERIENCED  CLASSIFIED  salesperson 
(2  •  years).  Building  classified  section. 
Growing,  1(X),000  circulation.  Must  be  ag¬ 
gressive.  Excellent  fringes,  including  profit 
sharing.  Sun  belt.  Send  resume,  including 
earnings,  references.  Personnel,  Al¬ 
buquerque  News,  Box  25526,  Albuquer¬ 
que,  nTa.  87125. 


EXPERIENCED  CLASSIFIED  Ad  Manager 
position  open  now  on  one  of  New  Eng¬ 
land's  leading  7-day  newspapers.  Proven 
track  record  needed  to  join  aggressive 
sales  team.  Job  is  challenging,  demanding 
and  rewarding.  Top  benefits.  Salary  com¬ 
mensurate  with  experience.  Submit  com¬ 
plete  resume  including  salary  require¬ 
ments  to  Advertising  Director,  The  Bur¬ 
lington  Free  Press,  P.  0.  Box  10,  Burling¬ 
ton,  Vt.  05401. 


E&P  Classifieds — 

As  effective  in 
the  newspaper  community 
as  your  newspaper’s  classifieds 
are  in  your  community! 
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HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ARE  YOU  the  No.  2  person  in  Classified 
with  a  road  block  keeping  you  from  getting 
ahead?  This  may  be  the  opportunity  you've 
been  looking  for.  Our  50,000  daily  in  a 
competitive  Zone  2  market  offers  the  clas¬ 
sified  advertising  manager's  position  for 
someone  who  has  classified  experience,  is 
sales/promotional  minded,  and  who  wants 
to  get  as  far  in  the  newspaper  advertising 
business  as  his/her  talents  will  allow.  Send 
resume  and  salary  requirements  to  Box 
244,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


RETAIL  ADVERTISING  SALESPERSON 
The  Desert  Sun  in  Palm  Springs  is  looking 
for  an  experienced  retail  advertising  repre¬ 
sentative.  Potential  unlimited  for  right 
person.  This  is  an  exciting,  fast-growing 
newspaper.  Excellent  salary  and  benefits. 
Reply  to  Bud  Nagel,  The  Desert  Sun,  615 
S.  Palm  Canyon  Dr..  Palm  Springs,  Calif. 
92262.  (714)  325-8^66. 


EXPERIENCED  SALES  LEADER  sought  for 
15M  Midsouth  daily.  Personality  and  abil¬ 
ity  to  organize  and  motivate,  and  chain  ex¬ 
perience  are  "musts."  Quality  family  living 
in  area  with  top  educational  facilities  and 
plenty  of  outdoor  recreational  opportuni¬ 
ties.  A  challenging  position  for  top  person 
in  a  rapid  growth  area.  Box  258,  Editor  & 
Publisher. 


DO  YOU  HAVE  interest  and  experience  in 
advertising  sales?  Am  starting  a  sports- 
oriented  paper.  Need  goal-oriented  per¬ 
sons  for  sales  management.  Zone  5.  Mar¬ 
ket  area  is  growing.  Selection  of  personnel 
is  open.  Investor  encouraged.  Box  295, 
Editor  &  Publisher. 


OriE  OF  SOUTH  FLORIDA'S  largest  weekly 
newspaper  chains  is  looking  for  an  aggres¬ 
sive  account  executive  in  retail  display 
sales.  Base  salary  plus  commissions  will 
roduce  earnings  between  $12,000  and 
15, OCX)  in  the  first  year.  Contact  Vivian 
Schultz  Advertising  (director.  The  Naples 
Star,  848  7th  Ave.,  N.  Naples,  Fla.  33948 
or  call  (813)  262-7601. 


BUSINESS  MANAGER 
AD  DIRECTOR 

Zone  5 — Six  day  daily  seeking  an  experi¬ 
enced  advertising  director  who  wants  to 
move  up.  Must  train  a  young  staff  as  well 
as  be  able  to  conduct  demographic  studies 
and  the  development  of  sales  presenta¬ 
tions.  If  you're  ready  to  move  up  in  respect 
to  a  challenging  position  in  top  manage¬ 
ment,  send  complete  resume  and  salary 
requirements  to  Box  308,  Editor  & 
Publisher. 


EXPERIENCED  advertising  salesperson. 
Growing  Southern  California  daily  needs 
an  aggressive,  career  minded  display 
salesperson.  Top  pay  plus  excellent  bene¬ 
fits  for  the  right  person  with  management 
possibilities.  Send  resume  to  Box  339, 
Editor  &  Publisher. 


IN  THE  SHADOW  of  the  Grand  Tetons. 
There  is  no  finer  fishing,  hunting  family 
paradise  in  the  world.  We  need  an  aggres¬ 
sive  ad  salesperson  to  add  to  our  staff. 
Must  have  at  least  a  year's  newspaper  ex¬ 
perience.  We  are  located  in  a  small  conser¬ 
vative  college  town  in  a  competitive  grow¬ 
ing  market.  We  are  a  twice-a-week  news¬ 
paper  averaging  10,000  wide  (14Ms)  col¬ 
umn  inches  a  month.  Position  will  require 
much  travel  in  local  region.  We  offer  a 
small  base  salary  and  commission.  Gross 
should  range  between  $700  and  $12(M 
monthly.  Call  or  write:  The  Standard  Jour¬ 
nal.  Box  10,  Rexburg,  Idaho  83440.  (208) 
356-5441. 


EXCELLENT  OPPORTUNITY  for  ad  man¬ 
ager  strong  in  sales.  Aggressive  hard- 
worker  will  receive  good  salary  and  bene¬ 
fits.  Ph:  (314)  583-2545. 


READY  TO  MOVE  UP?  We  are  looking  for  a 
tough,  highly  competitive,  experienced 
advertising  salesman  for  a  large  metropoli¬ 
tan  daily,  located  in  the  SunBelt.  You  bring 
the  background  and  the  desire  and  we'll 
provide  a  good  salary,  great  benefits  and  a 
super  incentive  plan.  All  replies  confiden¬ 
tial.  Send  resume  to  Box  350.  Editor  & 
Publisher. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 
EDITOR  &  PUBLISHER  for  F 


ASSISTANT 
RETAIL  MANAGER 
MAJOR  ACCOUNTS 

Large  South  Florida  NYSE  company  is 
looking  for  a  dynamic,  expeienced  indi¬ 
vidual  to  fill  this  position.  Candidates 
should  have  3-5  years  experience  in  news¬ 
paper  retail  advertising  sales.  Must  have 
the  ability  to  effectively  supenrise  a  staff 
of  seasoned  and  highly  successful  sales 
representatives  handling  high  volume  ac¬ 
counts.  Planning  and  analytical  skills  are 
essential  and  the  individual  should  have 
the  ability  to  progress  in  management. 
Salary  negotiable,  plus  bonus  together 
with  outstanding  benefits.  Qualified  can¬ 
didates  should  send  resume  including  sal¬ 
ary  history  to  Box  376,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer,  M/F 


MIAMI,  FLORIDA 
RETAIL  AD  PRO 

Heavyweight  ad  salesperson  to  handle 
target  accounts  creatively  and  profession¬ 
ally  for  on-the-move  twice-weekly  subur¬ 
ban  tabloid  newspapers.  Excellent  fringe 
benefits,  good  pay  and  bonuses  for  right 
person.  Call  (305)  949-0871  or  send  re¬ 
sume  to  Leonard  Chusmir,  Director, 
Knight-Ridder  Newspapers,  Florida  Sub¬ 
urban  Division,  c/o  North  Dade  Journal, 
1926  N.E.  149th  St..  North  Miami,  Fla. 
33161. 


EDITORIAL 


EDITOR,  shirtsleeves  worker,  to  direct 
managing  editor  and  staff  of  Carolina  dai¬ 
ly.  Traditional  conservative  with  GOP  bent. 
Box  206,  Editor  &  Publisher. 


CITY  EDITOR  experienced  in  directing 
staff  in  editing,  photos  and  layout.  35,(X)0 
afternoon  daily.  Zone  1.  Salary  minimum 
$15,000.  Send  resume  to  Box  232,  Editor 
&  Publisher. 

WIRE  EDITOR/COPY  EDITOR  for  two  well- 
edited  small  dailies  published  in  common 
plant.  We  seek  dynamic  individual  who  can 
produce  attractive  layouts,  write  crisp 
heads,  make  sound  decisions  on  joint 
stories,  work  with  editors  of  each  daily  to 
develop  story  ideas,  supervise  editorial 
composing  room.  Must  have  good  editing 
and  organizational  skills.  Knowledge  of  ed- 
lectonic  editing  helpful.  We  want  someone 
who  craves  responsibility.  Write  John 
Peirce,  Kendallville  (Incf.)  News-Sun, 
46755;  or  Jim  Kroemer,  Auburn  (Ind.j 
Evening  Star  46706.  Profit  sharing,  good 
benefits,  chance  to  advance. 


MAKE-UP  EDITOR 

We  want  someone  capable  of  redesigning 
our  newspapers  so  they'll  be  the  brightest, 
most  attractive,  most  readable  in  the  na¬ 
tion.  We're  an  80,000  morning-evening- 
Sunday  combination  in  Zone  6  that  is  seek¬ 
ing  an  exceptional  talent.  Tell  us  about 
your  philosophy  of  newspaper  make-up, 
send  comprehensive  samples  of  your  work, 
and  outline  your  experience  and  earnings. 
Box  322,  Editor  &  Publisher. 


NEWS  EDITOR:  35,000  AM  wants  dynamic 
person  consistent  with  snappy  layouts, 
crisp  editing,  headlines,  sense  of  organi¬ 
zation  and  discipline.  Direct  4-person 
desk,  coordinate  wire'local  news  selection, 
display  photo  use.  Bad  hours,  demanding 
managing  editor,  aggressive  newspaper. 
Send  resume,  pay  expected,  references  to 
Charles  M.  Anderson,  Managing  Editor, 
Star-News  Newspapers,  Box  840,  Wil¬ 
mington,  N.C.  28401. 


SUNDAY  EDITOR 

Unusual  opportunity  awaits  an  editor  qual¬ 
ified  to  take  charge  of  an  excellent  on¬ 
going  Sunday  product  in  a  medium  size 
Zone  2  market.  Editor  must  be  experi¬ 
enced  in  all  facets  of  Sunday  newspaper 
operation  and  able  to  deal  with  people  and 
maintain  established  editorial  quality  and 
integrity.  Send  full  resume  to  Box  242, 
Editor  &  Publisher. 


NEW  SAN  FRANCISCO-BASED  magazine 
publishing  commentary  on  current  politi¬ 
cal  events  for  nationwide  liberal  audience 
seeks  journalist  with  experience  and 
sophisticated  knowledge  of  politics  and 
ideologies  to  write  and  edit  articles.  Send 
resume  and  examples  of  vrark.  Box  210. 
Editor  &  Publisher. 


COLLECTIVELY  OWNED,  operated  prog¬ 
ressive  weekly  paper  needs  all-around 
newspaper  person.  Long  hours,  low  pay. 
N&R,  424  N.  Nopal.  Santa  Barbara.  Calif. 
93103. 
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MANAGER-EDITOR  for  growing,  prize¬ 
winning  5500  circulation  semi-weekly  in 
sunny  Southwest.  We  need  first-rate 
newsperson  with  solid  management  ex¬ 
perience.  Must  understand  ALL  facets  of 
business  to  supervise  10-person  staff.  In¬ 
terest  in  community  affairs  and  profit- 
oriented.  Spanish  helpful.  Healthful  com¬ 
munity,  pleasant  climate,  45  minutes  from 
attractive  city.  Salary  plus  incentive 
bonus.  Complete  employment  and  earn¬ 
ings  history,  along  with  references  and 
salary  requirements  to  Box  205,  Editor  & 
Publisher. 


SPORTS  DESK.  We  want;  Metropolitan  ex¬ 
perience,  editing  and  layout  skills,  matur¬ 
ity,  ideas  and  the  willingness  to  work.  We 
are  offering:  $370  a  week,  good  fringes,  a 
congenial  atmosphere— and  a  lot  of  hard 
work.  Large  Zone  2  metro  in  major  lake 
city.  Inquiries  confidential.  Box  303, 
Editor  &  Publisher. 


OHIO  DAILY  seeks  copy  editor.  Full  range 
of  editing,  headlines,  layout.  Experience 
preferred,  either  on  desk  or  as  reporter. 
Send  resume,  salary  requirements.  Box 
315,  Editor  &  Publisher. 


GOT  WHAT  IT  TAKES  to  manage  a  medium 
sized  AM  daily's  newsroom,  produce  a 
stand-out  local  news  product?  Zone  2. 
Write  Box  325,  Editor  &  Publisher. 


EDITOR  who  can  do  it  all  for  aggressive 
Deep  South  weekly.  $200  base.  Box  307, 
Editor  &  Publisher. 


REPORTER 

35,000  Midwestern  PM  and  Sunday  in 
highly  competitive  metro  area  seeks  be¬ 
ginner  with  promise  or  reporter  with  smal¬ 
ler  paper  who  wants  to  move  up.  Will  have 
wide  ranging  reporting  assignments  as 
part  of  3-person  bureau  staff.  Excellent 
opportunity  for  advancement.  Send  letter, 
resume  and  references.  No  clips.  Box  311, 
Editor  &  Publisher. 


AN  OUTSTANDING  OPPORTUNITY! 
Tazewell  Publishing  Company  is  looking  for 
a  take-charge  editor  to  be  responsible  for 
the  total  news  and  editorial  content  of 
TPc's  6  awrr'’-winning  weekly  and  twice- 
weekly  sub  '  .an  newspapers  in  Peoria 
(III.)  metropolitan  market. 

We  have  great  employees,  a  full  range 
fringe  benefit  program  and  will  offer  a  sal¬ 
ary  commensurate  with  experience  and 
ability. 

Please  send  complete  resume  to  Tom  D. 
Jones,  Publisher,  Tazewell  Publishing  Co., 
100  Detroit  Ave.,  Morton,  III.  61550. 


MANAGING  EDITOR  needed  for  9500  cir¬ 
culation  six-day  prize-winning  newspaper 
part  of  outstanding  small  group.  The  Can¬ 
ton  Daily  Ledger  is  a  community-conscious 
paper  that  recently  won  the  Inland  Daily 
Press  Association  s  Community  Service 
Award.  We  want  an  experienced  editor  with 
a  flair  for  photo-conscious  layouts  and 
tight  copy-editing  skills.  Outstanding  staff 
of  seven  includes  five  journalism  school 
graduates  with  plenty  of  experience.  This 
IS  a  terrific  opportunity  for  someone  who 
wants  to  join  a  highly  professional  organi¬ 
zation  that  prides  itself  on  its  news  pro¬ 
duct.  Fringe  benefits  include  complete  in¬ 
surance  program,  employee  savings  and 
profit  sharing  and  a  prescription  card  plan. 
Write  Tom  Wood,  General  Manager,  Can¬ 
ton  Daily  Ledger,  Canton,  Illinois  61520 
with  full  resume  and  references. 


COPY  EDITOR 

Have  you  ever  envisioned  the  challenge  of 
copy  editing  editorials  and  other  in¬ 
department  material  produced  by  a  staff 
of  6  editorial  writers? 

Strong  editing  skills  and  the  ability  to  work 
quickly  and  accurately  under  an  editorial 
page  editor  are  the  essential  requirements 
of  this  position. 

In  return  we  offer  salary  commensurate 
with  experience  and  excellent  benefits.  If 
you  feel  you're  interested  or  would  like  ad¬ 
ditional  information,  write  me  and  include 
a  resume  and  salary  history.  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O.  Box  789,  Decatur,  III.  62525. 


REWRITE— National  Catholic  publication 
seeks  top-notch  rewrite  person  with  5 
years  desk  experience  and  special  knack 
for  telephone  inten/iewing.  Send  resume 
with  full  work  and  character  references  to 
Editor,  Columbia,  P.  0.  Box  1670,  New  Ha¬ 
ven,  Conn.  06507. 


REPORTER— Experienced  reporters  who 
can  write  clear,  crisp  copy  are  needed  to 
replenish  our  bright  young  staff  on  a  qual¬ 
ity  medium  sized  morning  and  Sunday 
newspaper  in  Zone  2.  We'll  challenge  you 
to  excel  and  we'll  compensate  you  well. 
Send  full  resume  to  Box  314,  Editor  & 
Publisher. 


LARGE  SOUTH  FLORIDA  WEEKLY  seeks 
aggressive  reporter  with  record  of  excel¬ 
lence.  Must  be  able  to  do  feature  work  as 
well  as  beat  coverage.  Basic  photo  experi¬ 
ence  also  a  prerequisite.  Competitive 
wages  and  benefits  offered.  Contact  Louis 
Chestnut,  Managing  Editor,  The  Naples 
Star,  848  7th  Ave.,  N.  Naples,  Fla.  33940 
or  call  (813)  262-7601. 


NO.  2  SPOT  OPEN  in  newsroom  of  over- 
25,000  6-day  AM,  Zone  2.  Must  be  able  to 
direct  staff  in  developing  strong  local  news 
reports,  write  crisp  heads,  do  layouts, 
coordinate  photo  coverage.  VDT  experi¬ 
ence  helpful.  Box  331,  Editor  &  Publisher. 

EDITOR  for  strong  Connecticut  weekly. 
Duties  include  town  hall  coverage,  edito¬ 
rials  and  directing  staff  of  4.  Please  write 
Publisher,  The  Trumbull  Times,  Trumbull, 
Conn.  06611. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


THE  AMERICAN  UNIVERSITY  School  of 
Communication  in  Washington,  D.C., 
seeks  graduate  assistants  to  work  in  teach¬ 
ing  and  professional  positions  while  earn¬ 
ing  a  Masters  Degree  in  its  Program  in 
Journalism  and  Public  Affairs.  Tasks  in¬ 
clude  running  the  American  Newsservice, 
which  serves  14  suburban  newspapers  and 
two  wire  services,  and  developing  North¬ 
west,  a  community  newspaper  for  met¬ 
ropolitan  Washington.  For  information, 
write  Dean,  School  of  Communication,  The 
American  University,  Washington,  D.C. 
Graduate  print  and  broadcast  journalism 
sequences  accredited  by  the  American 
Council  on  Education  for  Journalism.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 


CITY  EDITOR  for  25,000  daily  community 
newspaper  in  highly  competitive  South 
Jersey  market.  Aggressive  attitude  and 
dedication  to  local,  people-oriented  news  a 
must.  Top  editing  skills  required  but  ability 
to  guide,  manage  and  motivate  staff  is 
prime  responsibility.  Familiarity  with  New 
Jersey-style  government  essential.  Send 
resume,  references  and  salary  needs  to: 
Ed  Canale,  Gloucester  County  Times,  309 
S.  Broad  St.,  Woodbury,  N.J.  08096. 


WE'RE  A  METRO  DAILY  looking  for  a  fea¬ 
tures  editor  with  superb  talents  in  editing, 
writing,  reporting,  graphics  and  makeup. 
You'll  head  a  high-readership  area  of  our 
newspaper  and  be  responsible  for  cover¬ 
ing.  among  other  things,  television, 
movies,  books,  theater,  travel,  music,  the 
arts,  and  other  entertainment. 

You'll  need  to  combine  nuts-and-bolts 
know-how  to  produce  several  well-edited 
sections  tomorrow  with  the  creativity  and 
vision  to  plan  next  year's  improved  news¬ 
paper. 

A  key  part  of  your  job  will  be  to  manage 
and  motivate  your  reporters  and  editors. 
And  you'll  have  to  have  excellent  rapport 
with  your  readers,  sources  and  communi¬ 
ty- 

For  starters,  tell  us  about  yourself.  Discuss 
your  newspaper  philosophy,  especially  as 
it  relates  to  your  part  of  the  newspaper. 
How,  for  example,  would  you  attract  young 
readers?  Should  newspapers  cover  TV? 
How?  Are  "People"  columns  here  to  stay 
and,  if  so,  what  purpose  do  they  serve? 
Send  your  letter,  resume,  sample  layouts 
and  clips  to  Box  375,  Editor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  Box 
Holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you  don't 
want  the  reply  to  reach;  put  the  reply 
and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll 
discard  your  reply. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
SALES 


HELP  WANTED 
TECHNICAL  REPS 


METRO  DAILY  in  Sun  Belt  by  the  sea 
needs  experienced  reporter  who  can  write 
news  and  features  with  equal  ease  and  in 
free  moments  touch  up  copy  of  promising 
youngsters.  95,000*  PM  in  Zone  3.  Send 
clips  and  resume  to  Box  317,  Editor  & 
Publisher. 


CITY  EDITOR  for  West  Virginia's  largest 
semi-weekly.  Must  be  strong  writer  with 
editing,  layout  and  photo  skills.  Growth  po¬ 
sition.  Phone  (304)  472-2800  and  tell  Jim 
Blair  why  you  should  edit  The  Republican- 
Delta. 


CRIME  BEAT  REPORTER  for  award¬ 
winning  Zone  3  PM  daily.  Least  1  year  ex¬ 
perience.  Fast,  accurate,  good  writing  and 
moxie  a  must.  Samples  to  Box  344,  Editor 
&  Publisher. 


REPORTER  for  growing  news  weekly. 
Self-motivating  general  assignment  per¬ 
son.  Photo  skills,  write  and  research  local 
news  and  features.  Zone  2.  Send  resume 
and  salary  requirements  to  Box  340.  Editor 
&  Publisher. 


THE  LIVING  IS  BETTER 
WRITER.  EDITOR,  PHOTOGRAPHER,  to 
join  staff  of  leading  national  business 
paper  published  in  the  deep  South.  Please 
furnish  samples  and  salary  resume.  Box 
348.  Editor  &  Publisher. 


WISCONSIN  WEEKLY  seeks  managing 
editor.  Emphasis:  features,  consumer 
news,  photo.  Growth  opportunity  for  right 
person.  Write:  W.  K.  Weber,  Box  267, 
Waupaca,  Wise.  54981.  Call  (715)  258- 
3207,  evenings  (715)  258-8497. 


EXPERIENCED  NEWSPERSON  needed  for 
rapidly  growing  weekly  in  rural  Alaska. 
Golden  opportunity  for  journalist  willing  to 
grow  with  the  area.  Frontier  Press  Publish¬ 
ing  Co..  P.  0.  Box  289,  Talkeetna,  Alaska 
9%76. 


NEWSPAPER  FEATURE  SYNDICATE  In¬ 
tern  program.  Liberal  per  diem,  no  salary. 
Sales  and  editorial.  Much  travel,  own  car. 
Three-months  stints.  Ideal  experience  for 
any  who  eventually  want  to  syndicate. 
Send  short  letter,  clips,  resume.  Box  355, 
Editor  &  Publisher, 


HARD-WORKING,  prize-winning  40,000 
Zone  3  PM  has  a  key  spot  opening  soon  for 
the  skilled  reporter  who  is  able  to  handle 
any  assignment— from  police  reports  to  in¬ 
vestigative  features.  At  least  2  years  ex¬ 
perience  a  must.  Non-returnabL  clips, 
idea  of  salary  range  needed  with  your  re¬ 
sume.  Box  365,  Editor  &  Publisher. 


COPY  EDITOR  REPORTER:  Midwest  daily 
of  20,(X)0  circulation  has  immediate  open¬ 
ing  for  person  with  some  experience  (and 
preference)  in  copy  editing  and  layout, 
who  could  do  some  general  assignment  re¬ 
porting  and  serve  as  backup  to  sports 
editor.  Send  resume  and  clips  to  Box  363, 
Editor  &  Publisher. 


WEST  COAST  regional  daily  has  two  open¬ 
ings.  One  is  for  a  hard-working  journeyman 
who  IS  good  at  editing  local  and  wire  copy: 
skilled  at  modern  makeup  and  effective 
use  of  photography  and  is  able  to  write 
crisp  headlines.  Experience  as  managing 
editor  or  news  editor  helpful.  The  other  is 
for  a  hard-working  journeyman  for  our 
sports  section  who  has  top  editing  and 
makeup  skills.  Top  salary  and  fringe  bene¬ 
fits.  Send  resume  and  work  samples.  Box 
345.  Editor  &  Publisher. 


NEWS,  ADVERTISING,  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2*2  years  old,  has  a  paid  circulation 
of  17,000  and  a  complete  production 
plant.  It  covers  politics,  education,  sports, 
religion,  the  law.  business  and  the  arts 
from  a  Christian  viewpoint.  We  need  men 
and  women  of  a  strong  and  reasoned  faith 
who  are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  T'^he  Minister,  Company  of  the 
Cross.  2304  Millbourne  Rd.  W..  Edmon¬ 
ton.  Canada  T6K-1R1,  or  call  (403) 
452-8442. 


EDITOR  for  monthly  tabloid  business 
publication.  Zone  5.  Must  do  it  all — write, 
edit,  ad  sales,  layout,  photo,  proof  and 
clear.  Possible  opportunity  to  buy  in  for 
hard-worker  who  will  produce.  Clips  and 
resume  to  Box  370,  Editor  &  Publisher. 


FREELANCE 


WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  “Freelancer's  Newsletter" 
WITHOUT  CHARGE,  for  qualified  on-target 
response.  Published  twice  monthly.  Dept. 
EP-1,  P.  0.  Box  128,  Rhinebeck,  N.Y. 
12572.  (914)  876-27li 


MARKETING 


MARKETING  DIRECTOR 

One  of  our  newspapers  in  Zone  5  is  consid¬ 
ering  candidates  for  the  newly  created  pos¬ 
ition  of  Marketing  Director  with  responsi¬ 
bility  for  marketing  functions  including 
management  of  retail  advertising,  circula¬ 
tion  and  classified  departments.  Applica¬ 
tion  of  marketing  principles,  concepts  and 
plans  will  be  important  (because  we  are 
committed  to  the  total  marketing  ap¬ 
proach)  but  outstanding  sales  experience 
and  leadership  will  also  be  essential  since 
highly  competitive  selling  is  a  fact  of  life  in 
this  medium  size  market.  An  ideal  candi¬ 
date  would  be  someone  who  has  a  superb 
track  record  in  sales  and  a  demonstrated 
ability  to  manage,  probably  with  experi¬ 
ence  as  a  retail  advertising  department 
manager,  and  with  a  strong  interest  and/or 
some  education  in  marketing. 

We  offer  excellent  total  compensation 
(earnings  and  benefits)  and  plenty  of  op¬ 
portunity  for  career  development  in  this 
position  plus  future  growth  possibilities  in 
other  properties  in  our  group.  To  be  consi¬ 
dered,  please  submit  a  resume  tO:  Corpo¬ 
rate  Personnel  Director,  Lee  Enterprises 
Inc.,  130  E.  Second  St.,  Davenport,  Iowa 
52801. 

An  Equal  Opportunity  Employer,  M/F 


MISCELLANEOUS 


FLORIDA  MAGAZINE 

We  are  recruiting  a  staff  for  a  first-class 
socialized  golf  and  tennis  magazine  cov¬ 
ering  state  of  Florida.  We  need  experi¬ 
enced  people  for  editing,  advertising,  cir¬ 
culation,  photography,  art.  promotion  and 
management.  Excellent  opportunity  for 
the  right  people.  Contact  Jack  Sneiderman 
or  Neal  Barwick,  ProMedia  Associates, 
3840  Inverrary  Blvd.,  Lauderhill,  Fla. 
33319.  Phone  (305)  733-8550. 


PRESSROOM 


EXPERIENCED  LETTERPRESSMAN, 
northwest  suburban  Chicago.  Send  re¬ 
sume  and  references  to  Bill  Schoepke,  217 
W.  Campbell,  Arlington  Heights,  III.  60006. 


PRODUCTION 


LINOTYPE  MACHINIST.  Phone  collect  to 
(517)  784-0576  or  write  Lloyd  Foust,  P.  0. 
Box  509.  Jackson.  Mich.  49204. 


PRODUCTION  ASSISTANT 

Major  metropolitan  newspaper.  Zone  2. 
Must  have  production  management  ex¬ 
perience  in  union  environment  and  high 
technical  ability  with  new  equipment  with 
special  emphasis  on  multi-press  operation. 
BS  Degree  in  Printing  or  equivalent  pre¬ 
ferred.  Must  be  familiar  with  day  to  day 
operations  of  newspaper  production  de¬ 
partment.  and  coordination  with  related 
departments.  Compensation  commensu¬ 
rate  with  qualifications.  Send  resume  and 
salary  history  and  requirements  to  Box 
370,  Editor  &  Publisher. 


PROMOTION 


WE  ARE  LOOKING  for  a  person  experi¬ 
enced  in  art  layout,  capable  of  creating 
and  implementing  promotion  for  all  ap¬ 
propriate  departments  of  a  newspaper, 
and  who  has  working  knowlecfge  of 
Market  Research  in  developing  strong 
sales  promotional  materials.  Located  Zone 
9.  Please  send  detailed  resume  and  salary 
history.  Box  305.  Editor  &  Publisher. 


NATIONAL  ACCOUNTS  SALESMAN 
We  are  looking  for  a  successful  salesman 
who  is  currently  calling  on  national  and 
regional  retail  mass  merchandisers  and 
understands  their  print  advertising  re¬ 
quirements.  We  are  a  well  known  firm  that 
prints  newspaper  advertising  inserts  and 
mailers  on  newsprint. 

You  must  be  able  to  sell  at  the  executive 
level  to  national  and  regional  retail  firms. 
You  will  be  the  key  salesman.  You  will  de¬ 
velop  new  business  and  be  assigned  exist¬ 
ing  accounts.  You  will  be  aided  by  the  Vice 
President  of  Marketing  and  an  aggressive 
advertising  program.  You  will  have  strong 
support  advantages  that  cause  customers 
to  stay  with  us,  making  your  life  easier 
once  the  sale  is  made. 

Excellent  compensation  plan  and  fringe 
benefits,  plus  car  and  expenses.  Send  re¬ 
sume  tO: 

Jim  Pentecost 
Printco,  Inc. 

109  N.  Lafayette 
Greenville,  Michigan  48838 


GRAPHIC  ARTS 

Experienced  department  store  ad  manager 
or  with  ad  agency  for  newspaper  advertis¬ 
ing.  Repro  camera  and  art  background. 
Some  sales  desirable.  Extensive  travel 
Midwest  eastward.  Residence  (Area  4,  5,  6 
preferred)  near  major  air  service  facility  or 
willing  to  relocate.  Excellent  compensation 
and  benefits  with  licensors  of  Fluorograph¬ 
ic  process  used  for  newspaper  ad  repro¬ 
duction.  Please  submit  resume  and  salary 
history  to  Fluorographic  Services  Inc.,  622 
Olive  St.,  Santa  Barbara,  Calif.  93101. 


To  Answer  Box  Number  Ads  In 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 

in  the  ad,  c/o  Editor  &  Publisher,  850 

Third  Avenue,  New  York,  N.Y.  10022. 

Please  be  selective  in  the  number  of 

clips  submitted  in  response  to  an  ad. 

Include  only  material  which  can  be 

forwarded  in  a  large  manila  envelope. 


Positions  Wanted  .  .  . 


ACADEMIC 


VETERAN  NEWSMAN.  Reporting,  editing, 
makeup:— the  gamut.  BS,  MA,  teaching 
experience,  including  journalism  col¬ 
legiate  level.  Wish  to  give  up  $19,000-a- 
year  major-daily  post  to  work  with  and 
teach  young  people.  Salary  secondary  to 
university  or  college  intellectual  atmos¬ 
phere.  Box  245,  Editor  &  Publisher. 


WRITER,  EDITOR,  owner  of  advertising- 
public  relations-publishing  agency,  part 
time  instructor  in  university  Communica¬ 
tions  Department,  seeks  teaching  position; 
extensive  professional  experience;  good 
academic  background.  Box  378,  Editor  & 
Publisher. 


EXPERIENCED,  VERSATILE  assistant  pro¬ 
fessor  at  a  Mid-South  university  looks  for 
a  tenure-track  teaching/research  position 
in  mass  communication.  PhD,  a  devoted 
generalist  teacher.  Box  381,  Editor  & 
Publisher. 


ADMINISTRATIVE 


PUBLICATIONS  MANAGER,  31,  experi¬ 
enced  in  magazines  and  newspaper  seeks 
position  in  Texas.  BA  in  Journalism  and  24 
hours  graduate  journalism  studies.  Exten¬ 
sive  experience  includes  management, 
budgeting,  hiring,  editing,  graphics  de¬ 
sign.  Presently  employed.  References,  re¬ 
sume.  Inquire  to  P.  0.  Box  34752,  Dallas, 
Texas  75234. 


GENERAL  MANAGER-MARKETING  EXEC¬ 
UTIVE  OR  AD  DIRECTOR— Seasoned,  goal 
oriented,  budget  and  bottom  line  con¬ 
scious  executive  with  strong  competitive 
background  in  dailies  and  large  suburbans. 
A  top  administrator  that  can  produce  in 
all  areas  and  also  has  depth  and  vision 
along  with  excellent  experience  and  re¬ 
liability.  Box  337,  Editor  &  Publisher. 


PUBLISHER  OR  ASSISTANT 
14  years  in  the  business,  presently  vice 
president  of  small  group.  Ivy  League  type, 
growth  oriented,  not  afraid  to  make  deci¬ 
sions.  Age  40,  excellent  health,  no  alcohol, 
no  skeletons.  Looking  for  final  move;  Box 
352,  Editor  &  Publisher. 


PUBLISHER  or  EXECUTIVE  EDITOR  posi¬ 
tion  sought  by  newspaperman  in  40s  with 
21  years  experience  in  news,  ads,  circula¬ 
tion  on  New  York  State  dailies;  last  6  years 
in  publicity,  production,  administration. 
Active  in  community,  hard  worker,  family- 
man.  Box  372,  Editor  &  Publisher. 


CARTOONISTS 


EDITORIAL  CARTOONIST,  syndicated  na¬ 
tionally.  seeks  permanent  position  with 
daily.  Any  Zone.  Mike  Konopacki,  233 
Dunning  St.,  Madison,  Wise.  53704. 


CARTOONIST,  26,  exjjerience  with  edito¬ 
rial,  general  or  caricatures,  now  on  weekly, 
seeks  challenge  of  daily,  anywhere.  For 
samples  write  Box  253,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  EXECUTIVE.  Career  circu¬ 
lation  executive  with  19  years  experience 
in  all  phases  of  circulation.  Strong  in  pro¬ 
motion,  training  and  independent  mer¬ 
chant  programs.  Would  like  to  relocate  in 
Zone  8  or  9,  available  immediately.  Re¬ 
sume  on  request.  Box  281,  Editor  & 
Publisher. 


EXPERIENCED  CIRCULATOR  looking  for 
that  final  move,  desires  position  with  pub¬ 
lisher  that  means  business.  13  years  circu¬ 
lation  experience,  including  19  years  ad¬ 
ministrative  and  sales.  Box  208,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 

ADVERTISING 

EXECUTIVE 

Looking  for  a  new  challenge.  Currently 
employed  as  CLASSIFIED  DIRECTOR  with 
emphasis  on  sales  and  development  and 
supervision  of  ad  takers  for  voluntary  bus¬ 
iness. 

Excellent  track  record.  Successful  innova¬ 
tion  and  new  business  generator.  Aggres¬ 
sive,  energetic  and  personable. 

CAN  FUNCTION  IN  ANY 
SALES  POSITION 

Must  stay  in  Greater  New  York  area.  Box 
354,  Editor  &  Publisher. 

DISPLAY  ADVERTISING 

WORKING  ASSISTANT  ad  manager,  34, 
looking  for  more  responsibilities  on  daily. 
Experienced  in  marketing  and  sales.  Box 
243,  Editor  &  Publisher. 

AD  SUPERVISOR  and  active  account  rep 
300M  daily.  14  years  experience,  high 
goals— achiever!  Age  40.  family  man,  seek¬ 
ing  challenging  management  or  sales  posi¬ 
tion  Zone  3,  4.  6,  8.  References.  Box  268, 
Editor  &  Publisher. 

SALES  EXECUTIVE  seeks  sales  manage¬ 
ment  ix>sition.  Unequalled  experience  with 
New  York  Times-Chicago  Tribune  in  clas¬ 
sified.  retail,  national,  financial,  special 
sections,  color.  A-1  references,  resume. 
Box  304,  Editor  &  Publisher. 


DISPLAY  MANAGER  for  smaller  daily  or 
No.  2  man  for  metro  market.  Experience 
on  both  sides  with  excellent  references 
from  either.  If  you're  an  aggressive  pub¬ 
lisher  in  Zone  3,  4,  5.  7,  8 or9 and  tired  of 
snow Jobs,  you'll  always  get  the  facts  from 
me.  Strong  on  co-op  and  promotions  and 
would  consider  these  departments  on 
metro  plant,  would  be  part  of  job  on  small¬ 
er  daily.  Box  335,  Editor  &  Publisher. 

WORKING  AD  MANAGER,  30,  looking  for 
more  responsibilities  with  weekly  shopper 
in  Zone  8  or  9.  Send  inquiries  to  P.O. 
Box  311,  New  Haven,  Conn.  06510. 
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Positions  Wsnted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


EXPERIENCED  PRO— Obits  to  editorials; 
all  desk  skills;  creative  craftsman;  MAJ, 
31;  seeks  desk  or  writing  job.  Zones  1,  2. 
Box  338,  Editor  &  Publisher. 


SPORTSWRITER,  age  26,  wants  to  move 
into  spot  at  metro  daily.  Award-winner  past 
2  years.  Features,  columns,  game  cover¬ 
age  done  with  flash.  Can  write  as  well  as 
anyone  on  wur  staff.  Excellent  references. 
Box  132,  Editor  &  Publisher. 


$25  REWARD  for  productive  job  tip.  June 
'77  grad  with  5  years  offset  experience. 
Thonen,  Box  2443,  Greenville,  N.C. 
27834. 


NO  AWARDS,  but  I  work  hard  and  write 
well.  I'm  a  woman,  24,  with  3  years  of  daily 
experience;  features,  city  hall  and  state 
desk.  Box  226,  Editor  &  Publisher. 


AWARD-WINNING  reporter,  28,  with  ex¬ 
perience  covering  local  government,  edu¬ 
cation,  state  agencies  and  investigative 
work,  seeks  position  on  desk  or  as  reporter 
on  daily,  any  Zone.  4  years  full-time  ex¬ 
perience  includes  knowledge  of  VDT.  Box 
231,  Editor  &  Publisher. 


REPORTER,  27,  5  years  experience,  last  4 
with  75,000  PM  daily,  wants  city  editing 
job  on  medium  size  daily  or  reporting  job 
on  large  daily.  Background  includes  copy 
desk,  makeup,  VDTs,  all  types  of  reporting. 
This  is  my  career  and  it's  time  I  moved  on 
to  new  challenge.  Clips,  resume  available. 
Box  238,  Editor  &  Publisher. 


ENERGETIC  REPORTER,  24,  seeks  posi¬ 
tion  on  medium-large  Zone  9  daily.  ZVz 
years  experience  on  medium  size  daily. 
Has  covered  a  variety  of  beats.  Versatile 
and  enterprising,  expert  with  in-depth 
pieces,  spot  news  and  features.  Box  254, 
Editor  &  Publisher. 


PRIZE-WINNING  managing  editor  must  re¬ 
turn  East.  25  years  experience  on  large, 
medium,  small  dailies.  Highest  credentials 
in  staff  training,  motivation.  Also  experi¬ 
enced  on  copy,  news  desks.  Resume,  top¬ 
flight  references  on  request.  Box  241, 
Editor  &  Publisher. 


SEASONED  daily  general  assignment  re¬ 
porter/photographer  seeks  same,  editor 
post  or  public  relations  work.  Box  256, 
Editor  &  Publisher. 


FIRST-CLASS  FILM  CRITIOfeature  writer, 
30,  seeks  metro  daily.  Overachiever.  5 
years  experience,  top  background.  Box 
259,  Editor  &  Publisher. 


COPY  EDITOR,  experienced,  reliable, 
seeks  part-time  work  in  Boston  area.  Also 
can  do  stories,  photos,  if  needed.  B.  Gil¬ 
son,  322  Beacon  St.,  Somerville,  Mass. 
02143. 


ENERGETIC  young  black  woman  with  1 
year  reporting  experience  with  a  25,000 
daily  paper  seeks  new  challenge.  Any 
Zone.  Box  267,  Editor  &  Publisher. 


ENERGETIC  woman.  30,  wants  challeng¬ 
ing  career  in  news,  edit,  photo,  travel,  PR 
or  combination.  Prefer  New  York  metro 
area.  Box  287.  Editor  &  Publisher. 


COUPLE,  who  staff  weekly,  seek  reporting 
positions.  He— managing  editor,  MAJ, 
news,  photo,  sports.  She— feature  spe¬ 
cialty.  hard  news  and  layout,  too.  As  a  pair, 
we  come  on  sale.  The  O'Connors,  Rt.  1, 
Box  607  Waupaca,  Wise.  54981.  (715) 
258-9120. 


SPORTS  BACKGROUND,  former  sports 
reporter-editor,  staff  photographer  seeks 
return  to  newspaper,  sports  information  or 
public  relations  field:  VDT  experience,  over 
8  years  with  daily  papers.  Box  294,  Editor  & 
Publisher. 


INVESTIGATIVE  REPORTER  with  experi¬ 
ence  and  law  degree.  Seeking  reporting 
job  with  managerial  possibilities.  Box  362, 
Editor  &  Publisher. 


EDITORIAL  WRITER  COLUMNIST-Con- 
servative.  well-informed,  freedom-orient¬ 
ed,  31,  married.  Knows  what's  going  on  in 
Washington  and  doesn't  like  it.  Seeks 
new  home  on  medium-large  daily  in  Sun¬ 
belt.  Box  379.  Editor  &  Publisher. 


EDITORIAL 


COMMUNITY  ORIENTED  person  experi-  i 
enced  in  writing,  editing,  layout  and  photo 
seeks  position  and  potential  equity  with 
small  but  healthy  weekly.  27.  MA.  Any 
Zone  considered.  (312)477-4661evenings. 


SPORTSWRITER,  27,  seeks  sports  editor¬ 
ship  or  position  handling  prep  sports. 
Bright  columnist,  feature  writer.  VDT  ex¬ 
perience.  Box  309,  Editor  &  Publisher. 


MONEY  IS  UNIMPORTANT  TO  ME— Just 
the  chance  to  work  as  a  beginning  reporter 
anywhere  in  the  USA.  BA  in  Journalism; 
ace  with  a  camera;  own  car.  Box  318, 
Editor  &  Publisher. 


IF  YOU  ARE  A  sports  editor  who  realizes 
that  your  section  is  a  newspaper's  most 
read  portion,  we  agree.  If  you  believe  that 
sports  should  be  creative,  controversial 
and  more  than  public  relations  work.  I'd 
like  to  talk  with  you.  If  the  accuracy  and 
appearance  of  your  product  is  as  impor¬ 
tant  as  the  profits.  I'd  like  to  work  for  you.  I 
am  the  sports  editor  of  an  8(XX)  circulation 
daily,  with  awards  in  writing,  layout, 
photography  and  general  excellence,  I 
whose  publisher  believes  in  none  of  the 
above  statements.  Box  301,  Editor  & 
Publisher. 


EDITOR/REPORTER— BA  in  English 
(magna  cum  laude.  Phi  Beta  Kappa),  MAJ, 
2y2  years  of  experience  with  medium  sized 
Midwestern  daily.  Seeking  news-feature 
beat  or  copy-editing  position  with  metro 
daily.  Excellent  references.  Box  319, 
Editor  &  Publisher. 


FOR  AN  EXPERIENCED  young  feature  re¬ 
porter  who  writes  with  a  flair,  while  main¬ 
taining  sound  news  principles,  write:  Rt.  1, 
Box  M7,  Waupaca,  Wise.  54981. 


SPORTSWRITER,  25,  now  on  30,000 
morning  daily,  interested  in  relocating. 
Single.  BA  Journalism,  experienced  with 
VDT  computer.  Clips  available.  Box  316, 
Editor  &  Publisher. 


DON'T  PIGEON-HOLE  ME.  I'm  claustro¬ 
phobic  enough,  crowded  in  here  with  fifty 
other  ads.  And  I'm  costing  my  author  two 
lobster  dinners,  ten  typewriter  ribbons, 
and  a  bird  house  in  his  bare  tree.  As  a 
writer/communicator,  he's  been  assistant 
editor  for  five  years  for  a  general-interest 
magazine  (circulation  90,000)  published 
by  a  major  university;  he's  also  written 
hundreds  of  top  quality  features  that  have 
won  several  awards.  For  a  year,  he  wrote 
features  and  news  for  the  top  chain  of 
business— retail  papers  in  the  country. 
He's  hosted  and  produced  a  series  of  radio 
magazine  programs;  done  speech  writing, 
TV  commercials,  and  all  sorts  of  PR  copy. 
He's  31,  married,  has  a  BS  in  English  and 
MA  in  Communications.  But  more  than 
anything,  he's  an  ideas  man.  He  loves  to 
come  up  with  his  own,  and  gets  just  as 
excited  over  someone  else's.  If  anything, 
that's  what  characterizes  his  work.  He's 
Tom  Ellarbrock,  929  BohheurCt.,  Neenah, 
Wis.  54956;  (414)  725-9601. 


AT  39,  24  YEARS  of  totally  dedicated 
coverage  of  music,  dance,  theatre,  film. 
Want  Zone  9  job  as  entertainment  editor. 
Janos  Gereben.  (206)  283-0499. 


EDITOR,  43,  family,  employed,  seeks  re¬ 
sponsible  spot  with  any  size  paper.  Experi¬ 
enced  in  weekly,  daily  management  to 
metro  desk.  (313)  67fr2661  after  6PM. 


AWARD-WINNING  newswoman,  25,  seeks 
daily  50,000  or  more  Zone  2,  3,  4,  5.  Fea¬ 
tures.  hard  news  experience,  BS  Journal¬ 
ism.  Box  329.  Editor  &  Publisher. 


TOP  TEN  daily  desk  editor  seeks  new  life 
away  from  3-hour  commuting  Age  39, 
newsman  20  years.  Desires  job  as  manag¬ 
ing  editor  or  assistant,  or  as  news,  layout, 
city,  wire  or  business  editor.  Box  361, 
Editor  &  Publisher. 


EVERYONE  ON  THIS  PAGE  has  me  beat  on 
experience.  The  best  I  can  offer  is  a  Jour¬ 
nalism  degree  from  New  York  University, 
and  a  strong  recommendation  from  a 
Pulitzer  Prize  nominee.  I'm  24.  I  have  abil¬ 
ity  and  a  way  with  words.  All  I  need  is  an 
entry  level  position  and  possibly  some  new 
shoes.  Box  342,  Editor  &  Publisher. 

EXPERIENCED  SPORTS  EDITOR  and  col¬ 
umnist  seeks  position  on  medium  size 
daily.  Box  285,  Editor  &  Publisher. 
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SEEKING  CHALLENGING  position  with 
major  daily  paper  or  consumer  magazine.  7 
years  experience  as  sportswriter  and  editor 
with  urban  daily.  Willing  to  relocate.  Box 
346,  Editor  &  Publisher. 


BEGINNING  REPORTER.  23,  will  go  any¬ 
where.  Berkeley  English  grad,  campus 
newspaper  plus  election  campaign  staff 
experience.  Hungry.  John  Gaines,  2500  Q 
St.,  #209  N.W.,  Washington,  D.C.  (202) 
337-0921. 


JOB  OR  BUST:  Me  and  my  old  car  spent 
the  last  2  months  and  6(X)0  miles  knocking 
on  managing  editors'  doors.  Now  one  of  us 
is  having  an  engine  overhaul,  the  other 
practice  writing  letters  trying  to  pin  down 
a  reporting  or  copy  editing  slot.  2  years 
daily  general  assignment,  VDTs,  New  York 
Times  and  UPl  internships,  some  trade 
magazine  and  college  copy  editing,  and 
most  recently  9  graduate  credits  in 
literature/communications.  Newsroom, 
not  school,  is  my  life.  Box  369,  Editor  & 
Publisher. 


MCP  FOR  HIRE 

That's  Mighty  Capable  Person.  Controver¬ 
sial,  nationally  known  sports  scribe.  Desk 
wizard,  too.  Any  Zone.  Box  23,  Stevenson, 
Md.  21153. 


WANT  CHANGE  to  sportswriting  New  York 
metro  area;  12  years  news  experience. 
Comprehensive  sport  background.  Box 
358,  Editor  &  Publisher. 


EDITORIAL  WRITER— MA  Economics, 
Russell  Sage  Fellow.  Painstaking  re¬ 
searcher,  bright  "with-it”  style,  strong  on 
layout.  Pragmatic,  liberal-humanitarian 
outlook,  laced  with  optimism,  humor.  Seek 
chief  editorial  writer  slot  or  would  join 
team  on  major  daily.  Box  353,  Editor  & 
Publisher. 


SCIENCE/ENERGY  reporter,  34,  seeks 
writing  job  with  large  daily  or  magazine.  5 
years  experience  with  national  magazine. 
BS  Degree  (Physics/English);  grad  studies 
in  Journalism.  SDX.  Box  356,  Editor  & 
Publisher. 


CURIOUS  REPORTER,  MA  in  Journalism 
and  5  years  experience,  will  go  anywhere, 
but  prefer  to  use  knowledge  of  Spanish. 
Have  specialized  in  education,  but  any 
beat  will  be  covered  aggressively.  Box  351, 
Editor  &  Publisher. 


TAKE  A  CHANCE  on  veteran  sports,  news 
editor  sidelined  by  ill  health  (now  com¬ 
pletely  recovered)  and  age  (47),  In  return, 
you  will  get  talented,  hard-working  pro  ex¬ 
perienced  in  everything  from  weeklies  to 
major  dailies.  Call  Jeff  Cohane,  (512) 
922-2819,  or  write  6440  Everhart  #1-G, 
Corpus  Cristie,  Texas  78413. 


CHANGED  TRADITION  for  community 
good:  Reports  opened  2  boards'  closed 
sessions  (suit  ruling  in  3rd  class  pending). 
Features,  columns,  layouts  opened  minds. 
5V2  years,  MA,  family  man  seeks  writing- 
editor  slot,  any  size.  Zones  8,  2,  1,  3.  (215) 
866-4960. 


GRAPHICS 


POLISHED  EDITOR-Writer-Photograph- 
er.  Strengths;  roto  layouts,  liaison  to 
photo,  art  departments.  Good  with  people 
and  dogs.  Box  347,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOGRAPHER/PHOTO  EDITOR— Young 
man  with  9  years  experience  including  New 
England's  largest  daily  and  largest  weekly 
seeks  position.  Will  relocate.  Resume,  etc. 
upon  request.  Box  3 10,  Editor  &  Publisher. 


NUMBER  2  tries  harder.  Second  place 
1976  state  press  association  contest 
wants  shot  at  Number  1.  Resume, 
portfolio.  Box  286,  Editor  &  Publisher. 


AGGRESSIVE,  creative  woman,  23,  single, 
seeks  position  with  daily  in  June.  Any¬ 
where.  College,  experience.  Resume, 
portfolio  on  request.  Box  367,  Editor  & 
Publisher. 


PRESSROOM 


PRESSMAN— Family  man,  age  41,  relocat¬ 
ing  to  Florida.  Experienced  in  both  letter- 
press  and  offset.  Richard  L.  Temple,  15 
Jackson  St.,  Attleboro,  Mass.  02703. 


ASSISTANT  pressroom  foreman  for  large 
metropolitan  daily  seeks  challenging  posi¬ 
tion  as  pressroom  foreman  or  superinten¬ 
dent.  Proven  ability  with  strong  leadership 
in  all  pressroom  procedures.  Experience 
includes  multipress  operation,  evaluating 
production  records,  arbitration  cases  and 
conversion  to  plastic  plates.  Excellent  rec¬ 
ord  in  production  and  quality.  Box  321, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER— Executive 
Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box  168, 
Editor  &  Publisher. 


COMPOSING  ROOM  Foreman-Assistant 
Production  Manager,  experienced  in  cold 
type.  Cost  conscious.  6  years  in  manage¬ 
ment  field.  Box  251,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


GET  YOUR  POINT  ACROSS— Efficient 
young  editor-writer,  daily  paper  back¬ 
ground,  seeks  PR  spot  Zones  7,  8.  BA.  Box 
204,  Editor  &  Publisher. 


CAPABLE  WOMAN  PRO  long  on  newspa¬ 
per,  fund-raising,  health  care,  governmen¬ 
tal  experience.  Journalism-English  degree; 
44  hours  postgrad.  Top  references.  Box 
359.  Editor  &  Publisher. _ 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Business  news  reporting 

More  and  more  leaders  of  the  business 
world  are  speaking  out  on  the  in¬ 
adequacies  of  business  news  reporting  in 
the  press.  We  have  quoted  a  lot  of  them 
as  well  as  the  efforts  of  some  large  busi¬ 
ness  corporations  to  stimulate,  sponsor, 
and  fund  business  news  seminars  in  col¬ 
leges  for  undergraduate  journalism  stu¬ 
dents  as  well  as  working  reporters  and 
editors. 

Professor  Irving  Kristol,  the  Henry 
Luce  Professor  of  Urban  Values  Chair  at 
New  York  University,  has  said;  “Next 
to  sports  Journalism  I  suppose  that 
American  business  journalism  is  the 
most  professionally  competent  form  of 
journalism  now  being  practiced  in  this 
country  .  .  . 

“The  trouble,  unfortunately,  is  that  so 
much  of  the  news  about  American  busi¬ 
ness  is  not  written  by  business  jour¬ 
nalists.  When  you  get  a  breaking  news 
story  about  a  business  corporation,  it  is 
likely  to  be  handled  by  whoever  happens 
to  be  available  at  the  desk  at  the  time.” 

This  is  exactly  the  message  given  to 
the  American  Society  of  Newspaper 
Editors  last  spring  by  a  panel  of  three 
business  leaders. 

Shearon  Harris,  chairman  of  the 
Carolina  Power  &  Light  Company, 
speaking  before  the  Ohio  Newspaper 
Association,  is  the  latest  to  charge  in¬ 
adequate  reporting  of  the  energy  prob¬ 
lems. 

“I  think  that  in  my  area  of  specialty, 
electric  utilities,  and  in  the  area  of  energy 
generally,  there  is  clearly  little  public 
understanding,  and  considerable  public 
resentment.  To  a  frightening  degree,  the 
citizens  of  this  country  are  either  unin¬ 
formed  or  misinformed  about  our  energy 
problems. 

“1  think  it  is  reasonable  to  pose  the 
question:  who  is  to  blame  for  the  lack  of 
public  understanding  or  energy  issues? 
Has  industry  failed  to  provide  informa¬ 
tion?  Has  the  government  failed  to  in¬ 
form  its  citizens?  Has  the  news  industry 
failed  to  communicate  competent,  fac¬ 
tual  information? 

“1  think  there  is  enough  blame  for  all 
to  share,  and  1  think  all  three  segments 
should  strive  to  correct  the  situation,” 
he  said. 

Acknowledging  that  “business  must 
bear  some  of  the  responsibility  for  its 
own  bad  image  in  the  public  mind,”  Har¬ 
ris  commented  that  “one  of  the  problems 
with  energy  reporting  is  an  anti-business 
and  anti-utility  bias  among  some  ele¬ 
ments  of  the  press,”  and  he  has  the  im¬ 
pression  that  “some  publishers  and 
editors  are  intimidated  by  reporters  and 
writers.” 

He  continued:  “Perhaps  the  most  dis¬ 
turbing  single  aspect  of  energy  news 
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coverage  is  the  amount  of  misinforma¬ 
tion  disseminated  by  the  press  as  the  di¬ 
rect  result  of  talking  with  and  quoting 
individuals  who  have  no  expertise  about 
energy  issues,  and  who  have  no  respon¬ 
sibility  for  energy  supply.”  As  an  exam¬ 
ple  he  cited  the  recent  shortage  of  natural 
gas  which  “brought  forth  a  litany  similar 
to  that  chanted  during  the  1974  oil  crisis; 
‘It  is  a  plot  by  suppliers  to  drive  up 
prices,’  ”  etc. 

News  reports  about  nuclear  power 
“are  filled  with  half  truths,  misrepresen¬ 
tations  and  distortions,”  he  charged. 
“Perhaps  in  no  area  is  there  more  unin¬ 
formed  criticism  than  in  the  area  of  nuc¬ 
lear  power.  It  seems  at  times  that  any 
person  who  has  ever  in  his  life  been  near 
a  reactor — and  some  who  haven’t — can 
be  qualified  by  the  media  as  an  ‘authori¬ 
ty’  when  he  makes  charges  about  nuclear 
energy.” 

Business  should  make  a  conscientious 
effort  to  make  information  available  to 
reporters,  but  “making  good  information 
available  will  not  improve  energy  cover¬ 
age  unless  reporters  use  the  information 
fairly  and  in  perspective. 

“It  is  my  belief  that  newspapers 
should  send  out  reporters  to  cover 
energy  who  are  at  least  minimally  versed 
in  basic  economics,  and  who  are  willing 
to  learn  enough  about  the  business  they 
cover  to  write  about  it  intelligently,”  he 
said. 

This  is  a  message  that  is  being  re¬ 
peated  over  and  over  by  business  and 
industrial  leaders.  Is  anyone  in  the  press 
listening? 


Gunn  joins  N.Y.  Post 
as  sales/marketing  vp 

The  appointment  of  Don  Gunn  as  vice¬ 
president/sales  and  marketing  of  the  New 
York  Post  was  announced  by  Rupert 
Murdoch,  president. 

Gunn,  45,  has  been  director  of  adver¬ 
tising  of  the  Detroit  Free  Press  since 
1975,  and  before  that  held  various  posi¬ 
tions  in  the  Knight-Ridder  Newspaper 
organization.  Gunn  will  take  up  his  new 
position  on  March  7. 

Murdoch  also  announced  the  ap¬ 
pointment  of  Stephen  Blacker  as  adver¬ 
tising  director  of  the  New  York  Post. 
Blacker,  40,  has  been  a  vicepresident  of 
the  VilUif’e  Voice  since  1975  and  was  re¬ 
cently  appointed  publisher  of  that  news¬ 
paper.  Previously  he  had  been  with  Time 
Inc.  for  1 1  years. 

Julian  Leeds,  since  1%7  the  Post’s  ad¬ 
vertising  manager,  will  remain  in  that 
post. 


Marge  Helsel  named 
publisher  of  Mirror 
Printing  Company 

Mrs.  Marge  Helsel  has  been  elected 
president  and  publisher  of  the  Mirror 
Printing  Company,  publisher  of  the  Al¬ 
toona  (Pa.)  Mirror.  She  succeeds  her 
father,  John  Edward  (Ted)  Holzinger, 
who  died  January  23. 

Mrs.  Helsel  has  been  working  in  the 
Mirror  editorial  department  for  about  10 
years — first  as  farm  editor  and  then  as 
area  news  editor.  For  the  past  six 
months,  she  has  been  general  manager  of 
the  Pennsylvania  Mirror,  State  College. 

Mrs.  Helsel  recalls  she  entered  the 
newspaper  world  against  her  father’s 
wishes.  He  thought  his  eldest  daughter 
should  stay  home  with  her  children.  Her 
seven  children  now  range  in  age  from  28 
to  12. 

That  first  job  as  farm  editor  was  a 
natural — since  Marge  Holtzinger  Helsel 
had  been  graduated  from  Penn  State 
University,  State  College,  majoring  in 
animal  husbandry.  Her  father  was  also 
president  of  Holtzinger  Farms  Inc. 


Weil  succeeds  Dolan 
as  WRN  publisher 

Louis  A.  Weil,  III,  currently  president 
and  general  manager  of  Gannett’s 
Westchester- Rockland  Newspapers,  was 
promoted  this  week  to  president  and 
publisher. 

Weil,  35,  previously  with  the  Federal 
Newspaper  group  in  Michigan  and  In¬ 
diana,  which  Gannett  acquired  in  1973, 
will  succeed  Thomas  P.  Dolan,  57,  who 
was  appointed  group  vicepresident/ 
special  projects  in  Rochester,  N.Y. 

Dolan  joined  the  Westchester- 
Rockland  Newspapers  in  1970,  served  as 
president,  general  manager,  publisher, 
and  in  1974  was  promoted  to  chairman 
and  publisher.  He  had  been  publisher  of 
the  Plainfield  (N.J.)  Courier-News  for 
four  years  and  previously  held  executive 
assignments  at  Gannett  newspapers  in 
Newburgh,  Albany,  Utica  and  Saratoga 
Springs.  He  joined  Gannett  in  1946  at  the 
Massena  (N.Y.)  Observer. 

Weil  began  his  newspaper  career  in 
1966  with  circulation  and  advertising  as¬ 
signments  at  the  Port  Huron  Times- 
Herald  and  the  Utica  Daily  Sentinel, 
both  in  Michigan.  In  1%8  he  joined  the 
Lafayette  (Ind.)  Journal  and  Courier  as 
personnel  director,  was  named  assistant 
to  the  publisher  in  1970  and  became  pub¬ 
lisher  in  March  1971.  He  was  named 
WRN  executive  vicepresident  and  gen¬ 
eral  manager  in  1973  and  promoted  to 
president  the  following  year. 
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When  joii  have  more  in|)ut 
e<!  iting  system  ^rking 

at  more  newsix  a|i  s 
throughout  jh  »  ddthan 
a  yone  e!se,you  pt  to  be 
eddied  nit  lub 


But  that  isn’t  the  only 
thing  that  makes^ 
Hendrix  Worldwide 
number  one. 

Hendrix  was  the 
first  ever  to  transform 
words  from  fingertip  to  computer 
to  print . . .  instantaneously. 

In  the  seven  years  since  that  first  achievement, 
Hendrix  Worldwide  has  introduced  15  new  break¬ 
throughs  advancing  newspaper  systems  technology. 

We  are  now  able  to  show  you  the  most  advanced  sys¬ 
tem  on  the  market,  the  flexible  new  6400.  It’s  number 
one,  too,  because  it  works. 


WOF^LOWIDE 


HENDRIX  WORLDWIDE 
CORPORATE  HEADQUARTERS: 
645  Harvey  Hd. 

Manchester,  .N  H.  0310.3 
(603)660-90.50 
Telex  943480 

U.S.  REGIO.NAL  OFFICES: 

Eastern  Region 

Palmer  Drive 

Londonderry,  N.H.  03053 

(603)4.34-1.591 

Western  Region 

.Suite  204 

477  F,.  Butterfield  Kd. 

Lomhard.  11.60148 
(312)9()3-8225 


INTERNATIONAL  AFFILIATES: 
Great  Britain 
Graphic  .Arts  Equipment 
11  .Mntree  Rd, 

Perivale,  Greenford,  UB  7LE 
Middlesex.  England 
1-997-80,53 

Republic  of  South  Africa 
Photracompl  Pt v )  LTD 
P.O.Box  0972 
■Johannesburg  2000 
8.36-2941 


Suomi-Finland 

Finska  .AB  Fredr.  Wagner 

■■Mtertinkatu  34 

Helsinki 

90-54.3-614 

Sverige 

■AB  Fredr.  Wagner 
Va.sagatan  48 
Stockholm  1 
08-22-99-00 
•AB  Fredr.  Wagner 
Gamla  Tuvevagen  22 
Gdteborg  8 
031-22-21-20 


Slus.sgatan  13-15 
Box  6014 
Malmo  6 
040-7.35-45 
Bundesrepublik 
Deutschland 
Klaus  Hagelstein 
2  Hamburg  3 
Fehsenfeldstra.s.se  21 
(040)  677-3447 
6  Frankfurt /M 
Otzberg.stras.se  8 
(0611)67-41,35 


IVEGAVE  A 
LITTLE  LIGHT 

and  the  people 
found  theia*  way 


DOWIVrOWN! 


More  than  1 10,000  persons  came  to  downtown 
Cleveland. 

They  came  to  see  “free  theater”,  a  unique  public 
service  sponsored  by  The  Cleveland  Press,  an  after¬ 
noon  Scripps-Howard  newspaper. 

For  four  months  last  fall  and  early  winter.  The 
Press  offered  its  readers  the  opportunity  to  see  the 
stage  production  of  “All  Night  Strut”,  a  musical 
featuring  tunes  from  the  thirties  and  forties.  There 
was  no  admission  charge. 


The  Press  sponsored  free  theater  as  a  public  serv¬ 
ice,  and  to  let  Clevelanders  see  the  restoration  work 
being  accomplished  in  once-elegant  movie  houses  by 
the  Playhouse  Square  Association. 

For  many  of  the  more  than  110,000  persons  it  was 
their  first  trip  downtown  in  years.  Many,  too,  have 
written  The  Press  thanking  us  for  their  night  at  the 
theater  and  asking:  “What  are  you  going  to  do  for 
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The  Cleveland  Press 

Give  Light  and  the  People  Will  Find  Their  Own  Way 


